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WEEKLY NET SALES 


) VALUE AND 4 SQUARE QUARANTEE POS 4 STRAIOHT con 
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ADVERTISER'S WEEKLY 


MECHANISED 
SILK SCREEN 
/ PRINTING 


Y DISPLAY 
GRAGPT Led/ 


NO COLOUR BLOCKS REQUIRED 
SMALL MAKE-READY COSTS 
RING BRI.7871 (4 LINES) 
88 ACRE LANE LONDON S.W2. 


TO THE 


LETTERS 


EDITOR 


Diverse Tasks 


Develop Talent 


Sin, —Permit me to add a sup 
plementary observation to Mr 
Wilson's article about the art 
director of to-day. Mr. Wilson 
briefly touches upon the talent 
spotting function of his “super 
man.” Apart from “not daring 
to refuse an interview in the 
hope that he may find a budding 
commercial artist who can he 
developed” the art director re- 
peatedly finds himself confronted 
with a free-lance (even in the later 
stages of budding) whose work 
shows talent but “is not quite 
what we are looking for.” 

With a strong sense of design 
an artist is likely to be quite cap 
able of, and certain to be “devel 
oped” by, tackling very diverse 
commissions. At the moment it 
would appear that too many 
interviews are fruitless, or end 
with the free-lance being filed as 
pack designer or dog specialist 
because several of his latest (or 
his first) commissions happen to 
be animal illustrations or pack 
designs, The result is much in 
voluntary and premature special 


sation, with consequent nar 
rowing down and loss of real 
talent 

What is required is positive 
courage: not just to follow in the 
wake of half a dozen of one's 


opposite numbers in other agen 
cies, but to risk being the first to 
give the artist a commission of 
a kind he never had before 

F. HOCH 
Art Director, Brockie 
Haslam & Co 

Thanet House, Strand, W.C.2 


Technical Press 
Circulation Data 


Sin, notice with interest the 
article by Mr. J. H. Mille 
Wheeler entitled “Advertisers 


need more Circulation Data from 
the Technical Press” and fully 


endorse his remarks as to the 
need for the trade and technical 
Press to provide the fullest pos- 
sible information as to paid-for 
circulation and coverage 

The buyer of space is entitled, 
as is the buyer of any commodity, 
to have some “yardstick” by 
which to judge any particular 
medium, and in this connection itis 
of interest to record that Motor 
Industry was the first motor trade 
journal, and is still the only one, 
to be a member of the Audit 
Bureau of Circulations—its mem 
bership dating back to October 
27, 1948 

It is also, to the best of my 
knowledge, the only motor trade 
or technical journal to publish a 
survey of readership and break- 
down of circulation providing 
vital statistics as to trade classi- 
fication and personal occupation 


of the subscriber, divided into 
defined regions throughout the 
country 


To our regret the lead we gave 
our contemporaries has not as yet 
been followed 

JOHN V. COLLINS. 
Director, Motor Commerce Ltd 
231 Strand, W.C 


° ° 

Also “ Dubitative ” 

Sin,—Assuming that E. L 
Stephenson is an advertising copy- 
writer, he must know that the 
more sublime the thought the 
simpler must be the words which 
convey it to the reader. High 
sounding words are generally 
used to hide paucity of thought, 
or they clue the amateur. In his 
article in ADVERTISER'S WEEKLY 
(May 4), I came across the fol 
owing words: Nexus, Fugleman, 
Manumit, Minatory, Calalytic 
(catalytic), Dubitative, Mystique, 
Contemporaniety and please 
how can contemporaniety be 
delicious? Translate and we have 
delicious now" which is utter 
nonsense; or did he mean 
delicious present,” which is am- 
biguous 

Surely the very essence of 
effective advertising copy is sim 


plicity The current coin The 
sixpences and _ shillings the 
ha'pennies and pennies of our 


language 
the time 
We are trying to get as far away 


The words in use all 


~ 


from “cleverness” as we possibly 
can. True it still mars plenty of 
advertisements, just as too much 
make-up disfigures too many 
faces, neither justifiable 

By all means let us seek for 
fresh ways of expression, but we 
cannot expect people to carry a 
dictionary for translating our ex 
pressions into intelligible mean- 
ings. 

I fully realise that a copywriter 
is apt to forget that words are 
conveyors of thoughts and ideas, 
to put words before thoughts, if be 
does he is apt to become a mere 


SEVERAL LETTERS 
ARE UNAVOIDABLY 
HELD OVER 


word-monger and his presentation 
of ideas suffers and with it his 
copy 

Wouldn't “a pack of morons” 
have conveyed the idea better 
than “a norm of morons,” which 
is bad grammar anyway, and 
quite meaningless 

DAVID VINE, B.Sc. 

112 Argyle Road, W.13 

(Mr. Stephenson is a_ copy- 
writer, and recognised to be one 
of the best. But Mr. Vine and 
Mr. John R. H. Yeoman, whose 
letter was published last week, 
may be confusing the techniques 
of the advertisement copywriter 
and of the essayist Surely the 
choice of words depends upon the 
function they are to perform? 
Mr. Stephenson is a stylist, and 
when writing an article which is 
in fact, an essay, can hardly be 
judged by principles of advertise- 
ment copywriting.—Fditor.) 


Display Exhibition 
For 1951 
A 1951 National Display Exhi- 
bition and Convention are being 
organised by Display Design and 


Presentation, Mr. Arthur J 
Symes, editor, is organising the 


convention, and Mr Hugh 
Wilson, the exhibition 
They will be held at Central 


Hall, Westminster, from October 
15-19 next year 

Mr. Reginald H. Treleaven, 
A.R.LB.A., has been appointed 
exhibition architect 


May 18, 1950 


MECHANISED 
SILK SCREEN 
PRINTING 


4 DISPLAY 
CRAFT Ltd 


LONG OR SHORT RUNS 

ACCURATE REGISTRATION 
RING BRI.7871(4LINES) 

88 ACRE LANE LONDON SW2. 


Display Men To 
Widen Membership 


An alteration in the rules to 
allow firms not principally en- 
gaged in silk screen printing to 
become members was decided on 
at an extraordinary general 
meeting of the Display Producers 
and Screen Printevs Association, 
held, under the chairmanship of 
Mr. Winstan Gordon (president), 
at the Café Royal, London, on 


Tuesday. 

At an open meeting that 
followed members spoke in 
favour of the removal of the 


“closed shop” clause from the 
National Working Rule Agree- 
ment. Discussions on techni- 
calities rather than on_ the 
“higher art of advertising” were 
suggested as a means of attracting 
more members to attend meet- 
ings. There was a general feeling 
in favour of the Association 
holding its own silk screen 
exhibition in London in the 
future—probably in 1952 

These suggestions will be con- 
sidered by the executive council 
of the Association 


Tenth Anniversary 
Of “Het Parool” 


To celebrate the completion of 
ten years existence — including 
five as an “underground” news- 
paper published during the Ger- 
man occupation, the Dutch 
paper Het Parovol published on 
May 6 a 22-page special issue 
which was home-delivered beside 
the normal edition to 140,000 sub- 
scribers. 

The special edition surveyed 
the preceding decade, and carried 
many graphic pictures and stories, 
cartoons and poems, of the Ger- 
man occupation, and of the 
liberation. 


Cavendish Publicity Service 
Ltd.. of Charing Cross Road, 
London, and Charles Walls & 
Partners, of Bradford, have 
become members of the LLP.A. 
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SALES OF 


WOMAN and HOME 


Britain’s biggest selling monthly magazine 


er 


AND STILL IN DEMAND 


More and more advertisers are proving that for 


sheer unbeatable value there’s nothing to com- 


pare with woman anp Home, the biggest selling 


monthly magazine in this country. Prove its 
pulling power for your product—ask for details 
of the very few spaces still available this year. 
Chas. E. Mander, Advertisement Director, The 
Amalgamated Press Ltd., London, E.C.4. 
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PAGE RATE £500 
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JOHN BULL'S 


OUTSTANDING POSITION IN THE MASS MARKE’ 


JOHN BULL has the longest and firmest magazine connection with Britain's 
Family Mass Market. It has always commanded unexampled loyalty among a 
substantial section of the public, many of whom take no other mass sale weekly. 
It has always given its advertisers a regular national coverage and has always 
held the cream of the big family advertisers in its columns. 


John Bull 


MEMBER A.B.C, 


WELL OVER 


WEEKLY NET SALES 


. 
PHILIP EMANUBL, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD., 96-98, LONG ACRE, LUNDON, W.C.2 ALL-ROUND VALUS AND A SQUARE GUARANTEE FOR A STRAIGHT LINE ‘e 
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Concession By Govt. May Avert A Serious 


Newsprint Crisis 
PURCHASE OF 25,000 TONS FROM 


CANADA IS 


What might have proved a 
very serious newsprint crisis has 
probably been averted by the 
decision of the Government to 
approve purchase of 25,000 tons 
of Canadian newsprint for 
delivery during the second half 
of this year 

This decision is the outcome 
of prolonged negotiations be- 
tween the Newsprint Supply Co. 
and the Board of Trade. 

Provided it proves possible to 
obtain this 25,CO00 tons, which 
should not yet be taken for 
granted, newspaper sizes on a 
six-page basis should be assured 
from July 2, when the present 
seven-page arrangement ends, 
until the end of 1950. 

For a time it was feared that, 
owing to the continued world 
saaiiatd of newsprint, and 


1951 FESTIVAL “AD. 
PLANS FOR U.S.A. 


The advertising campaign in 
America for the 1951 Festival of 
Britain will break in the late 
summer—early autumn, and will 
continue until about Christmas. 
Big-circulation magazines will be 
employed most, and some news- 
papers, but there will be no out- 
door advertising, and no paid 
radio or television advertising. 

Ellington & Co., of New York 
who are associated with Intam 
Ltd., the London Press Exchange 
export subsidiary) have been 
appointed to handle the American 
advertising for the Festival. 


Lord Luke For 


Poster Conference 
Lord Luke is to be the prin- 
cipal guest at the annual confer- 
ence of the British Poster Adver- 


tising Association. at Scarbor- 
ough, from June 19—21. : 


APPROVED 


failure of some expected over- 
seas purchases to materialise, 
even the six-page basis might 
be imperilled. 

It is still hoped that it may 
be possible to return to the 
present seven-page basis in the 
autumn, but the future position 
remains so obscure that this 
must be regarded as uncertain. 


‘Leader. Magazine’ & ‘News Review’ 


To Cease Separate Publication 


Two national magazines are 


| to cease publication as separate 


entities and become incorporated 


’ in other journals in their respec- 


tive groups. 

Hulton Press announce that 
from the June 17 issue, Leader 
Magazine will be incorporated 
in Picture Post. 

This amalgamation, jt is stated, 
has been necessitated by heavy 
increases in printing and paper 
charges 


Odhams Press state am as 


from the May 25 issue, News 
Review will be discontinued as a 
separate publication, and the title 
incorporated with that of 
lIlustrated as from its June 3 
issuc 

The statement continues: “The 
dec.sion to discontinue News 
Review a8 a separate publication 
has been reached with reluctance 
but it 1s considered that the future 
pros ects for this journal are not 
sufficient to justify its continua- 
tion.” 


“Mail” To Increase Ad. Rates Because Of Dearer 
Newsprint: Will Discontinue 


From July 1 the Daily Mail is 
increasing its advertisement rates 
by £1 an inch, and, until 8-page 
papers return, is to discontinue 
the 13 in. x 5-col. solus page 3 
space. 

Announcing this, Mr. W. Faux, 
advertisement director, Associated 
Newspapers Lid., says that the 
advance in advertisement rates 
(which does not apply to the front 
page solus, the II in. x 3-col. 
positions, and financial announce- 
ments) is due to the increased 
cost of newsprint by £2 15s. a 
ton, and the possibility of a 
further increase in July. He points 
out that since the present 5 rates of 


the Daily Mail were fixed in 
September 1947 the circulation 
has risen from 2,046,000 copies 
per day to over 2,250,000, 

The demand for national 
advertising in the Daily Mail, 
Mr. Faux states, is more than 
the space available, and there is 
an equally insistent request for 
advertising in the Scottish Daily 
Mail. Many run-of-paper adver- 
tisers are not concerned with 
Scottish markets, and so that 
pressure of space may be alle- 
viated to some extent, run-of- 
paper advertisers will be offered 
the choice of : 

All editions at £16 a single 


SHOW BUS INESS” 


13° x 5 Space 


columns inch, or alternatively : 

All editions excluding the 

Scottish Daily Mail, £15 a 

single column inch. 

The decision to discontinue the 
13 in. x 5 space has been taken 
with regret, for since its inception 
on January 30 it has proved 
extremely popular. 

“It has always been our policy,” 
says Mr. Faux, “particularly since 
the restrictions on newsprint, to 
accommodate as many individual 
advertisers as pofsible. In the 
last six months the Daily Mail 
has carried over 900 more display 
advertisements than any other 
national newspaper.” 
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B.T.C. To Open Scottish 
Advertising Office 


WOOLWARD RESIGNING FROM TRAVEL 
PRESS TO FORM NEW COMPANY 


On June |, the British Trans- 
port Commission will open an 
office at 7 Castle Terrace, Edin- 
burgh, to handle all advertising 
on Scottish properties, vehicles 
and publications it controls, in- 
cluding those hitherio handled by 
Travel Press and Publicity Co. 

Travel Press and Publicity Co., 
a former subsidiary of Scottish 
Motor Traction Ltd., came under 
the control of the Transpon Com- 
mission when its parent concern 
was nationalised. It has since 
handled publicity and commercial 
advertising in Scotland for the 
Scottish Omnibuses Group, which 
belongs to B.T.C. 

The new office will operate for 
the time being under the name 
of Travel Press and Publicity. It 
will continue to produce Scot- 
land’s $.M.T. Magazine, which 
has been taken over from Travel 
Press. 

Mr. W. A. Woolward, manager 
since 1936 of the Travel Press and 
Publicity Co., is resigning to set 
up, as director and general man- 
ager, a new concern, the New 
ne and Publicity Co. (Scotland) 
Ltd. 

Mr. Tom Steel, formerly pro- 
duction manager, John Menzies 
& Co., Glasgow, takes charge of 
B.T.C. public relations and pub- 
licity in Scotland from June 1. 
This office will become, in effect, 
the Scottish office of the commer- 
cial advertisement division 
British Transport Commission. 

Mr. J. H. Brebner, chief public 


relations and publicity officer, 
British Transport Commission, 
said on Friday that it had been 
the Commission's policy to pro- 
vide an overall coverage to adver- 
tisers. This was a further step 
in that direction. New advertisers 
can now plan a campaign to 
arply throughout England, Scot- 
land and Wales, through one 
organisation, 

Mr. Brebner made it clear that 
agencies and contractors which 
hold licences from the Scottish 
part of the former L.M.S. will 
continue until their contracts 
expire, Until further notice E. W. 
Player Ltd., of 30 Fleet Street, 
EC4, will continue in their pre- 
sent capacity of space selling 
agents in the Midlands and South 
of England for the vehicles of the 
Scottish Omnibuses Group, and 
for Scorland’s $.M.T. Magazine. 
He would make no statement as 
to what is likely to happen when 
existing contractors’ licences ex- 
pire within three years. 

Merrbers of the staff of Travel 
Press and Publicity Co. are being 
given the opportunity to transfer 
to B.T.C 


£100,009 In A Day 

Bomak Machinery Corporation 
Ltd., Brighton, claim that orders 
taken at the first dav of the 
International Bookbinding exhi- 
bition at New Horticultural Hall, 
Victoria, S.W., totalled well over 
£100.000. Organisers were Stowe 
& Bowden Lid. 


L.S.C. OVERTIME BAN 


At midnight yesterday (Wed- 
nesday) the London Society of 
Compositors’ ban on overtime, 
failing a last-minute settlement, 
was due to come into operation 
in all printing houses on the 
LSC. “fair list” that are also 
members of the L.M.P.A. 

The L.M.P.A. have asked the 
assistance of the Ministry of 
Labour in the dispute. and 
Ministry officials are in touch 
with the parties concerned. 

Many leading London peri- 
odicals and weekly trade papers, 
as well as suburban’ weekly 
papers, are affected. 

Of the 763 printine houses on 
the L.S.C. “fair list™ some 340 
are members of the L.M.P.A 
It is only against these that the 
L.S.C. Rules and Agreements are 
being rieidly applied. states Mr 
Robert Willis. L.S.C. secretary: 
the L.S.C. will do everything it 
can to assist those printing firms 
that are not members of the 
L.M.P.A. 

The L.S.C. decided on this line 
of action rather than withdraw 
their labour, said Mr. Willis. As 
well as banning overtime the 


Rules and Agreements include 

other “sanctions,” such as pro- 

hibiting the importation of ty 

matter into London from pa 
(See Press) 


Another attack on U.S. com- 
mercial broadcasting, this time 
directed at television, anpears in 
the Spring issue of The B.B.C. 
Quarterly. 

An article contributed by Mr 
Bernard B. Smith, “an American 
counsellor-at-law who has 
specialised in the study of tele- 
vision in the United States,” says 
“the character of television pro- 
grammes is decided not on the 
basis of the people's needs or 
the needs of our country, but 
solely on the basis of the adver- 
tisers’ needs to sell their 
products.” 

Mr. Smith asserts that sponsored 
television is limited to the horizon 
of the advertiser and admits only 
that degree of education, 
enlightenment and information 
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Ma 


Tom Johnston (left)  vice- 

president, Hewitt, Ogilvy, Benson 

& Mather Inc., greets W. J. 

Kenny, of the E.C.A. stand, at 

the B1.F, Neville Shepherd is in 
the centre. 


May 18, 1950 


Appeal To British 


Technical Press 


A strong plea that Britain 
should join the Federation 
Internationale de la Presse 
Technique et Periodique (Inter- 
national Federation of the Trade 
and Technical Press) was made 
when Mr. G. S. Douglas, adver- 
tisement manager, Farmers’ 
Weekly, attended the tenth inter- 
national Congress of the Federa- 
tion in Paris last week. 

The organisers paid Mr. 
Douglas the compliment of 
making him the first to be intro- 
duced to President Auriol, of 
France, when members of the 
Federation, representing i8 
countries, visited the Palais de 
l'Elysee. 


B.LF. Ad. Pulled U.S. Buyer 
Out Of His Sunday Bed 


Mr. Mucher, an American 
buyer in the electronics industry, 
lay in bed one Sunday morning 
recently at Dover, New 
Hampshire, reading Business 
Week, and saw the full page 
advertisement for the British 
Industries Fair. He called his 
wife and said: “Dear, I'm going 
to England.” 

This story was told to ADVER- 
Tisur’s Weexty by Mr. Tom 
Johnston, vice-president of Hewitt, 
Ogilvy, Benson & Mather, Inc., 
the agency which handled the 
advertising for the B.LF. in 
America, who met Mr. Mucher 
at the Fair. Mr. Johnson is 
studying the results of the 
campaign. Not one American 
that he has spoken to has not seen 
it. Mr. Harold Wilson, President 
of the Board of Trade, told Mr. 
Johnston that he thought the 
advertising campaign was the best 
ever done for the B.LF 

There are signs that the “target” 
of 1,000 U.S. buyer visitors to 
the Fair will be reached. By noon 
on Tuesday the figure was 778, 
not including those who visited 
the Birmingham § section on 


the advertiser finds will coonomi- 
cally sell his wares. 

Studies indicated conclusively 
that in order to provide a nation- 
wide system of _ television, 
supported exclusively by adver- 
tising revenue, it would be neces- 
sary for advertisers to snend more 
money on advertising in television 
that they spend to-day on radio, 
magazines and outdoor advertis- 
ing put together. 


Commercial television must 
inevitably follow the pattern uf 
sponsored radio. This meant 
that advertisers would ultimately 
spend their money only on those 
Programmes calculated to reach 
the largest possible audience st 
the lowest possible cost. 


In time, the sameness which 


Monday—-six less than the total 
for the whole of last year's Fair. 

At a recent business convention 
in the Midlands, Mr. Preston 
Forbes, leading an American 
team of commercial experts, said 
that the B.LF. campaign in 
America was one of the finest 
publicity jobs he had ever seen. 
“It would be impossible,” he 
commented “for anyone in the 
U.S. not to know about it. 


Speaking at the B.LF. gala, 
organised by the Institute of 
Export, at Earls Court last 


Friday, Sir Stafford Cripps said 
how pleased he was to hear North 
American visitors praise our 
salesmanshiv. Visitors from the 
U.S., he added, had increased by 
50 per cent on last year. 

Mr. Dempsey, an American 
manning one of the E.C.A. stands 
at Olympia, told ADVERTISER'S 
Weexty that he had received a 
good many inquiries, mostly from 
small exporters. These would 
result very definitely in an 
increased interest in the U.S. 
market. 

The 
(Friday). 


Fair closes to-morrow 


plagued commercial radio would 
descend on television as 
programmes were increasingly 
directed not to the public need 
but to the advertiser's budgetary 
requirements of reaching a 
guaranteed audience of potential 
customers. 

Mr. Smith concludes: “It is 
now too late to remove the 
advertiser's hold on the radio . . . 
if we do not act now, it will soon 
be too late to dislodge his grip on 
television.” 

Last quarter, an article by 
Robert M. Hutchins, Chancellor 
of the University of Chicago. 
made slashing criticisms of 
sponsored radio and television in 
the U.S. The U.S. radio industry 
was said to be “degrading public 
taste.” 
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U.S. Co-operation Furthers Plans For 
Second “American Market” 


NET SALES OF MARCH 23 “AD. WEEKLY” 
TOPPED 8,200: SUPPLEMENT DISTRIBUTION 
WAS 11,000 


Within the last few weeks two 
leading figures in American 
advertising, each representing 
an important organisation, have 
visited ADVERTISER'S WEEKLY to 
discuss editorial and other plans 
for the second number of the 
“American Market" Supple- 
ment now in preparation 


They are Mr. Lawrence Radice 
president of Colman, Prentis & 
Varley Inc., and Mr. Wm. H. 
Tindall of the Farm Journal, mn 
Europe to represent his president, 
Mr. Graham Patterson 

The effect of this further co- 
operation by our American 
friends will be to extend the prac 
tical usefulness of the forthcom- 
ing number As with the first 
number published on March 23, 
almost the entire editorial will be 
contributed by American adver- 
tising and marketing executives of 
top-rank standing. The remain- 
ing articles will be written by 
their British counterparts actively 
engaged in Anglo-American mer 
chandising and advertising 

For its issue of March 23. 
which included the first “American 
Market” Supplement, “Adver- 
tiser’s Weekly” had a net paid 
sale in excess of 8,200, this figure 
being calculated in accordance 
with the A.B.C. formula. 

Total distribution of the Sup 
piement amounted to 11,000, the 
bulk of the balance being sent 
gratis to British export manufac 
turers and advertisers 

Even this printing of 11,000 
proved to be inadequate. us 
numerous post-publication re 
quests for additional copies, both 
for U.S.A. and U.K. had to be 
refused 

The ADVERTISER'S WEEKLY net 
sale figure mentioned above re- 
flects a sharp rise that began im- 
mediately periodicals were freed 
from paper control. Before then, 


“EastbourneCourier” 


Changes Hands 


The Easthourne Courier has 
suspended publication as a separ- 
ate entity, and from to-morrow 
(Friday) Will be published jointly 
with the Easthourne Chronicle 
under the tithe  Easthournc 
Chronicle, incorporating the East 
hourne Courier and Eastbourne 
Mirror 

A statement in the last issue of 
the Courier, last Friday, says that 
its circulation last year reached 
an all-time record, but the pro- 
prietors, Strange the Printers 
Ltd., have decided to devote their 
resources to high-class commer- 
cial and colour printing 


in common with many othe: 
journals, ADVeRTISER’s WEEKLY 
found it impossible to meet 
demand 

Tributes to the quality of pre 
semation and the intrinsic valuc 
of the first “American Market” 
Supplement are still coming im 
There is ample evidence that im 
America it was received with un 
disguised enthusiasm. Among 
prominent men on this side of the 
Atlantic who have praised th: 
Supplement as a valuable contri- 
bution to the furtherance of 
Anglo-American trade have been 

Su Stafford Cripps, Chancello: 
of the Exchequer; Mr. Harold 
Wilson, President of the Board of 
Trade; Sir Miles Thomas (presi 
dent, Advertising Association, and 
chairman, B.O.A.C.), Sir Robert 
Sinclair (president, F.B.1.); Lord 
Bilskind (president and chairmao 
of the Executive, The Scottisn 


Council), Mr. Leshic 
(president, Institute of 
Sir Leonard Browett (director 
National Union of Manufac 
turers); Mr. Roger Falk (director 
general, Betro), Mr. D. M 
Saunders (chairman, Advertising 
Advisory Council, Dollar Exporis 
Board); Mr. W. John Kenny, ot 
the U.S.A. Economic Co-opera 
tion Administration; Mr. F. P 
Bishop, M.P. (chairman, Advertis 
ing Association Executive Com 
mittee), Mr. H. W. Craddock 
(president, 1.A.M.A.) 


Looking For Jobs 
In Advertising 


The Ministry of Labour 
Gazette for April says that there 
were 192 people employed in 
publicity and advertising who 
were registered with the Ministry, 
and 158 unemployed There 
were 37 vacancies. The Gazette 
comments “Registrants and 
vacancies rarely match, em 
ployers selective.” 

Eighty-six artists were 
employed, 90 unemployed, while 
there were 28 vacancies, mainly 
for commercial artists 


Gamage 
Export), 


APPEAL COURT DECIDES FOR FORMER AD. 
MANAGER ON COMMISSION CLAIM 


in the Court of Appeal on 
Friday the Weekly Sporting 
Review appealed unsuccessfully 
against the judgment of Judge 
Bensley Wells at Marylebone 
County Court, awarding to Mr 
Lionel Phillips £32 18s. as com- 
mission on advertising which Mr 
Phillips said he introduced to the 
Review. 

Mr. T. J. F. Hobley. for the 
appellants, said Mr. Phillips had 
been their advertisement manager 
and he had a written agreement 
that he should be paid commission 
in perpetuity “so long as the 
clients continue to place adver- 
tisements in the paper.” In the 
case of one advertiser where Mr 
Phillips obtained the first order, 
there wus a break of years in 
what might be called the con- 
unuily In such a case, Mr 
Hobley argued, there was no con- 
tinuity, and that when the adver- 
tisement was inserted again it was 
a new order 

Mr. Philip Goodenday, for Mr 
Phillips. said there was also « 
collateral oral agreement that M° 
Phillips's commission should be 
payable notwithstanding his re- 
tirement from the paper's employ 
and notwithstanding that the 
appellants might be liable to pay 
commission to other agents in 
respect of the same advertisement 
Mr. Goodenday said he relied, if 
necessary, on this, as well as the 
other agreement. 

The Master of the Rolls (Si 
Raymond Evershed) giving judg 
ment dismissing the appeal, said 
the real question was whether. 


the one case referred to where 
the gap between the advertise- 
ments was some 2! years, that 
gap was so long that one could not 
reasonably say that the advertiser 
was “continuing” to advertise .o 
the defendant newspaper 

“I think the gap is not so long 
or so unreasonably great as w 
justify the court in saying that 
there was here no continuity,” 
his lordship concluded 

Lords Justices Asquith and 
Jenkins agreed, and the appeal 
was dismissed, with costs 


ADVERTISER'S WEEKLY 


I.C.C. Paris Meeting 
Accepts Plans For 
Ad. Terms Revision 


Proposals for the revision of 
the International Chamber of 
Commerce Dictionary of Terms 
Used in Distribution and Adver- 
tising, under which the Dictionary 
will contain eight languages in 
one volume, were accepted by the 
International Chamber of Com 
merce in Paris last week The 
plan was put forward by Mr 
Sinclair Wood, vice-chairman of 
Pritchard, Wood & Partners Lid 

Previously the Dictionary was 
produced in several volumes, with 
three languages in each volume 
Production has been put in hand, 
and a representative from cach 
country is to be responsible for 
the terms in his own language 
Mr. H. Deschampsneufs, overseas 
manager of Pritchard, Wood & 
Partners, is handling the British 
section 

The meeting in Paris also con- 
sidered the International Code of 
Standards of Advertising Practice, 
presented at the meeting of the 
LCC. in Quebec last year, and 
reports were made on how the 
Standard is being accepted in the 
various countries. The British 
National Committee submitted a 
report on the control of circula 
tions of advertising media 

A resolution put up at the 
Quebec meeting of the LC.C. on 
the social responsibility of adver 
tising, which had been referred 
back for further consideration. 
was also discussed. It is under 
stood that at the Paris meeting 
the British Committee suggested 
a revised resolution. 

British representatives were M; 
Ivor Cooper, of Lever Brothers 
and Unilever Lid. Mr. Alan 
Whitworth, of the Incorporated 
Society of British Advertisers 
and Mr. Sinclair Wood 


A British Industries Fair inset 
ms mcluded in the current 
London Diary of Social Evens 


To Diseuss Market Research Terms 


Proposed technical terms for 
market research for inter- 
national use, are to be discussed 
at the next meeting of the Euro 
pean Society for Opinion Surveys 
and Market Research, to be held 
in Italy in September 

This was agreed at a meeting 
of the Council of E.S.0.M.A.R.. 
held at Lausanne from May 5-7. 
when members met. at the invita 
tion of M. Maurice Guigoz, of 
Switzerland, members of the 
Groupement Romand pour 
TEtude du Marché, meeting 
there at the same time 

Other subjects to be dis 
cussed at the September meeting 
of E.S.0.M.A.R. are copytesting. 
control of investigators, and co- 
operation between polling organ 
isations and official statistical 
departments. 


Mr Graeme Cranch of 


Mather & Crowther Lid. and 
Mr. A. P. McAnally, of Pritch- 
ard, Wood & Partners Ltd. 
British members of E.S.0O.M.A.R 
council. were at the Lausanne 
meeting. which discussed ways 
and means of securing a high 
Standard in market research 
organisations throughout Europe 

ES.0.M.A.R proposes* to 
supply the Internationa! Chamber 
of Commerce with a list of mem- 
bers, and a copy of its rules, and 
will also approach U.N.ES.C.O 
in the hope of establishing co- 
operation, The Society also plans 
a booklet about market research, 
which is to be prepared by a 
committee, of which Mr. Cranch 
is a member. 

ESO.MAR. is hoping to 
compile «a bibliography on 
market research for international 
use 
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Plain Speaking At First Conference Of The 
P.R. Institute 


ATTEMPTS TO EXTORT AD. TLE-UPS 
RESENTED: STANDARDS CODE URGED 


First week-end conference of the Lostitute of Public Relations, 
held at the Adelphi Hotel, St. Leonards-on-Sea, was an outstand- 


ing success, both professionally and socially. 


A wide range of 


interests advertising agency. commercial, government, local 


authority, and associations 
was represented by the fifty- 
or-so members who attended, 
and at the six sessions many 
controversial issues were dis- 
cussed with great frankness. 

Among the subjects that 
roused greatest interest were: 

The necessity to keep PR 
independent of advertising “tie- 
ups.” 


Alleged attempts by publica 


tions-—particularly trade an! 
technical = Press—to _ppersuacte 
P.R.Ow to take advertisemer 


space in return for editorial pub- 
licity 

The unwillingness of certain 
newspapers to publish letters in 
answer to their criticisms 

The social role of P.R. and th 
need for a code of standards 


One speaker said that a 
national paper had offered his 
organisation a whole page of 
editorial publicity at a price o 


£1,000. Another said that, unable 
to persuade a newspaper to pup 
lish a letter answering criticisms 
he had even contemplated pub 
lishing his answer in the form vi 
an advertisement, but it had no 
proved possible to get the space 
in time 

At the opening session, in an 
address on “The Scope of Public 


Relations.” Mr. Leslie Hardern, 
PRO North Thames Gas 
Board, strongly urged that the 


public relations pohcy of our or 
ganisations should be controlled 
by one person, no matter what his 
title might be 


It involved study 


[Photo by 


At the P.R. Conference: Norman 


F. Murray Milne 


ing the public's needs and views; 
bringing them to the departments 
concerned; an almost encyclo 
pedic knowledge of the organisa 
tion, and the use of all modern 
methods of publicity to inform 
the public about the organisa 
tion’s structure, development and 
policy. 

In answer to 4 guestion on 
P.R. priorities, Mr. Hardern sug 
gested: personal contact, Press, 
and then exhibitions, publication: 
and films more or less on a foo 
ing, depending on the nature oi 
the organisation 

In discussing “The Qualities of 
a P.R.O..” Mr. Lex Hornsby. 
P.R.O., Ministry of Labour and 
National Service. said that io 
answer to an inquiry that he had 
personally conducted, out of 56 
P.R.O.’s 3) gave journalism as 
the experience that had helped 
them and 11 advertising and pub- 
licity. While he believed that 
training in public relations should 
be a main responsibility of the 
Institute, he thought there neither 
could nor should be any attempt 
to establish a set course in public 
relations 


Mr. Louis Moss, director of 
research Government Social 
Survey, in a talk on “Public 


Opinion Research and Public Rela- 
said that on the basis of 
partial information, such as was 
provided by the post bag, leading 
executives were not only en 
couraged to take the wrong kind 
of action, but also some 
times prevented from taking use 
ful action by fears of public re 
which were also based 


tons, 


were 


action 


Hastunas 


Milne 


Sun Lounge Photographs 
G. Liddiard, Mrs 
Lex Hornsby 


Murray 


Sir Stephen Fallents opens the Institute of Public 


(Photo by Sun Lounge Photographs, Hastings 
Relations Con- 
H. Rogers, A. K. Vint, A. A 


ference Left to right 


McLoughlin 


Norman 
Sir Stephen Tallents, Roger Wimbush, Leslie Hardern, 


T. Fife Clark, Warren Seymour 


upon the extremely limited ex- 
perience of a smal! number of 
their colleagues 


Points made by Col. L. t 
Sheridan, P.R. consultant, in his 
talk on “Public relations in the 


Press,” were: P.R. work shoula 
not be regarded on an “acreage 
basis”; one article in the right 
paper may be worth far more 
than twenty in papers that do not 
reach the right audience. “You 
can't control the Press, but you 
should be able to control youx 
client; don't take the view thai 
your client is always right.” 
Handouts should carry all the de- 
tails a reporter needs such «4s 
names with proper initials, and 
facts and figures in casily read 
able form. On a “facility visit 
some people would be able to 
remain only part of the time 
therefore not all the best thing 
should be kept till last. The 
objects of writing a letter to the 
Press might be to provoke a long 
correspondence; therefore, some- 
times keep some facts 11 reserve 
Occasionally a fairly full state- 
ment of one’s case sent with a 
note that it was not intended for 
publicat‘on might lead to a lead 
ing article or have effect on policy 
or be given to a special article 
writer or columnist 

P.R. should in most cases be 
kevt as separate as nossible from 
advertising. A P.R.O. should have 
a say in the policy of advertising 
but there should be the widest 
gulf between the buying and 
placing of advertising on the one 
hand and the ovlacing Of news 
stories and articles on the other 

On the subiect of attemnrts to 
tie-up editorial publicity with ad- 


vertisements. Col. Sherdan said 
that he honed that time the 
Institute should take up this 
matter with some such body as 


the Institute of Incorporated 
Practitioners in Advertising. He 
agreed with the bulk of journalists 
that space on the news pages 
must not be boueht 

That the Institute should act 
as P.R.Os. for public relations 
and should draw up a code-——“the 
sort of thing that is already being 
done on the advertising side bv 
the Advertising Association and 
the Institute of Incorporated 
Advertising” — 


Practitioners in 


was urged by Mr. Fleetwood C. 
Pritchard, chairman and manag- 
ing director, Pritchard, Wood & 
Partners Ltd., at the conclusion of 
his talk on “Persuasion.” 

Mr. Pritchard questioned the 
assumption that Government 

R.O.’s had nothing to do with 
persuasion. He was sure that each 
of them felt that 4 was upto him 
fo remove muisunderstandings, 
answer criticisms, and give the 
point of view of his Department. 

The principal contribution 
made by commercial publicity 
Mr. Pritchard defined as the 
bring. ng about, by voluntary 
means, a measure of standardisa- 
tion and simplification so that 
goods might be produced more 
cheaply and be distributed more 
smoothly. 

In the last session, following 
Mr. Clement L. Shaw's paper on 
“The Technique of Press Adver- 
tising,” the question was raised 
whether a “tie-up” between 
editorial publicity and advertise- 
ments might not be justified in 
the case of sup slements published 
by a newspaper 

Mr. Shaw felt that it might be, 
on the ground that a supplement 
Was not, ©o to Speak, a “contract” 
between the producer of the paper 
and the reader. The producer was 
giving away something free and 
that involved questions wh ch did 
not apply in the part of the paper 
that the reader bought. 


The Conference was opened, 
under the chairmanship of Mr 
Roger Wimbush (council chair 


man), by Sur Stephen Tallents, im- 
mediate past president, who read 
a message of regret from the 
president, Mr. R. S. Forman, at 
his unavoidable absence, and of 
goodwill from Norwegian and 
American P.R. associations 

During the Conference thanks 
for municipal hospitality were ex- 
pressed to the Mayor of Hastings 
(Aldermgn J. D. Cooper) who was 
guest of honour at the Conference 
luncheon. and to other Hastines 
officials, including Mr. A. K 
Vint. Hastings P.R.O. and hon. 
treasurer of the Institute; also o 
Mr. Norman H. Rogers, confer- 
ence secretary, and responsible 
for its first-rate organisation and 
Mr. A. A. McLoughlin, the excel- 
lent Press secretary 
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CLUB NEWS 


Lord Mackintosh Receives 


London Club Cup 


SOUVENIRS FOR FORMER HOLDERS 


The Publicity Club of Lon- 
don Cup for distinguished 
services 10 advertising was 
presented to Lord Mackintosh 
of Halifax by the Lord Mayor 
of London (Sir Frederick Row- 
land), president of the Club, at 
the Mansion House on Monday 

An innovation consisted in the 
presentation of souvenir ashtrays 
to Lord Mackintosh, and to Lord 
Woolton, Mr. Arthur Chadwick, 
and Mr. F. P. Bishop, M.P., re- 
cipients of the cup in 1947, "48 
and ‘49 respectively. 

Col. George Warden, chairman 
of the Club, read a telegram from 
Mr. Robert Thornberry, donor of 
the cup, paying tribute to Lord 
Mackintosh's great qualities thai 
had made publicity a successful 
medium for creating the greatest 
Savings movement in the world 

Col Warden also glanced 
briefly at the history of the cup, 
“often described as the Nobe! 


(Keystone photo 


The Lord Mayor presents the cup 
to Lord Mackintosh 


Prize of advertising,” since it was 
given in 1922 

After receiving the cup, Lord 
Mackintosh said that the honou: 
was all the greater because of the 
distinguished list of recipients in 
previous years. He believed that 
he had been chosen because of 
his work for the Advertising As 
sociation and for N.A.B.S., and 
suggested humorously that the 
Club might have been wiser towait 
for another year, to see how he 
acquitted himself as chairman of 
the organising committee for th 
1951 International Advertising 
Conference 

Lord Mackintosh had a word 
to say about Government adver- 
tising. This, he said, was comme 
in for a good deal of criticism on 
grounds of expenditure, but he 
did not think it was fair to accept 
advertising in private enterprise 
and to condemn it when used by 
Government departments 

Sometimes he thought the 


Government would be wiser if it 
did not talk about its public rela- 
tions but frankly called it ad- 


vertising; he thought the publi 
wouid understand ints better 

In conclusion, Lord Mackin 
tosh confessed: “1 do not know 
of any business or public service 
in which the people are more fun 
to work with than in advertising.” 

A vote of thanks to the Loru 
Mayor was accorded on the pro 
position of Mr, F. Murray Milne 

A luncheon to Lord Mackin 
tosb tiven by the Council of the 
Publicity Club of London, fo! 
lowed the ceremony 


The Publicity Club of London 
luncheon to the Lord Mayor, Sir 
Frederick Rowland, is to be held 
at the Cafe Royal on June 20 

Mr. Barrington Hooper, magn 
aging director, Industrial News- 
papers Ltd. spoke on “The 
Peculiar Press” at Bradford Pub 
licity Association last week 


Southampton 


. 

Drummond Wins 

Glen T. Drummond (lliffe & 
Sons, Ltd), won the Kemsley 
Cup at the Spring Meeting of 
the Publicity Ciub of Glasgow 
Golf Circle, held at Glenbervie, 
on May 9 

Other winners were 

First Clas: |.--John McLellan 
(Wm. McLelian & Co., Ltd); 2. 
D. Leslie Spicer Uohn Swain & 
Sons, Lid), 3—J. EB. Hastings 
(P. A. Menzies). 

Second Class: |..G 
mond; 2.--). Biggar (Osborne 
Peacock & Co. Lid): 3 P 
Wiseman (United Trade Press). 

The afternoon greensome com 
petition against bogey was won 
by P. Wiseman and Alex. Gird- 
wood (Glasgow Evening News) 


North Wales 
Conference This Year 


There is, after all, to be an 
Advertising Conference this year 

though not on a national scale 

The newly-formed Publicity 
Club of North Wales has decided 
to arrange one at Llandudno on 
September 22-24. It is possible 
that the Liverpool! Publicity Cluo 
and Manchester Publicity Asso- 
ciation will co-operate 


T. Drum- 


“Watch Consumer Council = Armstrong 


The setting up of a consumer 
council might well lead to a dis- 
crediting of branded products, 
said Mr. Drummond L. Arm 
strong, director of the Advertising 
Association, when he addressed 
the last meeting of the Southamp- 
ton Publicity Club 

“We should all watch this very 
carefully.” he said. “Removing 
from the consumers their freedom 
of choice would have serious con- 
sequences for all of us.” 

The title of Mr. Armstrong's 
address was “Looking Forward.” 
In the advertising industry, which 
spent £85 millions a year, they 
were looking forward to doing 
something worth while 

In 1924 the slogan of the inter- 
national advertising conference 
was “Truth in advertising.” Such 
was the progress in the last 25 
years that, without any dis- 
courtesy to those who evolved the 
slogan, such a statement would 
not occur to anybedy in 1950 


Birmingham 


Hurling Match On 


The exhibition hurling match 
oreanised by Birmingham Pub- 
licity Association in aid of the 
National Advertising Benevolent 
Secietv is to be held on Tuesday. 
May 30. at the M.B.M. Soorts 
Ground, Barrows Lane, Sheldon 
Birmingham 

Tickets, at 2s. 6d. can be 
ohtained from the offices of the 
Birmincham newspapers or by 
post from the hon. oreaniser, 
W. G. Annlevard, 15. Old Town 
Close, Birmingham, 30. 


“Truth in advertising is an 
acknowledged fact to-day,” he 
said: “We have come to learn, 
understand and appreciate con- 
sumer confidence and all jt stands 
for.” 


Glasgow 


“Tell Harsh Facts” 


Mr. John Richardson, Scottish 
representative of the Financial 
Times, called for positive action 
to tell the public the “harsh facts” 
of the economic situation, when 
he spoke to the Publicity Club of 
Glasgow on Friday 
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William A. 
elected president of the Publicity 


Woolward, newly 
Club of Glasgow, wearing the 
presidential badge of office. He w 
the 26th president of the club, 
and the first to have a badge 


Liverpool 
Editor Guests 


Editors of Merseyside news- 
papers were entertained two 
luncheon by the Liverpool and 
District Publicity Association re- 
cently Among those present 
were Messrs. lan Hosie (Liver- 
pool Daily Post), H. M. Naylor 
(Liverpool Echoy, R. G. Row- 
lands (Birkenhead News), W. H 
Bothwell (Birkenhead Advertiser), 
Geo. Thompson (Liverpolitan), 
and W. Basford (B.B.C. Regional 
News). 

Mr. Edward Birchall (editor, 
Journal of Commerce) was the 
guest speaker, and Mr. F. John 
Roe (pres dent, Manchester Pub- 
licity Association) responded to 
the visitors’ toast 


LADY TWEEDSMUIR AT 
WOMEN’S CLUB 
Lady Tweedsmuir, M.P., was 
the guest speaker at the Women’s 
Advertising Club of London 
dinner last week Miss Olive 
Bird presided 


London 


Brand Problem 


Possibility of the appointment 
of a group of independent judges 
to select branded goods—such as 
radio sets and motor cars-—-ap- 
pearing on television was sug- 
gested by Mr. Kenneth Adam, 
head of publicity at the B.B.C., 
when he spoke on “Television and 
Social Habits” at a meeting of 
the Publicity Club of London on 
Monday 

The appearance of branded 
goods on television was inevit- 
able. he said, but at present it was 
left to the common sense of the 
producer as to what goods were 
displayed. He did not think there 
was any reason yet why this nrac- 
tise should be chanced. but jn the 
future, to preserve their iteerity. 
there might have to be a selection 
committee. 


Faces Television 


Quoting some interesting statis- 
tics Mr. Adam said the income 
standard of the television. public 
was rapidly changing Since 
1946 those in the £350-£650 class 
who purchased sets had increased 
19-fold, while those with income 
above £1,000 a year who had 
acquired sets had only increased 
seven-fold 


Play Postponed 
The presentation of “Love in 
a Mist” by the Publicity Club of 
London Theatre Guild, timed for 
later this month, has been post- 
poned untu water in the year. 
Gladys Cooper. the actress. was 
guest speaker at Manchester Pub- 
licity Associat'on luncheon meet- 
ing on Thursday. 
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E.G. O. Ridgwell 


K. Howard 


Beacham, = genera! 
manager, Isle of Ely and Wisbech 
Advertiser, has been appointed 
publicity and promotion mana 
ger for the East Midland Allied 
Press Group, of which that news 
paper is a member. David 
Newton, cditor, has been ap- 
pointed managing editor 

. * * 

G. W. Webster has been 
appointed executive director of 
Thomas Skinner & Co. (Pub 
lishers) Ltd.. and advertisement 
director of their Bradford office 

* * * 


George H. Stonestreet has been 
appointed manager of the over 
seas department of the North 
British Rubber Co. Ltd. which 
now combines the former Con 
tinental sales department of Edin 
burgh-and the export department 
of London H. Thom, who has 
managed the London export de- 
partment for many years, will! 
have additional duties in the new 
department 

. . * 


Anthony M. Wood, of the 
National Cash Register Company, 
has been appointed, from May 30 
advertisement representative of 
the monthly /ndustry and its com 
panion quarterly The British 
Management Review 

* * * 

E. G. A. Thorowgood has been 
apoointed manager, Fairfax En 
gravers Ltd. not Fairfax En- 
gincers Ltd., as reported last week. 


W. S. Hevwood-Jones 


J. H. Giles 


B. Edward South 


S. J. Tessimond 


kK. Howard has been appointed 
publicity manager for Ekco- 
Ensign Electric Ltd., a subsidiary 
of E. K. Cole Ltd., radio and tele- 
manufacturers Ekco 
Ensign Electric are now forming 
1 separate publicity unit under 
J. F. Young, managing director 


vision 


AK 
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South, Heywood-Jones, Join Board Of George 
Cuming : Giles A Director Of Hull & Grimsby 


Newspapers : 


Beacham Promotion Manager, 


E, Midland Allied Press Group 


B. Edward South and W. S. 
Heywood-Jones have been ap- 
pointed to the Board of George 
Cuming Ltd., advertising consult- 
ants. Both joined the company 
in 1947 when W. H. Smith & Son 
Lid.. closed their agency. Mr 
South was for ten years the 
assistant manager of the agency, 
and Mr. Heywood-Jones an 
account executive. Mr. South is 
one of the carliest Associates of 
the Institute of Incorporated 
Practitioners in Advertising. 
having qualified in 1928. Mr. 
Heywood-Jones started in adver- 
tising with Bertram Day, and 
then went to Street's before 
joining W. H. Smith & Son 

> > * 


The General Electric Co., Ltd., 
has appointed E. G. 0. Ridgwell, 
packaging centroller. This is a 
new post. 

Recently elected vice-chairman 
of the Southern area of the Insti- 
tute of Packaging. Mr. Ridgweil 
joined G.E.C. in 1946 and carly 
in 1948 was appointed to deal 
with the packaging problems of 
the Company 

* * - 


Geoffrey E. Lovell has been 
appointed a director of W. G. 
Briggs (1943) Ltd.. one of the 
Layton Group of Companies. He 
joined ¢ Layton in 1942 
as sales representative, and has 
handled many Government and 
industria! contracts. Mr. Lovell 
has been a mewnber of the Fleet 
Street Column Club for many 
years 


OBITUARY 


Robert Durean, of MceConnell’s 


News of the death of Mr. Robert 
Patrick Durean, London director 
of McConnell's Advertising 
Service Ltd., 
Dublin, last 
S atur day. 
will cause 
wide spread 
regret. Aged 
$3, he died 
suddenly 
ifter an op 
eration tor 
appendicitis 

Mr. Dur 
can joined 
the board of 
M cConnell's 
in June, 
1948, and in 
co-operation 
with Mr, € E. McConnell. 
managing director, was respon 
sible for organising the newly- 
opened London office and for 
developing business on this side 
| have lost a dear friend and a 
noble colleague,” Mr. McConnell 
told) ADVERTISER'S WEEKLY 


Robert Durcan 


“The son of County Mayo 
parents, he was born in Glasgow 
but was thoroughly Irish in his 
outlook and provided admirable 
liaison between our English and 
Irish interests.” 

Trained as an engineer, Mr 
Durcan turned to advertising and 
spent 114 years as creative 
executive with London Press 
Exchange. He left there to go te 
Mather and Crowther L td.; joined 
in 1938 T. B. Browne Ltd... of 
which he became director and 
general manager; and  subse- 
quently became director and 
general manager of Service 
Advertising Ltd. 

Widely known in Fleet Street, 
he was an A.LP.A., and a member 
of the Solus, Fleet Street Column. 
and Devonshire Clubs) He was 
a proficient painter, and an 
attractive picture of Westminster 
House with Big Ben in the back- 
ground, which was painted by 
him and hung in his office. was 
reproduced by McConnell’s on 
their Christmas Greeting cards. 


W. Lang, advertisement mana- 
ger of the Scottish Daily Express, 
has been appointed chairman of 
the Scottish Daily Newspaper 
Society's Advertisement 
Managers’ Committee, in succes- 
sion to W. Peters, of Aberdeen 
Journals Ltd. 

M. Barr, advertisement 
manager of The Bulletin 
Glasgow, has succeeded Hugh 


former advertisement 

manager of The Evening Times, 

Glasgow, as secretary. 
* * 


* 

J. H. Giles, managing editor 
of the Grimsby Evening Tele- 
graph and Saturday Telegraph has 
been appointed a director of Hull 
& Grimsby Newspapers Ltd 
After a period of evening journal- 
ism, he edited weekly newspapers 
in Devon and Somerset, later 
working on evenings at Exeter, 
Bath and Derby. In 1938 he was 
appointed assistant editor of the 
Derby Evening Telegraph, a posi- 
tion he held until taking over the 
managing editorship at Grimsoy 
in Eeseuaey ene. 

* 

A. S. Saseeind has le 

Foote, Css & Belding Ltd., 
a senior copywriter, after bovine 
been with Everett's Advertising 
as a copywriter for six years 
Before the war he was with 
London Press Exchange and the 
London Press Exchange, the 
Winter Thomas Agency. and 
Glaxo Laboratories Ltd. 

Mr. Tessimond has written two 
books of poems, The Walls of 
Glass, and Voices in a Giant City. 


He leaves a widow 
daughter. 

Interment will be at St. Mary's, 
Kensal Green, to-morrow 
(Friday) after a 10 a.m. Requiem 
Mass at St. Charles's, Ogle Street, 
London. 

Mr. McConnell states that. 
pending an announcement, the 
London office will be in the 
charge of his son, Mr. John ¢ 
McConnell. 

Robert Lang 

Mr. Robert Lang, who died on 
Saturday aged 79, was at the 
beginning of the century head of 
R. T. Lang Ltd. advertising 
agents. Later he joined Sells Ltd.. 
then went to Mason-Lang Ltd.. 
from which he retired 15 years 
ago 


and 


Memorial Service For 
Dr. A. J. Bull 


A memorial service to the late 
Dr. A. J. Bull, former principal 
of the Schoo! of Photo-engraving 
and Lithography, is being held 
next Wednesday, at 12.30 p.m., 
at St. Dunstan-in-the-West, Fleet 
Street, E.C.4, 
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Some Typical Features from a recent issue: 


Efficiency must be rewarded 


6 Viscount Hinchingbrooke, M.P. 


Furnishing a guest room 


Julia Cairns 


Svon house 
Adrian Bury 


Journey in a doomed convoy 
Godfrey Winn 


25 years a crime reporter 


Stanley Firmin 


Short story 
C. T. Stoneham 


+ See ye ee ae 
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G. LINDLEY SPARKES - ADVERTISEMENT DIRECTOR «+ t14 FLEET STREET ~ €.C.4 
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Spotlight On Folly 


HERE is a type of superior person who scoffs at conferences 

as a waste of time and effort. This is a superficial view, 

which ignores the many useful purposes a conference can 
serve, not least of which is the fact that they provide an oppor- 
tunity to bring into the open problems that rafkle and thus poison 
business relationships. Frank discussion of such problems clears 
the air, removes misconceptions, and helps to create a healthy 
public opinion 

An instance is furnished by the Institute of Public Relations 
Conference, reported elsewhere, at which speakers complained 
that they had been asked by some journals to buy advertising 
space as a condition of publishing editorial matter. 

This does sometimes happen, though not in the best publishing 
circles It is never under ordinary circumstances justifiable, 
though there may be legitimate exceptions when composite pages 
or special supplements, with an understood editorial. advertising 
tie-up, are projected 

The principle recognised by all reputable publishers and 
editors is that space on editorial pages (except, of course, when a 
“reader” ad. is identified as such) cannot be bought. Mr. Clement 
L. Shaw, speaking at the Conference, gave a sound reason for 
this principle. There is, he suggested, an implied contract between 
publisher and reader, which binds the publisher to fill his editorial 
pages with material selected solely on what is considered its merit 
by the test of reader-interest 

This does not debar a conscientious editor from using hand-outs 
from the P.R.O. or Press officer if they pass the test. It does not 
even debar him from telling a story about one of his advertisers 
if it is an interesting story. But it does debar him from publishing 
a story of little value as a bribe to induce an advertiser to 
take a paid advertisement. 

An advertiser who yields to any such inducement is wasting 
his money, for he should realise that only a journal which main- 
tains its editorial integrity can in the long run hold its readers 
And a journal that forfeits reader-confidence is useless to an 
advertiser 

The advertiser who sometimes demands an editorial as a 
condition of taking an advertisement ts just as short-sighted 
Not only is he encouraging a malpractice, contrary io his real 
interest, but, much more often than not, he offends a publisher 
who rightly considers that he has been insulted 

Every business has its black sheep There are publishers 
willing to prostitute their editorial, and advertisers foolish enough 
to think they can really get something for nothing. Fortunately, 
they are a small minority 

They will become even rarer if, when publicity men foregather 
in conference, a spotlight ts thrown on their folly. 
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To-morrow’s Topics 


THERE HAVE BEEN rumours lately 
that restrictions on production of 
Coca-Cola in this country might 
soon ®be relaxed, and that this 
would mean a big 
RUMOURS advertising cam 
ABOUT paign but = the 
official answer re- 
COCA-COLA = mains that this will 
not happen until 
Sugar rationing ends of Is very 
greatly reiaxca 
fhe time will doubtless come 
when this American drink will be 
boosted here as tt already is on 
the Continent. Last year, accord- 
ing .o an articie i lume, the 
Coca-Cola Company made a third 
of Ss fet pront ‘ot neariy $4V 
mulhon from toreign business. 
Coca-Cola's near-conquest of 
the world is one of the remarkable 
phenomena of the age, says 
Time, which tells its readers that 
viriually all the coolers, trucks, 
bottles, cases. uniforms and ad- 
vertising material are made out- 
side the U.S.A All that Coca 
Cola sells is its secretly com- 
pounded concentrate 
Coca-Cola, of course, is obtain- 
able here, but no recent attempt 
has been made io popularise it. 
The last appropriation was with 
C. Vernon & Sons in December 
1947, but it is undersiovod that 
this agency no longer handles 
the account 
—_— _- _ 
THe possipiLity of national 
advertising campaign to induce 
people to eat more tish and chips 
iS not entirely ruled out, despite 
a recent report that 
FISH FRIERS fees throughout 
MAY YET the country had re- 
ected the idea 
ADVERTISE The Birmingham 
association has put 
down a resolution for the annual 
conference next month of the 
National Federation of Fish 
Friers, calling for a national ad- 
vertising campaign. In Notting- 
ham, where the idea is also 
favoured, £100 is to be spent in 
six months on local Press adver- 
tising, ON a co-operative scheme 
A stand at the recent Swindon 
Chamber of Commerce exhibition 
was installed by the local fish 
friers’ association 
The writer in Fish Friers 
Review who first suggested a 
national advertising campaign, 
returns to the attack the May 
isuc, with a summary of other 
campaigns for food and drink, 
pointing to their successes, show- 
ing how inexpensive they were 
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when judged by results, and urg- 
img again the adoption of a 
scheme which, he says, should be 
handled with the help of advertis- 
ing specialists. 

— — — 
PREMIUM OFFERS are the latest 
weapon to be used in the war of 
the detergents, now waxing more 
furiously than ever, rather to the 


DETERGENT bewilderment, 


imagines, 
WAR: ANEW housewife 

the Lever product 
WEAPON 


which was first on 

the market, coun- 
tered the introduction of Fab 
(Colgate-Palmolive-Peet) with an 
offer in London evenings of a 
free packet with every one bought 
“while stocks last.” Thomas 
Hedley, for Tide, are using in the 
London area a more easily con- 
trolled method, that of distribut- 
ing coupons by hand. These may 
be taken to grocers and ex- 
changed, on payment of 6d. for a 
Is. 7d. packet. Hedleys have also 
used a coupon offer in a local 
paper for their shampoo, Drene 
This may well prove to be pait 
of a larger scheme in which the 


value of coupon and premium 
offers may be tested. Any further 
developments there may be will 
be awaited with interest 
_-— _— —— 
THe Pusticrry Cius of North 
Wales is only an infant in age, 
but is proving a lively child! Its 
latest idea, as reported else- 
where, is to stage a 
N. WALES miniature advertys- 
ing conference at 
A,LIVELY Llandudno in Sep- 
INFANT tember. This, one 
gathers, is not to be 
a clubs conference, but one at 
which general advertising prob- 
lems will be debated. Its object, 
at least in part, will be to dispel 
ignorance about advertising. A 
recent brains trust on holiday 
publicity, for example, disclosed 
that many resorts do not really 
understand how to _ publicise 
themselves. An endeavour will 
be made to put this right, and 
also to warn smal] advertisers in 
the area about the block racket 
and other dubious practices. 

The more clubs there are like 
North Wales, which insist on 
doing something even when it is 
deemed inopportune to organise 
conferences on a national scale, 
the more the advertising club 
movement will flourish, 
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EVENING NEWSPAPER 


BRISTOL 
EVENING WORLD 
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ae EVENING NEWSPAPER 
. HULL 
= DAILY MAIL 


AY. CERTIFIED WET SALE 
exceeds 120,000 copies per day 


2) EVENING NEWSPAPER 


EVENING 
SENTINEL 


(Stoke-on-Trent) 


AV. CERTIFIED WET SALE 
exceeds 110,000 copres per doy 


3 eee NEWSPAPER 
DERBY EVENING 
TELEGRAPH 


AY. CERTIFIED WET SALE 
exceeds 75,000 copies per doy 


4) EVENING NEWSPAPER 


SOUTH WALES 
EVENING POST 


Swansea 


AY. CERTIFIED WET SALE 
exceeds 72,000 copies per doy 


EVENING NEWSPAPER 
LEICESTER 
EVENING MAIL 


AV. CERTIFIED WET SALE 
exceeds 45,000 copies per doy 


EVENING NEWSPAPER 
GRIMSBY EVENING 
TELEGRAPH 


AY. CERTIFIED NET SALE 
exceeds 50,000 copies per 


day 


EVENING NEWSPAPER 


THE CITIZEN 


Gloucester) 


AV. CERTIFIED WET SALE 
exceeds 35,000 copies per doy 


LINCOLNSHIRE 
ECHO 


AY. CERTIFIED NET SALE 
exceeds 30,000 copies per day 


10) EVENING NEWSPAPER @ WEEKLY NEWSPAPER 
GLOUCESTERSHIRE: YORKSHIRE & 
ECHO LINCOLNSHIRE TIMES 
(Cheltenham Hull 


AY. CERTIFIED NET SALE 
exceeds 30,000 copies per 


AY. CERTIFIED WET SALE 


day exceeds 46,000 copies per asue 


® WEEKLY NEWSPAPER 


HERALD 
OF WALES 


Swansea 


AY. CERTIFIED WET SALE 
exceeds 35,000 copies per 


@ WEEKLY NEWSPAPER 


STAFFORDSHIRE 
WEEKLY SENTINEL 


AV. CERTIFIED WET SALE 
exceeds 34,000 copies per ine 


14) WEEKLY NEWSPAPER 


GRIMSBY | 
SATURDAY TELEGRAPH 


AY. CERTIFIED WET SALE 
exceeds 38,000 copies per issue 


WEEKLY NEWSPAPER 


GLOUCESTER 
JOURNAL 


AV. CERTIFIED NET SALE 
exceeds 14,000 copies per issue 


WEEKLY NEWSPAPER 


CHELTENHAM 
CHRONICLE 


AV. CERTIFIED NET SALE 
exceeds 12,000 copies per + 


GROUP LIMITED 


INDIVIDUAL RATE CARDS CONTAINING DETAILED AREA MAPS WILL BE SUPPLIED ON APPLICATION 
R. H. PENNEY, ADVERTISEMENT DIRECTOR, CARMELITE HOUSE, LONDON, E.C4. CEN. 6000 


NORTHCLIFFE NEWSPAPERS 
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ADVERTISER'S WEEKLY 


POLICY PLATFORM 


Net Sales: The Case 


For A.B.C. 


Why are neither publishers nor advertisers yet unanimous in 
regarding A.B.C. certification of net sales as essential ? 


May 18, 1950 


HEN a contributor to 
ADVERTISER'S WEEKLY 
suggested recently that 
American advertising had be- 


come “‘a slave to statistics,” the » 


charge was indignantly denied. 
There is, nevertheless, a grain of 
truth in it. The American loves 
statistics, and because they fas- 
cinate him, tends perhaps to rely 
on them overmuch, The Briton, 
on the other hand, tends to mis- 
trust them, and thus to under- 
estimate their value. 

While the American approach 
to advertising has become pre 
dominantly scientific, the British 
approach is still very largely 
empiric Given an advertising 
problem, the American will find 
the answer by using arithmetic, 
the British advertising man pre- 
fers to rely on his judgment and 
experience 

This difference of attitude is 
probably the underlying reason 
why, in the U.S.A., A.B.C. certi 
fied net sales are a sine qua non 
with every important advertiser, 
while advertisers here remain 
content with something less. h 
probably explains, too, why the 
British Audit Bureau of Circula 
tions, though the standard it sets 
is now generally accepted, has 
been slow to establish itself, and 
why it cannot yet claim a hundred 
per cent membership even among 
the national newspapers 


+ * * 


RITISH suspicion of statistics 

dies hard, but a new genera 
tion is coming to the fore which 
under American influence, ts 
becoming statistically - minded 
The die-hards even protest that 
the tendency has already gone too 


far—that advertisers, in their 
growing insistence on facts and 
figures, are in danger of over 


looking the intangibles, Be this 


as it may, it is all to the good 
that advertisers are increasingly 
aware that their advertising 


unless it is to be wasteful, must 


be planned in accordance with 
facts—facts about media cover 
age as well as about consumer 


habits and needs 

Advertisers must know, when 
they buy space, how many people 
are likely to see their message 
where these people live, and what 
kind of people they are. They 
want all the data they can get 


But the basis of all media data 
must be a certified net sales figure 
on which implicit reliance can 
be placed. Such figures are pro- 
vided by the A.B.C. for some 
hundreds of journals. But, it is 
being asked, why do some impor- 
tant publishers hold aloof? Do 


A.B.C. figures give enough infor 
mation? What more can be done, 
either through the A.B.C. or 


otherwise, to make available to 
advertisers the coverage facts 
without which no campaign can 
be economically planned? 


o * * 

) EFORE attempting to answer 

—* these questions, one must 
realise that the A.B.C. is only just 
emerging from a prolonged period 
of teething troubles. 

Its conception dates from 1929, 
when a national conference of 
sdvertisers asked the LS.B.A. to 
take steps which, after two years 
of arduous negotiation, resulted 
in the inauguration of the Bureau 
in 1931. Success was only accom 
plished in. face of dogged opposi 
tion from a section of newspaper 
publishers. Membership in 1932 
was 308, comprising 174 adver 
tisers, 33 agents, and 101 pub- 
lishers, By 1939, seven years later, 
the total had only increased io 
40. Then came the war, during 
which the Bureau was only kept 
ilive by the determination of Mr 
Arthur German, for 13 years its 
secretary, and a few stalwarts, 
but despite this setback, member- 
ship by 1944 had gone up to 375 

The end of the war marked a 
turning point. From then until 
to-day, progress has been steadily 
maintained, even though for some 
while sales were pegged, either 
by regulation or by paper control. 


and publishers did not need to 
impress advertisers who were 
queuing for space, At the time 


of writing, membership has risen 

to 768 (207 advertisers, 147 

igents, and 411 publishers) 
Control is vested in a Council 


the membership of which is 
balanced so that neither buyers 
nor sellers of advertising can 


dominate This, incidentally 
s from practice in the United 
States, where advertiser control 
> rule 

The objects of the Bureau, as 
stated in its Official Handbook, 
ire “to secure, by standard and 
uniform method of audit, accur- 


ate net sales figures of all media 
of periodical issue that sell ad- 
vertising space,” and to issue such 
data to members. 

The Bureau does not, as does 
the American A.B.C., conduct an 
independent audit of al! publisher 
members’ circulations. It accepts 
publishers’ statements compiled 
in strict accordance with its speci- 
fications, on condition that these 
are certified by auditors whose 
qualifications are recognised by 
one of the three professional 
accountancy bodies. Professional 
standards of accountancy in this 
country are so high that an inde 
pendent audit was at the outset 
deemed unnecessary, and the 
experience has justified the deci- 
sion, but the Bureau does, reserve 
the right to conduct an audit by 
its own accountants should 
occasion arise 

Net sales certificates are issued 
every six months, there being 
three types, covering respectively 
newspapers, magazines, and tech- 
nical, trade and professional 
journals. Only in the case of the 
last-named is there any break- 
down, figures being given for 
home and for overseas sales, and 
for free as well as paid circula- 
tion 

In every instance publishers are 
required to state what circulation 
promotion schemes have been in 
operation, and full details of any 
such schemes, though not appear- 
ing on the certificate, must be sup- 
plied to the Bureau 

7 . . 

HIS brief outline of the 

history, function and practice 
of the A.B.C. shows that al- 
though its constitution and 
methods make every allowance 
for publishers’ amour propre, sts 
acceptance has been tardy. It is, 
indeed, not easy to understand 
why neither advertisers nor pub- 
lishers give unanimous support tu 
an organisation the objects of 
which it is clearly in the interest 
of both to further. Certainly the 
cost of membership is no deter- 
rent, for the fees are modest, and 
are actually SO per cent less to- 
day than in 1943 

Nor, in the case of several big 
groups, can abstention be due to 
any reluctance to disclose figures, 
for audited net sales are pub- 
lished, and it would be absurd to 
suggest that these are any less to 


be relied on than those of other 
newspapers as certified by the 
A.B.C. One can only assume that 
A.B.C. membership is regarded 
as unnecesary, and that there may 
be a lingering objection in prin- 
ciple to certification by an outside 
body, and to giving such a body 
the right to send in its own sales 
auditors, however unlikely it may 
be that this right will ever be 
exercised. 

In other instances, reasons for 
abstention vary. Some journals, 
no doubt, are er to disclose 
weakness. Some of the smaller 
provincial newspapers hesitate to 
court comparison betweer their 
genuine certified sales and 
dubious, uncertified sales claimed 
by competitors. But the principal 
reason is an unwillingness to 
stress overall sales and thus 
obscure the nature of those sales. 

The publisher of a magazine 
with a small circulation but a 
quality readership may well feel 
that his net sales figure is mis- 
leading when assessing advertising 
value. Trade and _ technical 
journal publishers, though some 
are A.B.C. members, take, in the 
main, the view that advertisers are 
not primarily interested in net 
sales. What they want, it is 
believed, is the assurance, not 
that so many copies are sold, but 
that the journal does in fact cover 
the field, even if readership is 
numerically small. The logic of 
this can be appreciated, but, as 
was pointed out by J. H. Miller- 
Wheeler in ADVERTISER'S 
Weexkty last week, a net sales 
figure must be established before 
it can be analysed, and there is 
everything to be said, from the 
point of view of the advertiser, 
for this figure to be independently 
certified. 


* * * 


HATEVER view publishers 

may take, it is the adver- 
tisers who finally call the tune. 
In America advertisers insist on 
facts—and they get so many that 
one doubts if they can digest 
them all. British advertisers, 
with some important exceptions, 
tend to leave advertising to the 
specialist—to the advertising 
manager and the agent—and not 
to concern themselves overmuch 
with details so long as the sales 


(Continued on page 316) 
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agan 


, 


Scortisu by birth, Liverpudlian by 


adoption, Pagan Smith sailed into adver- 


tising, via the Cunard Line, when he was 


a boy. 


Pagan, by the way, is his own name. He 


reckons his father, who was a doctor, must 


have had a strong sense of showmanship 


to have tacked such a striking name on 


COS: Sy re eee ee 


to the rather less dramatic “Smith”. 


Pagan Smith opened his agency in 1936. 


It has grown steadily ever since. He likes 


te 


his job but, like many people who have 


built up a business on hard mental effort, 


he finds physical toil a relaxation and 


points with pride to the callouses on his 


hands—the result of hours of work in 


his garden. 


Golf, too, claims his attention, although 


the hazards of the game keep his handicap 


heartbreakingly high. But, being philo- 


eink: tie didhinn, ti-eilieak ek all Pagan Smith of Pagan Smith Advertising Liverpool 


with the smooth. The Daily Mirror, he D a & | y 4 iy r r oO r 


says, is one of those things which make an 


agent’s life considerably easier. THE LARGEST DAILY NET SALE IN THE WORLD 
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ADVERTISER'S WEEKLY 


Presenting A New Angle 


F a piece of print delivers its 
message, is criticism of its 
format and typography mere 

fault-finding? 


[ do not always read 
thoroughly print sent to me 
for review. But I did read a 
booklet entitled Increasing 
Production published by Intel 
(Caterers) Lid., with the very 
greatest interest, because it 


presented what is to me a new 


PRINT REVIEW 
by 


Brian Hilton 


angle on industrial catering 
Briefly, it describes catering in 
works canteens as a process of 
refuelling the worker, and points 
out this needs no less thought, 
and if necessary some expendi 
ture, than refuelling the boulers if 
production is to be increased 
Intel (Caterers) Ltd., undertake 


On Industrial Catering 


canteen catering on a fee basis, 
making no profit out of the meals 
served to workers and leaving 
the employers to pay the bills 
Their job is to see thyt the meals 
are so good that every worker 
takes them and is thus fit for an 
afternoon's work, but that costs 
are carefully controlled so that 
the employers’ subsidy is not 
higher than it need be 

The case is closely reasoned 
and appears to be not overstated, 
but the format of the booklet did 
not help my reading of it 

The booklet itself consists of 24 
octavo pages printed black and 


brown on an antique paper. The 
type is Plantin 110 with Ultra 
Bodoni for headings and line 
drawings in the second colour 
The 12 pt. Plantin is set to 20 
ems with about 4 pts. lead 
between every par, and as the 
paragraphs are short the pages 


look extremely bitty. This is not 
helped by the occasional use of 
paragraphs set all in caps. While 
this may not—in fact will not 
prevent the reader getting the 
message, Intel's ambassador to the 
business man is not dressed with 
becoming dignity 


The cover consists of a sheet 


and the 


* 


LONDON OFFICE: 176 
MANAGER 


The FAMILY 
NEWSPAPER 

with the LARGEST 
CIRCULATION 

in South Wales 


West of England 
over 165,000 


DAILY NET SALES 


SOUTH WALES ECHO 


& EXPRESS 
HEAD OFFICE: ST. MARY STREET, CARDIFF. Te/ 
ADVERTISEMENT MANAGER 


FLEET STREET. Te! 
GEORGE 


* 


7000 
G. $. REAY 


Central 1459 
STUDD 


In honour of 


of grey paper merely wrapped 
round the booklet, not stitched 
but held in place only by flaps. 
The cover is die-stamped, but the 
value of this dignified method uo‘ 
printing the title is nullified by an 
outer jacket of cellulose acetate 


which shines all over and kills 
the dic-stamping The frontis- 
piece carries a diagram more 


suitable to a Sunday paper comic 
strip than a serious booklet for 
business executives 

. oad * 

THe Birmincuam Brancu of 
the Incorporated Sales Managers’ 
Association has gone to town on 
a booklet produced as a souvenir 
of the visit of four Americans to 
their city. The four are principals 
of big businesses in the States and 
members of the L.S.M_.A. counter- 
part, the American National 
Sales Executive The Midlands 
1S.M.A branch, no doubt 
mindful of the wonderful hospi- 
tality America offers British 
businessmen, did them proud 
with a banquet in the evening of 
a crowded day which included a 
civie lunch at the Council House 

The cover of the souvenir book 
is in full colour and shows a liner 


steaming over the rim of the 
world with the skyscrapers of 
New York in the distance and 


The 
y printed 
graceful 


Britain in the foreground 
text pages are beautifu 
in Times Roman, wit! 
script headings on chrome shaded 
back grountls There are photo- 
graphs and potted biographies of 
the four guests, a note of the 
day's events, an account of the 
city and trades of Birmingham 
and of the Birmingham branch of 
1S.M.A.. and a centre double- 
fold spread of the table plan and 
guests at the banquet 

The designs, drawings and 
blocks were prepared and 
presented to LS.M.A. by V. 
Siviter Smith and Co. Ltd. and 
the booklet was printed by 
Kenrick and Jefferson 


> * 7 


PUBLICITY DEPARTMENT of Black 
and Decker Ltd.. have produced 
a complete “Press kit” of materia} 
for journalists to tell them about 
the new “Handy Utility” electric 
drill set for small businesses, one 


visiting Americans—by the 
M.A. 


Oe tk 
Yrs Lay 


Birmingham branch of 


man workshops 
mechanics. 

In a large manilla folder are 
included five photographs (copies 
after retouching), with captions 
on a separate sheet (a good point 
this as captions stuck on the back 
have to be torn off when the 
print goes to the blockmaker), a 
duplicated typed hand - out 
giving the background story, and 
a printed folder, which presum- 
ably is also being sent to the 
trade. 

A very tidy and comprehensive 
set of material for busy technical 
journalists. 

* * * 

THe Hercules Cycle and Motor 
Co. .Ltd., is another organisation 
which has produced material for 
the Press in the form the news- 
paper boys want it 

To tie up with the British 
Automobile and Motor Cycle 
Show in New York they printed 
special catalogues using American 
svelling—plus a reference to the 
G.ls who rode cycles down 
English country lanes, 1941-1945. 

There is a short hand-out for 
the British Press and a longer one 
for American newspapers, plus 
photographs 


* * * 


Mr. Gorpon C. Martin, Press 
Officer to The Plessey Company 
Ltd., sends me a 24-page two 
colour catalogue of television 
components which was completed 
in 26 working days from receipt 
by the sales promotion depart- 
ment of the first rough technical 
notes and prototypes for 
photographing 

There is a lot of text—set in 
8 pt. Rockwell light—and a lot 
of diagrams and _half-tones 
Layout is straightforward but 
adequate, and the printing is 
excellent. Mr. Martin acknow- 
ledges the work of London Art 
Service Ltd.. Modern Engraving 
Co. Ltd., and H. P. Dorey and Co. 
Ltd., the printers. 


* * * 


and home 


Export DEPARTMENT of 
Warerite Ltd.. have produced a 
booklet describing their process 
of incorporating painted and 
printed designs in rigid plastic 
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ADVERTISER'S WEEKLY 


The Case of the Prisoner in the Poker 


Just once in a bee’s lifetime the unfortunate 
creature may fall a victim to the fading ‘ red-hot 
poker ’. Crawling inside the flower in search of 
nectar, he is trapped by the contraction of the 
petals . . . and never seen again, 

At least once in every quarter over 600,000 
readers fall willing victims to the lure of The 
Countryman (which is never in less than full 


bloom). Nosing through its pages, they are 
immediately gripped by the interest of its con- 
tents, and quite unable to put it down until they 
have read it from cover to cover, including the 
advertisements. When they come out again, as to 
be sure they do, they’re apt to talk nothing but 
Countryman for several weeks . . . including the 
advertisements. 


The Countryman 


With a nett sale per issue of 60,090 copies, and a steadily increasing circulation, The Countryman faces its 23rd 
Summer with confidence. There is almost no product selling to the moneyed classes that cannot reap a harvest 


through its advertising pages. 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘THE COUNTRYMAN'’, 10, BOUVERIE STREET, E.C.4 TELEPHONE; CENTRAL 9161 
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ROYAL DUBLIN =; 
DEVON COUNTY «=: 
BATH & WEST xi: 
ROYAL ULSTER =: 
ROYAL HIGHLAND «=: 
ROYAL COUNTIES =: 
THE ROYAL °:: 
DAIRY reat 
SMITHFIELD Dee 27 


We 


Here are vital dates to advertisers who sell 
equipment to the top people in Agriculture—those with 
300 Acres and more. On July 26, in particular, SPORT 
& COUNTRY will provide the Pictorial Record of 
“THE ROYAL’'—the largest Agricultural show in 
the world. Book all these dates—for big business. 


GOUNTRY 


GRAHAME E&. BISHOP, Advertisement Manager, 
Commonwealth House, New Oxford Str 


london, WC 
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Print Review (continued) 


laminates. It consists of five 10 
by 8 photographs bound up with 
typewritten pages (presumably 
reproduced on a small litho 
machine) by the Wiro process. 
The cover 1s merely one of the 
series of photographs of articles 
so treated. Since signs and labels 
can be treated by the process, 
what a pity the front cover was 
not produced in Warerite. 

* * * 


James L. Denman AND Co 
Lrp., of Piccadilly have produced 
a booklet of eight octavo pages 
and cover to tell the story of their 
Chateau Livran wines. Pleasantiy 
printed in black and wine red on 
an antique paper, and illustrated 
with frivolous sketches of the 
Black Prince (in whose country is 
the vineyard), the book is written 
im quite general terms and adds 
but little to even the average 
Englishman's knowledge of wine 
and how to buy it. 

* * * 

RECENTLY I suggested that a 
letter to motorists from Shell 
overstated the case by implying 
that fresh oil would completely 
revitalise a car A reader now 
sends me a booklet published by 
the manufacturers of Carburol 
“in the interests of trouble-free 
motoring.” 

This booklet gives advice to 
motorists on many aspects of car 
maintenance, and the recommen- 
dation to use Carburol is kept in 
proper proportion. The copy is 
factual but lightly written, and 
the illustrations are by Dayid 
Langdon 

*. * » 

STupents of advertising of 
medicinal products will be in- 
terested in a leaflet produced by 
Harwoods Laboratories Ltd 
about Effalgen, an effervescing 
antacid. It accompanics a selling 
folder put out to the chemist 
trade by Eno's, who are distribut- 
ing. The folder is conventional 
The leaflet, which is quite small, 
is an excellent example of ex- 
plaining how a new medicinal 
product works; it neither drowns 
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One of the colour plates from the 
Moss Bros. booklet. 


the reader in a spate of technical 
jargon nor attempts to mislead 
In clear, simple terms it explains 
the principles of this product 
which, it is claimed, controls 
stomach acidity so that excessive 
acidity is avoided but the gastric 
content never becomes alkaline. 
- * * 


Wirru THe long-sighteiness and 
thoroughness which chatacterises 
the house, Moss Bros. have pub- 
lished a booklet showing; military 
dress uniforms throughout the 
ages under the title “Pomp and 
changing Circumstance.’ 

Produced by T. B. Browne and 
printed by Alabaster Passmore 
and Sons Ltd., it is notable for a 
varnished cover, a series of 
excellent colour plates, and 
excellent machining of Baskerville 
on art paper 

* * * 

Tuomas De La Rue anp Co. 
Lrp., have mailed to dealers a 
quarto booklet to tell them about 
the Onoto pen selector, ly means 
of which customers choose the 
right nib by matching their hand- 
writing (or their friend's) with the 
handwriting in a book. The 
folder also shows Press ads, lists 
papers to be used. and pictures a 
showcard which is on offer. 


NET SALES: THE CASE FOR A.B.C. 


(Continued from page 312) 


curve shows no mysterious fall. 
But, as the A.B.C. membership 
figures prove, and as is evidenced 
by many contributors and corres- 
pondents in ADVERTISER'S 
WEEKLY, their attitude is chang- 
ing. The post-war rise in A.B.C 
membership alone proves this 
The time may well come when 
they demand A.B.C. certified sales 
from every publisher, and a lot 
more beside 

But it is an open question 
whether the A.BC. could or 
should do more than certify net 
sales as it does now. Regional 
breakdowns of newspaper sales, 
for example, are valuable, and 
some newspapers do give adver- 
tisers a broad picture of their 
distribution, but such analyses 


are hardly capable of certifica- 


tion, except where regional 
editions are published. Neither 
is readership by occupation, 


income group, and the rest; such 
data can only be obtained, for 
newspapers and for most maga- 
zines, by the survey method, 
which is quite outside the A.B.C. 
province. 

When we come to any journal 
sold on a _ subscription basis. 
however, it is a different story. 
Controlled circulations can be 
broken down and the breakdown 
certified. It is done in America, 
and many advertisers are saying 
that it should be done here, either 
by the A.B.C. or by a new body 
constituted for the purpose. But 
this is so big a subject that it 
must be left for another article. 
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BIRMINGHAM 


A brass screw or a gold tea service ... wire 
, netting, an electric furnace . . . tools and 
tyres, cars and cocoa—whatever you need, 
it’s almost sure to be made in Birmingham, 
Britain’s greatest manufacturing centre. Its 
metal industries alone employ more than 
200,000 of its million population. 


ll i a 


9 Part of the body- ~trimming line of the mover ¢ Company, makers of the 
world’s first turbocar, The Morris also have 
0 65 Sa 6 Rae recently exported their 250,000ch 


post-war vehicle 


aac 4 Automatic wrapping of chocolates at Cadbury's great factory. Ik was 
= here at Bournville that George Cadbury founded in 1879 the first mode! 
aa? garden village for his employees. 


Bicycle bly «t the Bi gh Smell Arms (B.S.A.) factory 
Thousands of bicycles are produced here every week—mostly for export. 


BIRMINGHAM GAZETTE 
Birmingham spends probably well over {£200 million a year in Ne ee = “= ’ 
goods and services. Success in this great market is best assured by EVENING DISPATCH (cceady and conccanth, Jes) 
advertinng in the BIRMINGHAM GAZETTE, the Eventno Dispatcn lite: 
and the SUNDAY MERCURY—three media of exceptional pulling SUNDAY MERCURY tconty suncey paper publiuhed ont 
; popularity. the 
poner end ony aie o (Members of the Audit Bureau f Cirewavens) . 
ERNEST LUMSDON : London Advertisement Director 
5 WESTMINSTER PRESS PROVINCIAL NEWSPAPERS LIMITED 
k 167-170 FLEET STREET, LONDON, E.C.4. Tel: CENeral 3265 
Leeds Office Qusse® Chassbere Merrion Street, LEEDS 2 Manchester Office Midland Bank House, 16 Cross St., MANCHESTER 2 
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Transport advertising in terms of 
hard cash 


, 

The initial outlay on “ material *— 
posters, structures, signwriting— 
- for a transport advertising cam- 
paign is usually a bigger item than 
the first year’s space rentals, 
knocking the bottom out of a 

fixed annual appropriation. 

Cie 
Unavoidable though this may be 
F with complicated spaces and di- 
verse localities to cover, it need 
not worry you. We can quote you 
comprehensive rates to cover the 
provision and production of the 
3 advertisements, erection, space 
rental inspection and maintenance 
—financing the initial costs and 
spreading them over the period of 
the contract. 


This reduces the problem to its 
simplest financial terms, and is 
just one more illustration of the 
advantage of dealing with a special- 
ist transport advertising service 
that is in every sense complete and 
co-ordinated. Q.E.D., in fact, on 
the subject of L.S.D. ... 


MASONS 


a 
a comprehensive transport advertising service ‘iitrsne 


FRANK MASON & CO. LTD, 33, NORFOLK STREET, STRAND, LONDON, W.C.2. Phone: Temple Bar 2044 
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EFORE the presentation 

of the Town and Country 

Planning Bill in 1947, the 
various sections of the outdoor 
advertising industry had very 
little liaison and, indeed, worked 
independently, even on matters 
of major policy which affected 
them all. 

When, however, they were 
faced with a code of control 
which seriously threatened their 
existence, it was, perhaps, only 
natural that they should take 
steps to get together to formulate 
a general policy of opposition to 
the proposed restrictive legisla- 
tion. This collaboration was 
fostered by the request of the 
Ministry of Town and Country 
Planning that Working Parties, 
representing all branches of the 
industry, should be set up. These 
Working Parties greatly helped 
the Ministry in the discussions on 
the drafting of the Regulations, 
and proved of inestimable value 
both to the various sections of the 
industry and to the Ministry 

The close contact thus estab- 
lished between each organisation 
within the industry was found to 
be of such value that it was 
obviously desirable to continue it 
—both to ensure that the interests 
of all were protected and to co- 
operate to the full with the 
Ministry and planning authorities 
in the working of the new Regu- 
lations. 

It was therefore decided to set 
up the Outdoor Advertising 
Industry Advisory Committee 
This is comprised of representa- 
tives of : 

Advertising Association 

British Poster Advertising 
Association 

British Railways (Commer- 
cial Advertising Section) 

Electrical Sign Manufac- 
turers Association 

Incorporated Society of 
British Advertisers 

London Poster 
Association Ltd. 

Master Sign Makers Associa- 
thon 

Solus Outdoor 

Association Ltd 

From the beginning the com- 
mittee has worked in complete 
harmony It has done, and is 
continuing to do, much valuable 


Advertising 


Advertising 


work on the major problems 
arising out of the Regulations, 
particularly those concerned with 
the designation of areas of special 
control 

Under the Regulations, plan- 
ning authorities are compelled to 
consider ‘what part, if any. of 
their area should be included in 
an order for special control- 
which imposes very severe restric- 
tions on all forms of outdoor ad- 
vertising and virtually prohibits 
certain forms of commercial ad- 
vertising. The provisions of the 
Act and the Regulations appear 
to be mainly directed at rural 
areas and certain special parts of 
urban areas 

Unfortunately, it has been 
found by experience that a num- 
ber of planning authorities have 
attempted to use these provisions 
for the designation of vast areas 
which have included many parts 
that do not properly warrant 
special control at all Indeed. 
these authorities have ignored the 
spirit and intention of the provi- 
sions for special control, and 
made administrative convenience 
the main reason for the design- 
ation of the area, 

It has also been found that 
some other planning authorities, 
while not intending to go beyond 
the concept of the Regulations, 
yet laboured under mistaken 
ideas of what special control 
really entailed, and made their 
proposals accordingly 


Putting The 
Proper Perspective 


The committee has therefore 
had to take upon itself the task 
of discussing the problems which 
have been thus presented, with a 
view to putting before the plan- 
ning authorities the proper per- 
spective in which to consider 
special control. It has been 
mainly due to these discussions 
that such a large measure of 
agreement has been attained 

Up to now. discussions have 
taken place with over 30 planning 
authorities. In a number of cases, 
proposals for special control have 


Control 


been examined which have en- 
tailed detailed inspections of large 
areas of the country; and nearly 
every time the committee has 
put its case to the authority and 
talked things over with that body, 
a substantial measure of agree- 
ment has been reached. 

It is expected that, when most 
of the orders for special control 


—— | 


Though not the sole concern of 
the Outdoor Advertising Indus- 
try Advisory Committee, nego- 
tiations on special areas forms 
an important part of its 
work. Here is a summary of 
the encouraging progress the 
Committee has made. 


are submitted for the Ministry's 
approval, there will be no need 
for objections from the industry; 
and the measures will go for- 
ward, therefore, with full agree- 
ment between the chief parties 

A number of orders for special 
control have already been de- 
posited with the Ministry for 
approval, and inquiries have been 
held in respect of three of them; 
but so far no order has been 
confirmed. There was no prior 
consultation on these orders be- 
tween the planning authorities 
and the industry, although it is 
believed that, had the authorities 
been aware of the existence of 
the committee, discussions would 
have been held before the orders 
went to the Ministry 

In the case of the Cheltenham 
order for special control, at the 
instigation of the committee dis- 
cussions were held with the plan- 
ning authority immediately before 
the inquiry int# the objections. 
It was found that a large mea- 
sure of agreement was possible 
and, as a result, the scheme was 
presented to the inspector at the 
inquiry in a modified form which 
had the approval of both sides. 
Thus, the enormous expense and 


trouble of a full scale hearing 


OR‘ 
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OUTDOOR ADVERTISING 


The Industry And The Areas Of 
Special 


was avoided, and goodwill (the 
value of which cannot be calcu- 
lated) created between the 
authority and the industry. 

Similar consultations have also 
taken place with various planning 
authorities in Scotland, a sub- 
committee of the Outdoor Ad- 
vertising Industry Advisory Com- 
mittee having been formed for 
this purpose. This sub-commit- 
tee were successful in getting the 
Department of Health for : So 
land to recognise it, with the 
result that the Department, when 
circularising notes on the Regula- 
tions for guidance to all local 
plannin authorities, suggested 
that before proposals for special 
control were finally adopted con- 
tact should be made with the 
Scottish sub-committee for con- 
sultations, 

A number of informal discus- 
sions have since been held, and 
have led to agreement on mhny 
of the County proposals. Here 
again, it is confidently expected 
that when orders for special con- 
trol are submitted to the Depart- 
ment for approval, no objection 
will be forthcoming from the 
industry. 

While the Ministry in 
country has not officially advised 
planning authorities to consult 
the committee, it is known that 
the Ministry do in fact recom- 
mend planning authorities who 
are in contact with them to talk 
things over with the industry be- 
fore depositing special control 
orders for approval. There are, 
however, many planning authori- 
ties who do not appear to know 
that the committee exists, or, 
perhaps, although knowing of its 
existence, do not appreciate the 
value of consulting it This 
tends towards the deposit with 
the Ministry of draft orders for 
special control without any dis- 
cussion with the industry, and to 
the consequent trouble and ex- 
pense of objection and a public 
inquiry. 

The Ministry have been asked 
from time to time to issue some 
guidance to planning authorities 
on the control of advertisements 
generally, and particularly to sug- 
gest that consultation is held 
with the industry on proposals 
for special control; but so far the 

(Continued on page 326) 
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GO BY BUS- 


to the Provincial 
Markets 


TT. = 


THE B.E.T. FEDERATION LTD. 


a8. KINGSWAY, LONDON, WC2 TELEPHONE: HOLBORN 7888 
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The B.E.T. Federation 
Advertising Department 
acts for sixteen large 
operating some 6,500 
buses, and carrying over 
1,300,000,000 passengers 
a year. Maps showing the 
coverage and routes of the 
individual companies are 
available on request. 


BIRMINGHAM AND MIDLAND Motor 
Omnisus Co. Lrp. TD. (MIDLAND Rep’) 


East Miptanp Motor Services, 
Lrp. 
GaTesmgaD anp District Tramways 
Co, 


Hzsstz Motor Services, Lrp. 


Norrnern Generar TRANsPoRt Co, 
Lrp. 


Noaru Wastsan Roap Can Co. Lrp. 
Porranmss Motoa Taaction Co. Lrp. 
Riese Morton Sunvicas, Lr. 
Sourm Wass Taansrost Co. Lrp. 
SUNDERLAND Disrmict Onoetmus Co, 
Trent Moros Traction Co. Lr. 


anp Distaict 
Transport Co, Lrp. 


Tynesips TRAMWAYS AND 
Tramroans Co. 


Western Weise Omnisus Co, Lip, 
Yorxsuras Traction Co, Lrp, 


Yorxsuree Wootten Distaicr 
Transport Co. Lrp. 
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OUTDOOR ADVERTISING 


HIS Martin White Swimwear 

poster ,is being displayed on 
fronts of buses in London and on 
Underground escalators and lift 
sites. It was designed by Legget 
Nicholson & Partners Ltd.. and 
printed letterpress by Emest J. 
Day & Co. Ltd., from blocks 
made by West End Engraving 
Co. Ltd 

* * * 


TINE colour litho was em- 
ployed for the latest H.M.V. 
radio-gramophone poster, which 


Hs MASTIRS Vac 
Seerectaaeecreeers 


ee a 


incorporates a figure by David 
Wright. This poster is designed 
to fit into the special steel frame 
available to H.M.V. dealers. 

* * * 


HE Tate Gallery poster 

advertising the current 
Rothenstein exhibition has had 
an enviable distribution under the 
“mutual exchange” scheme in 
which the Tate is one of the 
participants In return for 
similar hospitality for their own 
publicity media, art galleries. 
schools, certain theatres and 


: 


tl a 
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cinernas, the Albert Hall, Toc H, 
the Arts and British Councils, art 
dealers and the Air Ministry are 
showing the Rothenstein poster 
which was printed letterpress by 
Lund Humphries Percy & Co 
Ltd. It was designed by the Tate 
Gallery staff 


* * * 


ATEST double crown poster 

of Wm. Wren Ltd. Wat- 
ford, is now being fixed at retail 
outlets, notably shoe repairers’ 


F io oe, 


throughout the country. It ties 
up with the firm's Press campaign. 
which features the same slogan. 
although using a different layout 
The design was produced jointly 
by Wm. Wren’s advertising de- 
partment and Garrick Publicity 
Ltd.. Manchester. The artist was 
Horace Walton. The job was 
printed photo-litho in eight 
colours. 


> » * 


F the two Whitbread posters, 
featuring topical sporting 
events, reproduced here, that on 
the left (“The Boat Race”) is of 
more than usual interest. Both 
the Oxford and Cambridge crews 
were very taken with « when it 
appeared last month, and each 
man was given a copy each by 
the company. Schools, too. 
applied for and were supplied 
with copies. It is rather intrigu- 


ee. 


ing to note that, though a brewery 
is one of the well-known land- 


marks of the boat race course, it 
is not a Whitbread brewery. 


Authority 


Asked For 


These Hoardings 


T the request of the 
Manchester Town Planning 
Committee, Manchester Poster 
Services Lid., 29 Bootle Street, 
Deansgate, Manchester 2, erected 
the two hoardings illustrated to 
hide the unsightly back premises 
of houses revealed when property 
fronting Rochdale Road was 
demolished in the blitz 
The hoardings have improved 
the amenity of the road very con- 
siderably, and afford a greatly en- 
hanced value to advertisers. 
That between Livesey Street 
and Samuel Street has three large 
flewer beds alongside the foot- 
path The two end beds are 
planted up with varicty of shrubs 
likely to withstand the strain of 
Manchester's climate. The middle 
bed is at present filled with some 


neoee £ a 


le 
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thousends of tulips (see top pic- 
ture). 

There is a wide flagged walk, 
between the flower beds and the 
wall at the bottom of the hoard- 
ing, on which two seats are pro- 
vided to allow residents of the 
adjoining property to sit in the 
sun 


The hoarding between Samuel 
Street and Chapman Street has 
four shrubberies with an oval 
flower bed in the centre, and seats. 

The 16 dc. panels stand out 
from the main surface of the 
hoarding, while the 48 d.c. panels 
are recessed. The fluted panels 
are of corrugated galvanised 
iron. The flat metal surrounds 
are in aluminium and the posting 
spaces in Hiduminium. The 
colour scheme is a grey ground 
relieved in maroon. 
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Standoffishness is a desirable characteris 
tie when it applies to Poster Advertising 
In the case of Sheldons Poster Stations 
this is the case, for apart from individua! 
Posters being well separated from each 
other there are fewer Posters on each 
Station,” so that each offe stands off 
from its neighbour and has a chance of 
creating the desired impression 

For progress in Poster advertising consult 
Sheldons 


Sheldons It¢ 


Established | 840 
SHELDON HOUSE, QUEEN STREET, LEEDS | 


G. A. Shankland Ltd 


GRAFTON WORKS, GRAFTON RD., N.W.5 
GULLIVER 5595-6 


THE SYMBOL OF FINE QUALITY 
SILK SCREEN PRINTING AND DISPLAY 


Discs & TAGS, 
INSTRUCTION PLATES, 
DIALS & GAUGES, PERSPEX 
DISPLAYS, ADVERTISING 
NOVELTIES, etc. in Pias- 
tic, Metals & other 


32.TOTTENHAM ST.LONDON Wi. 7e/ #us 2093/7 
ADVERTISING AGENTS ENQUIRIES ESPECLALLY INVITED 


POSTER ADVERTISING 


by Mills & Rockleys 


Waleut Street, Leicester, 
Another cxample of an improved poster display 


roe 


it & Ow constant aim to provide 
an outdoor advertising § service 
which is unrivalied and cqually 
efficient throughout the whole of 
our territory Te ms 6 end 
new suggeestiom: and wWeas arc 
continually being considered 
Whether a client akes a 
complete ordinary display 

sus dwplay. or just 4 sing 

for a long of short period, b 

may rely upon it that o 

resources are at hes co 


— Mills & Rockleys Ltd. - 


54 
Central Offices: 21 OURENS ROAD COVENTRY ‘ 
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More Appeal Decisions 


1950 ADVERTISER'S WEEKLY 


3. Refusal on grounds of amenity. Appeal was dismissed, the 
Minister being of the opinion that advertisements of this type would 
not be in keeping with the characteristics of the locality 

Mills & Rocklevs Ltd. Site: 42 Bath Road, Cheltenham. Authority: 
Cheltenham Corporation. 


1. Refusal on grounds that the proposed panels would reduce 
visibility at junction of streets and thereby interfere with traffic safety 
Appeal was dismissed. The Minister's opinion was that the display 
of two sets of panels in close proximity on the same wall would be 
excessive and prejudicial to amenity. He concluded that it would 
be imprudent to allow an advertisement in the proposed position. 
where it would obstruct the range of vision of road users. 

Sheldons Ltd. Site: Tong Road, Leeds. Authority: Leeds City 
Corporation. 


4. Refusal on grounds that the use of the gable end for the 

display of advertisements would seriously injure the amenity of the 

locality. Appeal dismissed, the Minister stating that the characteristics 

of the locality were such that the proposed display would be 

prejudicial to amenity 
Mills 


s Ltd. Site: Road, Bedworth. 


2. Refusal on grounds that (1) the proposed panels would affect 
the amenities of the house opposite, and (2) there were already enough 
sites in the vicinity. Appeal was allowed, the Minister being of the 
opinion that advertisements of this type would not be out of keeping 
with the characteristics of the locality. 

Mills & Rockleys Ltd. Site: High Street, Cheltenham. Authority: 
Cheltenham Corporation. 


On right 
5. Refusal on grounds that position of boards would constitute 

a potential danger to users of the London-Exeter trunk road and 
would be injurious to the amenities of the locality. Appeal was 
allowed, the Minister stating that the display would not be out of 
keeping with the characteristics of the locality, and that the possible 
effect on drivers was not sufficiently strong to warrant dismissal 

Mills & Rockleys Ltd. Site: _Manor Road, Yeovil. Authority: 
Yeovil Corporation. 
6. Refusal on grounds dat proposal would be prejudicial to 
amenities of neighbourhood. Appeal was allowed, the Minister 
stating that the general characteristics of the locality were such that 
the display would not be prejudicial to amenity 

David Allen & Sons Ltd. Site: London Road, Liverpool. 
Authority: Liverpool County Borough. 
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OUTDOOR ADVERTISING 


Advertise — And Live Long! 


The picture below, reproduced 
in Apvertisers Weexty of 
April 20, evoked an interesting 
letter from Mr. E. Shurly, manag- 
ing director of Harris The Sign 
King. Mr. Shurly points out that 
the illustration was first published 
as a frontispiece to the History 
of Advertising by Henry Samp- 
son, published in 1875. It bore 
the caption “Modern advertising, 
a railway station in 1874.” and 
showed part of the Paddington 
Station of those days 

it will be noticed, says Mr 
Shurly, that the signs are in tiers, 
the bottom one very regular and 


EVERY OTHER MONTH 


PRICE Ms. 64. 


at normal eye level, the others of 
all shapes and sizes. Of the 21 
advertisers represented above 
the two bottom lines, only five 
remain in business to-day In 
the second line from the bottom, 
however, only two advertisers 
have gone for ever; the remainder 
are still in full vigour 

And of those occupying the 
lowest line, every one is still well 
known to-day. This is surely a 
tribute to well-sited posters, and 
to the way in which they contri- 
bute to the wellbeing and long- 
evity of those wise enough to 


Invitation To Show 
Religious Posters 


When Mr. Howard Cook, of 
Star Solus Sites, Bradford, was 
recently in Canada, he was im- 
pressed by a series of religious 
posters being exhibited by poster 
advertising firms 

The posters, appealing for a 
return to Christianity, are printed 
at the expense of the Canadian 
AsSociation. Members purchase 
those required and display them 
free of charge on available sites. 

E. L. Ruddy & Co., of Toronto, 


May 18, 195u 


subsequently sent Mr. 
copies of each poster. 

Various members of the poster 
industry in this country have, at 
Mr. Cook's suggestion, agreed to 
follow the Canadian example, 
and some posters, as illustrated 
here. are already being shown. 
Similar posters are to be printed 
in England, and Mr. Cook will 
be pleased to make them avail- 
able to any poster firm wishing to 
Participate in the scheme 

One of the “Come to Church” 
posters is on display on a 48- 
sheet site at 158 Farringdon 
Road, London (see picture, left). 
Another, with the slogan “The 
World Needs a Prayerful People.” 
is exhibited at 218 Lumb Lane. 
Bradford. 


Cook 


‘ . 
Display In The Van 
Operations by the Goodyear 

Tyre and Rubber Co.'s adver- 

tising vans have now started 

in the largest towns and on the 
most-used highways with a double 
objective The first aim is to 
improve Goodyear dealer identi- 
fication by fixing enamelled signs 
in prominent positions on the 
premises of Goodyear stockists; 
the second to provide a first-class 
display service in windows and 
showrooms 

With the vans are men trained 
in sign erection and window 
display. 


Future has a serious editorial purpose 


to champion the cause of competitive business 


Future also has « scrious readership 


consisting of those who earn their living 


in industry, commerce and the public services 


Future is therefore a serious advertising proposition 


as Britain’s leading business magazine 


Black and white pages at £80 are available 


The future of British business is the future of Britain 
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A SOLUS VIEWPOINT 


A poster on a National Solus Site stands out with conspicuous 
clearness—a remarkable tribute to the carefully planned siting which 
has always impressed the many major advertisers who use National 
Solus Sites. 

Your advertisement on a National Solus Site will achieve a similar 
predominance and carry its message clearly to the many thousands of 
passers-by who constitute your potential market. 


NATIONAL SOLUS SITES LTD., $6/60 STRAND, W,.C.2. TELEPHONE: TRAFALGAR 49232-3.4 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION LTD. 
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FLEET STREET 
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The works of CHARLES AND READ here in 
|| Chancery Lane are well-located and well- 
|| equipped to expedite production of printed 
| material for use overseas. 

Today fine printing is vital to export sales 
|| promotional effort. You need to use photo-litho- 
| offset for added sparkle and life... 


CHARLES AND READ LTD 
TA Chancery Zona KE 2 


TELEPHONE: HOLBORNS 2882 


A COMPLETE PHOTO-LITHO SERVICE 
Tat 


sales are biggest in NEW YORK 


It's not just that nearly a tenth of the whole 
American population is crowded into this one single 
city area. New York also has the most wealth, 

the most imagination, the most fashion. New York 
not only buys more of practically everything 
Britain has to offer... 


, is THE VERY HEART OF LONDON 


but when New Yorkers buy 
first, other cities follow. 


and in New York... 


The people who read the city's own magazine, 
CUE, are thescifyiifinst.... and biggest ... customers 
for evetything new. When) 5% of New York's 
fomilies had TY sets, 25% of CUE's families owned 
them. With 16% of the nation’s families owning 
3 or more radios per family, 57% of CUE fomilies 
have 3 or more. 75% own phonogtaphs ... 
_ against 32% for the city. The figures pile up, 

to point to your first market in — - 

‘ the CUE audience. 

£ 

be 


For facts on the New York ~ &- CUE inN Y Write 
Ad. Mgr, CUE, 6 Eost 39th St, ¥ Y1NY.USA 


CUE the magazine of New York life 


eg a ih iy pri neces ey mans 


| preciated, 


| Ministry have been very reluct- 


“GUTDOOR ADVERTISING 


May 18, 1950 


THE INDUSTRY AND SPECIAL CONTROL 


for specific reasons, to do 
While the reasons are ap- 
this lack of official 
guidance is making the work of 


ant, 
this 


| the committee all the more diffi- 
| cult and arduous. 


A further difficulty confronting 
the committee is the lack of any 
intermediate step between the 
lodging of objection to an order 
for special control and the official 
inquiry into such objection. If 
some interim stage could be im- 
posed it would enable the indus- 
try, as objectors, to discuss their 
particular points of objection 
with the planning authority con- 
cerned, with a view to reaching 
at least some measure of agree- 


ment before the inquiry takes 
place. 
Indeed, emboldened by its 


success at Cheltenham (the out- 
come of a fortuitous meeting just 
before the inquiry), the commit- 
tee is considering a direct ap- 
proach to all authorities who have 
deposited orders for approval, in 
order to discuss the objections 
already put in. It would however 
be more in their interests if the 
Ministry themselves could sug- 
gest to the planning authority that 
such a step was desirable and that 
intermediate consultations were 
recommended before the inquiry 
was held. 

In the many consultations and 
discussions with planning 
authorities, it has been found that 
there is a lack of understanding 
of the need for commercial adver- 
tising in the public life, and that 
very few planning officials really 
appreciate the important econ- 
omic value of outdoor and other 
forms of advertising. Much of 
the apparent prejudice against 

- ; 
Franco Signs 
Activities 
RANCO Signs Ltd. are to 
continue with the manufac- 
ture of medical glassware and 
aircraft parts—activities which 
they took up after the outbreak 
of World War Il. Other ex- 
traneous activities are being ter- 
minated, and production of neon 
and other advertising signs, of 
traffic signs and of fluorescent 
lighting concentrated on 

Announcing this in his annual 
statement, Mr. J. F. Mallabar, 
chairman, said the accounts io 


| September 1949 showed a profit 
| of £12,853 after tax 


The declara- 
tion of a dividend of 3 per cent 
was recommended 

In the lighting field particular 
success had attended the com- 
pany's developments in connec- 


| tion with under-canopy lighting 


The company's long experience 
in producing individual sign 
schemes was proving valuable in 
evolving decorative fluorescent 
schemes 


(Continued from page 319) 


certain forms of advertising 
would appear to arise from this 
ignorance. Where the proper 
facts of the importance of adver- 
tising and its economic position 
in the world of to-day have been 
placed before planning authori- 
ties, they have invariably been 
sufficiently impressed to modify 
their attitude very greatly. The 
committee is doing a great ser- 
vice to the advertising industry as 
a whole, apart from its purely 
functional contro] of outdoor ad- 
vertising. 

It has never laid down a 
policy of obstructionism, and has 
willingly concedes that there are 
places in the country in which no 
kind of advertisement should be 
displayed. Planning authorities 
have been favourably impressed 
by the very fair and reasonable 
attitude adopted in the many dis- 
cussions which have taken place. 

In his speech on the second 
reading of the Town and Country 
Planning Bill in January 1947, the 
then Minister stated: 

“All we desire to do is to en- 
sure that advertisements do not 
interfere with amenity, and I 
accept the display of advertise- 
ments as an established fact. in 
modern commercial life.” 

The Outdoor Advertising In- 
dustry Advisory Committee is 
one with him in his desire to 
ensure that advertisements do not 
interfere with amenity. All it 
asks is that planning authorities 
should appreciate this salient 
point, accept the display of ad- 
vertisements as an_ established 
fact in modern commercial life, 
and concede that there are areas 
in all parts of the country where 
the display of outdoor advertise- 
ments is both _ and proper. 


G wre To Outdoor 
Ad. Control 


N extremely helpful guide 
through the intricacies of the 
Control of Advertisements Regu- 
lations has been produced by Mr 
T. Houghton, county planning 
officer of Berkshire, and his staff. 
Informal in format (it is blue- 
printed from hand-lettered sheets), 
the booklet not only explains but 
illustrates—by means of admir- 
ably clear drawings—the applica- 
tions of the various provisions of 
the Act. It has already been well 
received by local authorities, 
applicants, and other interested 
parties. 

Copies are obtainable from Mr. 
Houghton at the County Plan- 
ning Department, Berkshire C.C.. 
6 & 7 Abbot's Walk, Reading. 


R. Foster & Co. (Display) Ltd.. 
silk screen printers and sign pro- 
ducers, have moved to Eccleston 
Road, West Ealing, W.13 
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FROM NEGATIVE TO POSITIVE 


It’s wrong, they say, to write advertisement copy on a negative 
theme. Nevertheless, the predominant human element in our 
industry is not infallible, and we'll honestly admit that there are 
infrequent occasions when we make a mistake and also rare 
occasions when a job is not quite of the standard which accords 
with our ideals. To assume a more positive vein, by and large we 
achieve a high standard of work and accuracy. We could quote 
innumerable endorsements of this claim from clients’ letters like 


this one : “ We appreciated when we approached you that the 


you have produced an excellent piece of work and we feel that our 


thanks are due . . . to all those people in your company who took 


part in its production.” 


Gels & WATSON 


lll SHOE LANE LONDON EC4 CENTRAL 6555 EIGHTEEN LINES 


ene ee eee rt Tee a ee 


Northern Office at 4 Chepel Walks, Manchester 2, Blackfriars 4660 


Process Engravers ’ Creative Artists and Photucraphers Advertisement Typesetiers Electrotypers and Stereotypers 


. 
: 
* 
~ 
e 
a 
a 
. 
Tl 
7 
* 
“ 
- 
- 
4 
© 
a 
* 
7 
. 
” 
job... would be fraught with technical difficulties. In spite of this . 
- 
2 
o 
: 
* 
7 


SSSSBSBSSRSRSRERERRSER SAS © EE Sit Be | 


a i hee ee. —— a? on aes ae e ea i - ome | Saaee e t ee es me eee le a 
e tas 13 
' ‘eH 
rs be 
7 
§ B 
i 
oe 
| i) Q 
ia 
5 : 
BH 
; me 
eae, 
: . a 
r pall. 
Le ae 
sos, » 2, ra 
3 mae 
"2 oo 
i Ww i 
P :., he 
im 
a 
His | ‘a 
Mi » . r 
an t 
Sy | | a) 
A  T- 
| ' 77 
4 «RG 
F ie 
J | ® bh 
- i ‘ 
| os 
: —C;isSCSC‘C(SSCtéCS > z 
5 ie 
¥ 
. i 
a ; xh 
ey 
ou 
d cf 
4 i 
¥, 
, 3h ; 
. Fd 
ig 
4 c “ b 
4 a: 
| : r ‘a pss 
v . Pee 
3 ae ae 3 5 j si : ‘ ed, 
we o_o bo. | “ei i ie es) ee a ee ye ee Ob oe / = 
Se ie aie Oe ae jk oe ee SGM oa OD gee ) ee 


ADVERTISER'S WEEKLY 


JS 


(NEWS) 
OPSA DATA 


THE AFRICAN MARKET 

As from date all new and 
renewal subscription orders 
to African Market are 
increased to 23/- per year 
due to the doubling of 
foreign postage rates. 


LANCASHIRE 


EGYPTIAN GAZETTE 
Weekly Airmail Edition 
Copies are now available 
for inspection. Subscription 
rate 30/- per year postage 
paid. 


THE IDEAL POSTER CounTY 


4/! Particulars on Middle East Press from 


EVERSEAS PUBLICITY E SERVICE ABENEY C* POSTER ADVERTISING 
0 Fleet St.London £04 Cen 549467870 ’ ASSOCIATION ‘ 
SAR 


a the elie 
of eade 


Lf 
nee BILLPOSTING CO.L7? 


29 BOOTLE STREET « DEANSGATE © MANCHESTER 


Business news and technical articles ef vital 
interest to engineers —— —evergy week in the 


MECHANICAL WORLD 


AND ENGINEERING RECORD 


MAKE SURE IT 1S ON YOUR TECHNICAL ADVERTISING 
SCHEDULE 


EMMOTT & COMPANY LIMITED. 21 BEDE 
Mancresrte Ornce » Gee, tTREE 


240 STREET. LONDON WC? 
WEST MANCHESTER } 


| OUTOOOR ADVERTISING 


| 


May 18, 1950 


Notes Of The Month 


bring to the notice of the 

public the achievements of 
the private enterprise builder, the 
Eastern Federation of Building 
Trades Employers have embarked 
on a publicity campaign involving 
the display, on members’ lorries, 
offices, building sites, etc., 
three different poster designs. 
The campaign is backed up by 
the issue of handbills and labels. 
Explaining why advertising 
specialists were not called in to 
help, the federation’s director says 
it was felt that the campaign 
should be started urgently, be- 
cause the time was more than ripe 


for it. He himself devised and 
organised the scheme—in i7 
days. 


HAT is the effect on out- 

door advertising of the 
Town & Country Planning Act? 
How do a bulletin board, a 
special position and a _  solus 
board differ from each other? 
What would be the average cost 
per year of a corner panel on a 
tram in a provincial town? Where 
are the special positions located 
in London's Underground 
stations? These and many other 
questions are answered in that 
useful little booklet, The Saward 
Baker Guide to Outdoor Adver- 
tising Space. Copies are obtain- 
able from Saward Baker & Co. 
Ltd. 


VERY riding requisite, from 
a hoof pick to full hunting 


regalia, is carried in a new mo- 
bile showroom built for Moss 
Bros. by Rootes Ltd. In this 


showroom, clothing and saddlery 
will be taken to horse shows, 
many of which are held in remote 
fields in the country During 
the next five months the van, 
which carries a marquee packed 
into two valises, will enable Moss 
Bros. to show at thirty five 
important events. 

Cellulosed in deep cream, it 
has on each side a striking de- 
sign (by T. B. Browne Ltd), 
which shows, against a bright 
blue sky background, a rider in 
full hunting costume taking a 
jump on a grey horse 


F particular interest to 
visualisers and art depart- 
ments is the April bulletin of 
British Transport Commission's 
commercial advertisement divi- 
sion. It includes diagrams and 
tables showing the distance from 
which advertisements on London 
Transport’s escalator panels can 
be seen, and gives some useful 
information about escalator 
lengths, speeds and layout. 
A February bulletin dealt with 
sites on railway cars, 


Moss Bros.’ 


mobile showroom. 


MURAL sign, 252 ft. long 
at the premises of Gestetner 
Ltd, Fawley Read, London, 
N.17, is now floodlit every week 
night by means of inirteen Osram 
1,000 w. Horizon type lamps in 
floodlights with reflectors ot 
special design. 

The central panel is 20 ft. high 
and shows a Gestetner duplicat- 
ing machine under the slogan 
“From Writer to Reader” which 
forms the theme for the whole 
design, “Writers Through the 
Ages.” Flanking this on one side 
are 16 ft. high scenes showing 
lawyers, poets, merchants and the 
like—and on the other the readers 
of the written or printed word. 

The Osram Horizon gas-filled 
projector lamp has a filament of 
line construction giving a beam 
of wide horizontal spread, and the 
special reflector design was neces- 
sary to obtain the vertical diver- 
gence necessitated by the height 
of the hoarding. 

The floodlights are placed 7 ft. 
from the base of the mural at 
intervals of 20 ft. 
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Progressive 


Industry 
Sticklebacks—delight of schoolboys—live in fresh and 
brackish waters all over Europe. In the second spring of 
his three or four years, the male builds a nest of rootlets 
etc., which he fiercely defends against intruders of his own 
species and sex. There, females deposit 53O to 100 eggs 
each, leavingthem to the father's protection during the 10 
to 18 days of incubation. 


HE stickleback, impelled purely by instinct, arranges his life and industry in simple sequence. 
He has no anxieties of competition on design and costing. 
Man’s life is complicated by his social system in which, by progressive industrial 
ingenuity, he and his fellows get the products and services they need individually. 
Today, British Industrialists know that replacement of out-dated equipment is a vital need if they are 


to produce goods of competitive price and quality for export, export, export. 


Technicians are well provided with news of the latest developments in plant and machinery. But it is 
Top Management which has the onerous responsibility for decisions on purchases of capital equipment. 
Advertising coverage for plant and machinery is therefore immeasurably improved when it includes the 
men on whose decisions sales finally depend. Without doubt, first on the list of the right publications is 


THE FINANCIAL TIMES, Britain’s exclusively industrial and financial daily newspaper. 
Industrial Advertising in 


THE FINANCIAL TIMES 


reaches Top Management certainly 


SIDNEY HENSCHEL ADVERTISEMENT MANAGER ~ 72 COLEMAN STREET EC2 * MGNARCH 884535 
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ADVERTISER'S WEEKLY 


Regional 


“VROM time immemorial the 


figure seven has been vested Mr. Smith added that 


tyre business 
* * * 


firm find the local weeklies good 
for advertising, Mr. Smith found, 
by some strange chance, they 
divided themselves neatly into 
seven groups 


continuity of readership writer 


member of the family 

4. Shopkeeper and customer 
both read it 

5. It is passed round from 
one person to another 

6. As the mirror of all local 
happenings, it is read carefully 

7. It has a seven-day life 


widely and well. 
The eternal 


truths, 


coverage, tend to forget 


make? 
When 


one issue goes to light the fire 


the Welsh 


Celebrating the removal of the 
Left to rieht 
Major-General Sir Hugh Stockwell 
Academy, Sandhurst); Michael Close 
Mrs. Ernest Polden 
Lid.); and Ivan Smith (editor, “Camberley News’) 
are photographs illustrating retary production of the 
News,” and Norman Britten, art director of Gale & Polden Ltd 
seen explaining them to a visitor 


Royal 


Commandant, 


CIRCULATES 
NOUSTRY AND AGRICULTURE 
INCOME GROUPS 


ALL CLASSES OF 
AND 


CASTLE GREEN «TAUNTON 


only when the next one arrives 
he 


with strange significance backed his belief in the provincia! 
There was nothing mystical, Press by advertising Dunlop tyres 
however, about a recent address ~ pers. ““l bya ee. ak 
. apers am satisfie ¢ said, 
given by Mr.C. L. Smith, general | * of 
: without any shadow of doubt 
ee ee y-t oy that this has contributed in a 
oa 4 « ‘ a 0 » 
Commerce. It was all very fac- ee = “ Rn ip 
tual. Listing the reasons why his _ : 


N parlance gathered from the 
football pools, this interesting 
analysis may be referred to as 


Here, in snapshot style, are the “Smith's Sensible Seven’ Each 
reasons offered point could serve as a text for an 
1. The weekly newspaper has informative sermon, but the 


denies himself the privi- 


2. It has a readership of lege in the certain hope that most 
varying age readers are converted already to 
It has news for every the wisdom of using the weeklies 


however, 
are often worth pondering again 
Is there not a danger that some 
agents, in their quest for ample 
the 
peculiar appeal a local paper can 


Garetle 


Camberley News” to new premises 
Lt.-Col. H. N. Cole (sales manager Gale & Polden Lid.): 
Military 
chairman, Camberley U.D.C.); 
Ernest Polden (managing director, Gale & Polden 
In the background 
“Camberley 


A 


recently replaced its two-feeder 
news machine with a Cossor B 
16, a columnist, giving readers an 
inside view of journalism. wisely 
commented: “Writing for a local 
newspaper is sO much more jnti- 
mate than writing for a national 
paper. One knows hundreds of 
the readers, if not personally at 
least by sight The world’s 
affairs are far off; the confer- 
ences, the committees. the dis- 
cussions are unreal and lose their 
importance But the local 
newspaper has the news.” 
Writing for a local newspaper 


does not mean the writing of 
news stories alone. Advertising 
copy for the locals sometimes 


lacks the same intimate note 
Could not copy, and layout, be 


a little more flexible. so the 
appeal could vary in differen: 
areas” 

* * * 


HE finer points of presenta- 
tion, it is true, are often lost 
upon the purely local advertiser 
but when assessing the media it 
is prudent always to study the 
local method 
There is, for example, a marked 
contrast between the display ad- 
vertisements of local traders in 
the Wakefield Express and those 
of nationally known commodi- 
ties. Adjectives which the experi- 
enced copywriter dropped by the 


wayside years ago bloom and 
blossom once more. “Stunning” 
and “colossal” are used by the 
local man In a 6 inch dc. 
recently no fewer than ten ex- 
clamation marks were used 

The purist, with a love for the 
well-turned phrase. the typo- 


grapher with an eye for balance, 
may lift their hands in horror. 
Could it be that they are wrong 

so far as Wakefield is con- 
cerned? An advertisement is 
surely meant to pull before it is 
meant to please 

Up and down the country some 
local advertising may seem brassy 
and crude None can deny. 
however, it is effective. Con- 
tinuity proves it 
None would be so bold as to 


AMONG 


Weeklies 
Should Copy Follow The Local Line ? 


Asks WILTON EVAN, who, having found a 6 in. d.c. local ad. containing no fewer than ten exclamation marks, 
admits that much local advertising is “brassy and crude”. But, he maintains, it is all the more effective for being 
so. He thinks there may well be a moral here for national advertisers. 
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declare the local trader is the best 


judge of local taste, but Mr 
Smith's fourth point “shop- 
keeper and customer both read 


the local weekly” might be pon- 
dered with profit in this connec- 
thon 

* * * 


ABOUR advertisements need 
not run in the factual groove, 
and Goya Ltd. have been demon- 
strating how the best in national 


advertising can be given a 
sophisticated local twist 
Artwork from their current 


national displays has been used 
as a series which has been most 
successful. One display calling 
for women packers, used in the 
Bucks Examiner, was a welcome 
contrast to the ordinary type of 
labour advertisement appearing 
in the same journal. Feeling that 
there was something intuitive 
behind such an appeal, I was not 
surprised to hear that credit for 
the idea goes to Mrs. P. M. 
Campbell, formerly advertising 
manager, who is now devoting her 
whole time to editorial and sales 
promotion work, She has been 
with the company since they 
started business in 1938, and com- 
bined the job of Press relations 
officer with that of advertising 
manager until recently, when Mr 
J. B. Wilson joined the firm from 
Colman, Prentis & Varley as ad- 
vertising manager. 

So far as many weeklies are 
concerned, alas, this beautiful 
idea is born to blush unseen. 
Many of them have a ban on 
labour advertisements being in 
display, and relegate them sternly 
to the profitable field of the 
smalls. This is a standing grouse 
with many large industrial firms, 
but while newsprint is restricted 
there is little prospect of varia- 
tion. 


* . * 
OMPOSITE features are 
sometimes looked upon as 
money-spinners only, but this 
mistake (and it is a mistake in 
the long-run) is not made by 


Home Counties Newspapers Ltd., 
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REGIONAL WEEKLIES 


who introduce editorial and 
photographic matter proportion- 
ately, and thus give the reader 
both service and value 

That this policy is the right 
one is proved by the many tri- 
butes paid, and to the fact— 
which is the more convincing 
argument—-of the many adver- 
tisers who steadily support these 
features, but are reluctant to 
accept ordinary next to matter 
positions 

During the first three months 
of the year no fewer than 32 
features of this sort were essayed, 


18, 1950 


spread over eight papers. They 
covered a comprehensive field, 
ranging from “Mothers’ Day” to 


“The Countryside.” 

The more natural these tie-ups 
the better, and here the palm 
must go to the Dunstable 
Borough Gazetie, which built an 
excellent page display around a 
local clean food exhibition 

- * * 


OLOUR was used with good 


effect in a four-page “Tulip 
Time” supplement published by 
the Lincolnshire Free Press. Wt 


was designed to serve not only as 
a guide, but as a souvenir of the 
first locally-organised attempt to 
attract visitors to Spalding. This 
year the festival, which is com- 
bined with a shopping week, was 
planned as the first of a series of 
carnivals 

There was streng support from 
local advertisers, some of whose 
displays were picked out in blue 
Not only were the history of 
bulb-growing, and local attrac- 
tions featured, but with visitors 
expected from as far apart as 
Brighton and Stirling, the local 
newspaper brought out an edition 
which should send their stock 
soaring far beyond the ambit of 
their normal circulation Such 
enterprise merits commendation 
Quite apart from its commercial 
initiative, it shows how closely a 
journal! can identify itself with a 


civic effort 
* * * 
Os links are strong, too, jn 
the West Country, as was 
evidenced when the Mid-Somerset 
series recently 
B.16 which 


installed a Cossor 


with a speed of 3,000 


copies an hour, was expressly 
designed for local newspaper 
production 

The Mayor of Glastonbury 


(Councillor A. C, Goodson), who 
pressed the button which started 
the print for the Central Somer- 
set Garette, said how much the 
inhabitunt appreciated the local 
atmosphere of the paper 
Mayor of Wells (Ald. E 
Kippax) started the run for the 
Wells Journal, and the chairman 
of Shepton Mallet U.D.C. started 
the printing of the Shepton Mallet 
Journal 

he Mayor of 
mentioned that the 
would print the 
less than a quarter of the time 
it used to take, congratulated the 
firm, Clare, Son & Co., Ltd., on 


de M 


Wells who 
new machine 
three papers in 


The © 


their enterprise, and said the city 
was fortunate to have a com- 
pany with so progressive an out- 
look. His earnest hope was that 
the first run of the new machine 
would be its shortest 

Photographs of the Press were 
given a good display in the 
papers concerned, with a non- 
technical descriptive 

* * * 


HERE is ample evidence, too, 

that civic dignitaries appreci- 
ate the intimate relationship 
that exists between a local 
weekly and its readers. 

A typical view was that ex- 
pressed by Mr. Michael Close, 
J.P. chairman of Frimley and 
Camberley U.D.C., at a cocktail 
party held to celebrate the open- 
ing of new editorial offices of the 


Camberley News in London 
Road. “To my mind, it is most 
important,” he said, “that local 


newspapers should be privately 
owned.” He went on to say he 
preferred this to ownership by a 
syndicate 

Speaking for the proprietors, 
Gale & Polden Ltd., of Aldershot, 
Mr. Ernest Polden, managing 
director, said it was their constant 
aim to use the Camberley News 
for the good and benefit of the 
local community. To a gathering 
of leading local personalities he 
gave an open invitation to use the 
paper as a forum for their views 
He made the important point that 
freedom of the Press meant not 
only freedom from controls, but 
freedom for readers to use the 
newspapers to put across their 
own viewpoint 


* * * 
TRAWS show the way the 
wind blows, and here is a 


slight story to show how local 
patriotism can be stirred through 
the close, friendly contact of the 
local Northcliffe, you will 
remember. failed to popularise 
the Daily Mail hat—but the 
Galloway Gazette has succeeded 
with an even more ticklish propo- 


sition. They are sponsors to the 
new Galloway tartan “which 
glows as vibrantly as the land- 


scane under the caress of spring 
and summer sunshine.” 


The designer Councillor John 
Hannay. of Chelsea. London, 
sought the help of the Gazette 
when the idea was first mooted 
and throuch its columns were 
received many replies from local 
residents and Gallovidians the 


wide world o'er. Some even sent 
samples of what they considered 
was the shevherd’s plaid. Each 
step of progress was recorded in 


the newspaper, and now the 
tartan is in production and a 
Galloway Tartan Trust has been 
formed 
* * . 

LL of which goes to show 

that the local weekly circu- 
lates in a rather affectionate at- 
mosphere The question is, do 
advertisers tend to ignore this 


circumstance and lean too heavily 
on the general appeal? 
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LOCAL 


IMPACT 


INFLUENCES ADVERTISING 


The provincial daily newspaper gives you 
the opportunity to personalise your 
advertising—to give it local impact. 

In Dorset, the DORSET DAILY ECHO 
is the most-read newspaper—it stands 
first choice with local traders, and is of 


Daily net sales well over 


first importance to National advertisers. 
Advertising campaigns intended to be of 
interest to Dorset folk—and most of 
them are—do not by any means pull 
the best results unless the DORSET 
DAILY ECHO is included 


DORSET DAILY ECHO 


DORSET’S ONLY DAILY 


Head Office: 


57 St. Thomas Street - 
County Town Office: 26 South Street - 


Weymouth 
Dorchester 


London Office: 69 Fleet Street, E.C.4 


The leading Catholic Daily of Holland. 


The circulation of this family 
high among the larger ,,well-to-do” 


newspaper is particularly 
families with money 


to spend. Look around io the Netherlands and you'll find 


De Volkskrant everywhere, 


in home after home 


Cables : 


in the train, tram, bus, and 


de Volkskrant 


(The People’s Journal) 
N.Z. Voorburgwal 345, 
Tel. 64633 - 40739 - 
Volkskrant 


Amsterdam-C. 
42793 
Amsterdam 


An independent readership survey 
can be obtained free on request from: 


Will Kitchen, |r. 131, Fleet Street, London, 
E.C.4, Teleph. CENTRAL 1960, 3133, 3754 


| stockists’ details. A 
| spread 
| appeared for the J.P. Super 


| being in numerous parts 


| tions 


| weekly, 
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These Are Advertising In 
The Weeklies 


LONDON REP. is pleased to see quite a few more 


old faces back again, 


Several new campaigns 


caught his eye last month too. 


ORE and more old weekly 
N supporters reappear in the 
provincial weeklies. Each month 
we are able to record the re- 
entry of advertisers who regu- 
larly used the weeklies in pre-war 
days, and it was the same in 
April. There were few really big 
widespread campaigns, but 
numerous regional ones, some 
covering large tracts of territory, 
were 1 operation. 

Several new clients were 
among these. Further, the annual 
reports or statements issued by 
the various insurance companies 
were inserted last month in dis- 
played form so, all in all, full 
issues were the order of the day 
The national! advertisers’ interest 
in the weeklies stays as keen as 
ever and inquiries confirm the 
view that space demands will 
remuin heavy. 

It was pleasing to see A.C. 
Plugs back again last month, for 
readers will recall that these ad- 
vertisers were often to be seen in 
weeklies in past years. Of special 
interest, too, was a 6 in. d.c. for 
Avon Tyres in a Yorkshire 
weekly, while 3 in. dc. and 3 in 
s.c. Corgi motor cycle displays 
(ack Olding) appeared in South- 
West and Southern weeklies, 
some in the London area. Robin 
Hood cycles’ 6 in. d.c. were pro- 
minent in many papers. and some 
weeklies in the South carried 3 in 


| dc. for Rickards’ motor auctions. 


It was also good to sce Rentokil 
advertising back again. Subjects 
were the timber fluid and the 
mothproofer, and 6 in. d.c. went 
in some West country papers, to 
name One area. 

New (to me) was the Tarpen- 
Trimmer, an electric hedge cutter 


| which was in some West Midlands 


weeklies comolete with local 
more wide- 
and new campaign also 
electric lawn mower, 3 in. doubles 
Then 
Peerless Fencing 
for which single inser- 
appeared from area to 
and in a_ Bedfordshire 
I came a Drene 
6 in. dc. featuring a coupon 
offer. In Staffordshire and sur- 


there was the 
4 in. dic... 


area, 


across 


| rounding areas, large space (11 in. 


triples) Wisk 
peared. 

We also had Gamages, the 
Holborn store, back again in 
Home Counties weeklies, an- 
nouncing “finest cash values” and 
their convenient payment plan. 

As little new cigarette advertis- 


advertising ap- 


ing has been in the weeklies of 
late; it was good to see the 
Ariston (Godfrey Phillips) cigar- 
ette, selling at 15 for 2s., adver- 
tised in at least one area. There 
was also a tobacco I had not 
come across before—Anstic’s 
Brown or Black Beauty, made by 
Anstie’s of Devizes. 

More holiday advertising is in 
just now. Butlins were active in 


NEW AND RENEWAL 
ADVERTISERS 
AC. Spark Plugs, Rickards 
Motor Auctions, Cicfa Tablets, 
Corgi Motor Cycle, Robin Hood 
Cycles, J.P, Electric Lawn Mower, 
Peerless Fencing, Franco Signs, 
Drene, Gamages, De Kuyper, 
Ariston Cigarettes, Anstie’s of 
Devizes, Devon Coast Country 
Club, Melox (dog and cat foods), 
Ronuk, Darkaline, Robertsons’ 
Jams, Ibcol, Stag Salt, Suttons 
Food Products, Croid, Chessing- 
ton Zoo & Circus, Vimto, Jeyes 
Fluid, Oldham Battery, Worthing- 
ton Tours, McDougalls, C. & E 
Morton, Lucas, Kolynos Dental 
Cream, LC.1., Sundew Margarine. 


Lancashire weeklies, and the 
Devon Coast Country Club ran 
a concentrated 6 in. d.c. scheme 
in West country weeklies. 

A new scheme for Melox dog 
and cat foods has started, four 
singles being used, while Sundew 
margarine was the subject of 4 
in. dc. prestige and reminder 
advertising in the Isle of Wight 
1 do not remember seeing Sun- 
dew in before 

Sangers and Bertram Mills 
circuses are on tour and local 
Press advertising precedes their 
visits. De Kuyper Hollands Gin 
is no newcomer to the weeklies, 
and what seems to be a larger 
scheme embracing more papers 
and larger spaces is now running. 
Small or large, the De Kuyper 

. advertising always attracts atten- 
tion, and the present 6 in. doubles 
are no exception 

Ronuk spaces are back, this 
time for Ronuk Red Tile polish, 
and Darkaline, a regular smalls 
user, was the subject of what 
seemed to be a local dealer 4 in.. 
d.c. combining mention of Japlac 
and Liquid Lino floor paint. Both 
Ronuk and Darkaline were “per- 
suasively” advertised, in that copy 
for both admirably reflected the 
purpose and use of the products. 
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y-~ N°1 HOLIDAY AHEAD 


ay S 
SJ: RS CONTACT goes on sale as a magazine on bookstalls 


a GTN throughout the country next Monday. 
e ki 
‘\ In its new periodical form, 
& )\ i 
Le with a gay fitcolour cover, CONTACT at two shillings 
offers the finest value in periodical journalism 


for men and women of taste and discernment. 


CONTACT’S thanks 
go to [advertisers] who loyally supported 
it throughout the waiting years. 


A wide range of up-to-date 
advertisers now more than ever regard its 
pages as a rewarding medium 
for the quality market. 


ON SALE 
MONDAY MAY 22 
TWO SHILLINGS 


Contact 


Enquiries to CONTACT ADVERTISING 7 CORK STREET. LONDON, W.!t - REGENT 0322 
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Mainly Perdsonal— 


By CONTACT 


“THE ONLY way to raise 
status 1s to raise standards” is 
how George Worledge ex- 
presses his intense faith in 
the value of 
education in 
advertising 

this 

that 

made 


terest in the 
Advertising 
Creative 
Circle of 
which he is a 
past - presi- 
dent and has 
been a coun 
cil member 
since its formation. And it is this 
faith that he will try to imple- 
ment during his chairmanship of 
the Regent Advertising Club. “! 
hope to see the Club provided 
with better educational facilities 
than can be obtained at any 
evening classes or institute,” he 
told me 

Worledge'’s career began in 
journalism as a foreign correspon 


George Worledge 


dent, a job that took him all over 
Europe, _ particularly France, 

Igium and Germany In the 
early 1930's he joined Erwin, 
Wasey, working for a while on 
research and mechanical produc- 
tion, and became an assistant 
account executive. 

Then to Greenly’s on the crea- 
tive side, and, during the war 
years (he has a “gammy” leg) io 
Benson's, finally moving to 
Alfred Pemberton’'s as joint man- 
aging director in 1947. He was 
one of the speakers at the Crea- 
tive Session at Buxton 

Being Regént chairman is no 
sinecure as Robertson-Mac- 
donald has proved—and I feel 
that in Worledge they have got 
the right man in a job eminently 
worth doing. 


a: “S 
THAT WAS quite a journey 
which Ronald and Mary Keymer, 
on leave from Khartoum, made 
ina 10 hp. Ford Prefect-—5,069 
miles, with a burst radiator hose 

as the sole spot of trouble 
Until the war Ronald worked 
with D, J. Keymer & Co., Ltd., in 
both home and overseas advertis 
ing, and on his return from Army 
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service in the Middle East and 
Burma he left to join another of 
the Keymer interests, the Asso- 
ciated Sudan Mércantile Com- 
panies, of which he is now man- 
aging director in Khartoum. 

Some cighty people attended 
the enjoyable “welcome home” 
cocktail party given at the 
Aldwych Club by Lady Keymer 
Mr. and Mrs. Kenneth Keymer, 
and Enid Keymer 


x ww Ff 


1 DOUBT whether any other 
woman in advertising can claim 
that her career has been so exclu- 
sively concerned with direct mail 
as has that of Iris Stenning, who 
in July foresakes the general 
secretaryship of the British Direct 
Mail Advertising Association to 
join Martin Perry's Direct Mail 
Centre on the consultancy side 

It was when working for Symes 
Bond at Vase Press, of which 
she became London manager, 
that Iris started doing secretarial 
work for the B.D.M.A.A, in an 
honorary capacity. This she con- 
tinued for six years. Her connec 
tion with the Association was 
broken for about eight months 
when she left Vase Press to be- 
come sales manager of Helen 
Jardine Artists in July 1947; but 
the call of direct mail triumphed 
and she was soon back with the 
Association. This time it was a 
whole-time job. All the members 
will agree that, to the oft-debated 
question whether charm can be 
combined with efficiency, Iris ts 
a convincing answer in the 
affirmative 

efore going into business she 

was closely connected with the 
Stage—an interest which she 
retains as a member of the St 
Pancras People’s Theatre 


ae 


DESPITE bad weather, a party 
of some twenty Fleet Street men 
had a great time at Eastbourne 
the other week-end-——the last to 
be organised by the director of 
publicity, John Batten, who goes 
to Watney, Combe & Reid as ad- 
vertising manager next month 
Oddly enough on one outing a 
Watney, Combe & Reid mobile 
demonstration bar was a much 
appreciated part of the land- 
scape! 

The visitors showed their grati 
tude to John by giving him a 
toilet case and a brief case. 

They were also glad to make 
the acquaintance of his successor 
“Bill” Lee, and to learn that re 
has no intention of dispensing 
with this annual treat 

It would take the whole of this 
page to enumerate the various 
bright ideas that Batten has 
carried through for Eastbourne 
during the past 34 years. An 
accommodation booking scheme, 
an information bureau on the sea 
front, car rallies and concours 
d'élégance, the first-time televising 
of a mayor-making. visits by 
travel agents, foreign journalists, 
and football teams, the building 
up of Eastbourne as a conference 
centre, lecturing and the writ- 
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ing of scores of articles 
and hundreds of letters 
the Press——-these have 
merely a fraction of what he has 
done. Just about every worth- 
while organ- 
isation in 
Eastbourne 
has benefited 
from his 
active parti- 
cipation and 
many will 
probably go 
on doing so, 
since he will 
continue to 
live there 
with his wife 
and $4-year- 
old son, 
Simon 
Before 
going to Eastbourne, Batten was 
the B.B.C.’s North Regional pub- 
licity officer. During the war pe 
was a Merchant Navy radio 
officer and previously had a wide 
experience as a reporter. 


s £2 


SEVEN years ago, ADVERTISER'S 
WEEKLY published a comment on 
the way in which Ralph L. Finn, 
who had gone to R. S. Caplin 
Lid. at the beginning of 1942 
without knowing a thing about 
advertising, had become an ace 
copywriter and contact executive 
in less than a year. He had then 
written his first novel, and has 
since produced novels, short 
stories, film scripts, and sports 
journalism. His work has been 
widely translated. 

Finn's latest novel, Time 
Marches Sideways (Hutchinson, 
9s.), an interesting story about an 
advertising executive and amateur 
physicist, exploits the theory that 
there is no past, present, and 
future but that all tome is simul- 
tancous. Some of the things that 
he has to say about the job of 
advertising are pretty harsh, but 
at least he knows his advertising 
milieu, 

Son of exiled White Russian 
stock, Finn refused an Oxford 
scholarship and went to London 
University where he specialised in 
English language and literature 
Here he wrote his much-praised 
thesis, Tennyson, Browning and 
the Great Victorians, and repre 
sented his college in sport and 
track events 


John Batten 


WEEKS WISECRACK 


“Those bubbles in Picca- 
dilly are only a begin- 
ning. The next thing we 
know, Eros will be froth- 
ing at the mouth!” 
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Voting in the House of Commons these days is very much 
a matter of mass production. Victory goes to the side that 
can quickly push the greater quantity of Members into its 
Division Lobby. In the long run this could endanger the 


quality of voting—for Party emergency might tend to stifle 


conscience. 

However, Display, not Government, is our business ! 
And we, at Leon Goodman’s, are a little disturbed to find 
some advertising folk, knowing us to be a quality House, 
think we cannot also be a quantity House. 

Anyone who tours our works—and a party 
of forty Display Managers did so one day recently— 
must realise that we are as well equipped for 
quantity production as we are for the exclusive 


quality speciality. If you'd like to check on 
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this, just do the tour. We'll make you very welcome 

Where we differ from most Display firms on this matter of 
mass production of Display material is that we know from 
experience that quality in Display pays the advertiser 
handsome dividends. That’s not hooey—it’s fact ! 

So when we're faced with a mass production job we give 
you the quantity at speed, bur we still add the touch of 
quality in design and finish. This costs you a few pennies 
more, but it returns you a lot more pounds. 

Incidentally, the quiz picture isn’t of Members streaming 
into a Division Lobby—it’s a micro-photo of 
zip fasteners. If, in this hard-to-sell age, you want 
to give your Displays, many or few, real zip—just 
ring Euston $351. We'll close your gap—home or 
abroad ! 


LEON GOODMAN DISPLAYS LTD - 119-125 WHITFIELD STREET - LONDON - W.1 
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CITY DISPLAY COMPANY LTD., 
261 /3 Goswell Road, London, E.C.1. TERminus 1077. 
Nationa! Window Dressing & Exhibition Services. 


C.D. PRODUCTIONS LIMITED, 
EXHIBITION WORKS 

Pembroke Road, London, NB. MOUntview 1134. 
Display, Exhibition & Scale Model Production. 


C.D. (Overseas) EXHIBITIONS LIMITED, 
iddesicigh House, Caxton Street, S.W.1. ABBey 5995 
Exhibitions & Trode Shows Abrood 


INDUSTRIAL PRESENTATION LIMITED, 
iddesieigh House, Caxton Street, 5.W.1. ABBey 1917. 
industrial Design & Marketing. 


GILBY ENGINEERING COMPANY LTD., 
Raven Road, South Woodford, E.18. BUCKkhurst 661! 
High Precision Engineering 


ARTADS SERVICE (A.S. & C.D. LIMITED), 
32a and 332c Goswell Road, E.C.1. TERminus 2954 
Display Publicity. 
CITY DISPLAY (SCOTLAND) LIMITED, 


33 Pict Street, Edinburgh 3. Edinburgh 21749. 
Dealer Service North of the Tweed 


C.D. ELECTRIC COMPANY LIMITED, 
62 High Street, London, NB. MOUntview 2723. 
Exhibition Miumination & Animation. 


CITY DISPLAY ORGANISATION 


Right companies combined for a 


single purpose—to create, construct 
and install Exhibitions and Shop 
Window Displays of high quality in | 
Great Britain and Overseas . . . svvey ss 


CITY DISPLAY ORGANISATION (Central Office) IDDESLEIGH HOUSE, CAXTON STREET, LONDON, S.W.1. 
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CURRENT ADVERTISING 


Decca Introduce Long-playing Records: Grant Get 
Third Colgate Product: J.W.T. To Handle Braemar 
Knitwear: Alexandre, Multiple Tailors, To F.C.B. 


Long-playing microgroove full 
frequency range records are now 
being introduced to the British 
market by Decea Record Co.. 
Ltd. With these records, material 
which would have filled four or 
more ordinary records s 
condensed into one. A complete 

S. Eliot play, for instance, is 
accommodated on one double- 
sided 12 in. record Special 
gramophones are, however, tc- 
quired to operate at 334 revolu- 
ions per minute instead of 78 
rpm. normal ai present. These 
gramophones, as well as models 
which operate at both speeds, 
are also being marketed 

Demonstrations are now being 
held for the trade in a number 
of provincial aentres, and point 
of-sale material has been pre 
pared The records themselves 
are packed in snecial stiff board 
cases with a colour design on the 
front and a programme note 
about the record on the back 

Advertising plans are not yet 
fixed. Agents are John Tait & 
Partners Ltd. 


ACCOUNTS MOVING 


fo J. Walter Thompson Co., 
Innes. Henderson & Co., 
. manufacturers of Braemar 
knitwear The account will be 
taken over from January 1, 1951, 
but preliminary marketing and 
merchandising research ss to 
start at once with a view to 
launching a campaign in the new 
year 
To Foote, & Belding 
Led.: Alexandre Ltd., multiple 
tailors. Campaign (6 in. and 
8 in. dc.) in London evenings 
and provincials in areas where 
the firm has branches. starts 
June | 


To Godbolds Ltd.: The Inter- 
national Commercial Motor 
Transport Exhibition (September 
22-30) 

Wilfrid Tisbury & Co., 

Tamas Tabulating and 
Mechanical Accounting Service 
Lid 


lo Allardyce Palmer 
Dennis Bros. & Son Ltd 
body builders 


lo James M. Greenwood (Ad- 
vertising) Ltd.: Dufay-Chrome , 
Ltd. This agency has handled th 
Coronet camera for some time 
and a campaign linking it with 
Dufay films is being launched. 

To Broadway Advertising Ser 
vice Ltd.: Robert Boby Ltd... 
manufacturers of seed and grair 
cleaning machinery and ancillary 
machinery. Trade journals in the 
agricu!tural, brewing and engin- 
ecring i i 


Cone 


Ltd.: 
motor 


NEW ACCOUNTS 
To Grant Advertising Ltd. 


Palmolive shampoo, which has 
been on the market for some 
years without receiving adver- 
ising support Campaign with 
a two-colour half page in Daily 
Express, 6 in, doubles in national 
dailies, and 4 in.. 5 in. and 6 in 
doubles in national Sundays for 
the remainder of the year 

To Greenly’s Ltd.: Ambrose 
(Music) Ltd.,. a company formed 
by Bert Ambrose, the nvusician, 
which is offering a new music 
course through nationals and 
music Press. 

To Smith's Advertising 
Ltd.: Brosson Ltd., manufacturers 
of the Brosson Rainer, a new 
sprayer (present campaign in 
lronmonger and Nurseryman 
will later extend to horticultural 
Press and provincials)—A. §$ 
Driscoll & Co., Ltd., mail order 
distributors of fashion wear 
(women’s journals and general 
Press) 

To L. Graham Browne Adver- 
tising Ltd.: Canning & Wildblood 
Ltd. jams and marmalade 
Buttons Litd.. Featherwate seat- 
sticks (trade papers). 

To Kingham Advertising 
Agency Ltd.: Hawkes & C 
Savile Row tailors (London 
evenings) Hellebrekers 
liqueurs 

To Broadway Advertising Ser- 
vice Ltd.: Hackbridge Cable Co 
Ltd.. makers of insulated cables 
and Bryce Electric Construction 
Co., Ltd., traasformer manufac 
turers Campaign for both 
accounts in technical journals 


ACCOUNTS _RELINQUISHED 


Stewart Skingle Ltd. by 
mutual agreement. will relin- 
caish the advertising of John 
Edwards Stores Ltd. (Bayswater. 
Luton. and Dagenham) from 
May 31 


NEW CAMPAIGNS 


For Fab. Colgate-Palmolive 
Peet detergent. in national dailies 
and Sundays. Agents: Masius & 
Fergusson Ltd. 

double-edge razor 
blades, made by Ever-Ready, 
now generally distributed, in 
nationals and 
Agents: Young & Rubicam Ltd. 

For the Peerless, a new Ever 
Ready sinele-cdged razor, in 
national dailies and Sundays, and 
provincials. Agents: C. J, Lytle 
(Advertising) Ltd. 

For Cooper's Household Aero- 
sol, a household insecticide in a 
specially designed dispenser, in 
trade Press. Showcards and leaf- 


sporting papers. ° 


ets are available to dealers 
Agents: C. F. Higham Ltd, 

For Crookes lodine Oil, made 
by Crookes Laboratories Lid. in 
Picture Post and selected sports 
journals, supported by direct 
mail. Allocation is about £2,000 


Agents. T. G. Seott & Son Lid, 


For Crookes 
cosmetic 


Lacto-Calamine 
preparation, in Irish 
Press.—For products for the meat 
trade manufactured by John 
Crampton & Co., Ltd.. in trade 
Press. Agents: Alfred Pemberton. 

For Dip Permanent Starch. in 
Daily Mail Agents Paul br. 
Derrick Advertising Agency Ltd. 

For Rimmel! (England) Ltd., to 
reintroduce toilet oatmeal series 
comprising skin preparation, face 
pack and toilet soap, in nationals 
and woman's journals. Agents 
R. S. Caplin Led. 

For Kleenoff cooker cleaner in 
nationals and women’s journals 
Agents: George Murray (Adver- 
tising) Lid. 

For Ton Division of Gillette 
Industries Ltd., to introduce the 
new Toni Spin Curler kit, half 
page m two colours, Daily 
Express, half pages in black and 
white in Daily Herald, Daily 
Graphic. and Evening News 
11 in. triple, News Chronicle, and 
8 in. triples in Star and Evening 
Standard, as well as a full page 
in two colours, Glasgow Daily 
Record, all on May 18 A full 
page in colour has been taken in 
Picture Post for the same week, 
and the campaign will continue 
with large spaces in nationals and 
provincials supported by qnad 
crown posters on L.T.E. sites 
Agents: Foote, Cone & Belding. 

For Neville Reed Ltd, to 
announce the opening of their 
Oxford Street premises. in Lon- 
don evenings on May 16 (“Open 
ing to-morrow”), May 17 (“Open 
to-day”) and May 18 Agents 
Gee Advertising Lid., Leicester 

For Callinan permanent waves, 
introducing a new perfumed ap 
pointment card, in Daily Mirror, 
Sunday Pictorial, women’s 
monthlies and weeklies, and pro 
vincials. The campaign was pre 
ceded by a six-weeks teaser 
heme in trade Press. Agents 
Samson Clark & Co., Lid. 

For television sets of Ultra 
Electric Ltd.. in the general Man 
chester ‘Sheffield area wher: 
‘quite a good television picture 
from Sutton Coldfield” can be ob 
tained although it will be wel! 
within the effective range of the 
Northern = transmitter Holme 
Moss, which is to open nex’ 
year.” Dealer aids are being dis 
tributed. Agents F. C. Pritchard. 
Wood & Partners Ltd. 
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Store Executives 
Criticise Women’s 
> 
Hat Campaign 
To find out why large depart- 
ment stores do not co-operate ia 
the campaign run by =the 
Millinery Information Centre, 
millinery buyers and display man- 
agers of a number of stores were 
invited last week to meet the 
executives of the Centre and their 
agents, Dorland Advertising Lid. 
Mr. W. T. Cave, chairman of 
the Centre, explained that they 
received co-operation from 
smaller and medium-sized outlets, 
and that sales were rising 


Mr Edward Moore, P.R.O.. 


A new poster just issued by the 
Millinery Information Centre 


said that in four years they had 
spent £150,000 

Complaints and suggestions 
made by the visitors included 

It wouldn't do for all stores to 
display the same poster. 

The management, who were 
considered not to be hat-minded, 
would have to be persuaded io 
give some window space 

You cannot sell hats with 
posters im the same way as you 
sell a toothpaste. 

A more delicate and sophisti- 
cated poster was necessary for 
West-end stores. Larger sizes 
were required for the larger 
store windows 

Male film stars should be ap- 
proached for testimonials (ie. “1 
like my girls to wear hats”). 

Appeal should be directed at 
young men 


This Stand Was 
Built In A Day 


Following a last-minute can- 
cellation on the day the British 
Industries Fair ovened at Earls 
Court, Kensitas Cigarettes were 
offered an additional corner 
stand near their main exhibit. 
After an on-th>-spot conference 
with Mather & Crowther Lid., 
the advertising agents, A. Davies 
& Co., Ltd., who had constructed 
the main Kensitas stand, were 
called in. 

-" stand was in use the next 

y 
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MEDIA SPACE RECORD 


a Khow. Gusek SERVICE | ne ek ae See ee 


m Machines 


} 
Rotapr 
wed of Multilith aod b are 
jals 10 ye © and 2 consent 1 a rg have | London 
retlatie Th crand Lit . . a 
Tne vired wo eomisct the address Mornings Ko Pees 


SPACE IN COLUMN INCHES 
purteous and inn yediate . y 
7 Evenings 


= ee ee — 
eat we ermimur sgpi where you will reccive 
below S 
atiention “ALL-IN” SERVICE aluaple 
rag comprehensive eS ae Daily Express 
Many concerm oc ere then the Company ane Daily Herald 
basic « 
Simply supply the 


c y mac nine a i 
from idea to finished piste readyeior your 


E STRAND LITHOGRAPHIC CO. LTD . 


Telegraph 
151 FARRINGDON RD LONDON E.C.j. Telephone Terminus 1691 (4 lines) Evening Standard 


Rathbone /24) pf 


Sunday Papers 
News of the World 
Observer 

People 


Reynolds News 
colour Photography Saaday Chronicle 


a 


Sunday Dispatch 

Sunday Pmpire News 

Our studio is staffed by artists who can Sueday Expres 

> Sunday Mail 

express their ideas, -and yours, in the Sunday Mercury 
Sunday Pic I 

medium of photography. ens faa 

Sunday Times 


ring Western Independent 


on McLeish and Macaulay Provincial Mornings 
3854 : Aberdeen Pres & Jai a8 


A Birmungham Gazette 
THE STUDIO, 44 QUEEN'S GATE TERRACE, S.W.7 Burmingham Post 
Glasgow Daily Record 
Manchester D. Dis 
Manchester (;uardian 
Neweastic Journal & 

North Mail 

Sheftheld Telegraph 
Western Daily Press 


Don’t miss the important Provincial Evenings 
1950 Advertiser’s Annual | s"<c" 


Birmingham E. Des 


nen Mail 
containing 102 EXTRA PAGES of entries | Bolton Evening News 


Bradtord Tel. & Argus 
Py Ce EK. Tele; oh 
and last year's thousands of changes in full | gasteru Evening News 
Edinburgh BE. News 


Glasgow E. Citizen 
) accommodate the hundreds of new telephone calls. time and trouble it saves Glasgow Evening News 


entries, 102 extra pages have been you Manchester E Chroo. 
added to the forthcoming 1940 In its S82 pages is all the up-to-date and Manchester E News 
ADVERTISER'S ANQUAL, and rates, column reliable data you need about: British and Seadtecbooughs EB. ¢ 
sizes, press days, addresses, telephone Empire Publications; Advertising Agents ee ea —— a 
numbers, personnel, ctc.. have altered t« and their clients; National Advertisers, Shetheld Star —_— 
a degree that render cven las years Film & Screen Publicity Specialists W. Lanes. K. Gazette 
edition misteading. and wasteful of time Engravers and Biockmakers; Class. Trade Yorkshire E Press 
and Technical Journals; Poster Advertising 


ANNUAL brings you these Contractors Commercial Art Studios | it must be borne in mind when reading these figures that a large 
hundreds « additions—and last year's Forcian Publications with London Offices 


4 reer bein xe | number of newspapers are still unable to accommodate all the display 
poe ° aman c. rrected ws . 1p + pens a ene cay vf epee advertising offered them. 
to press Gay: that & why it pays for iteci! 4 oer acvertiss ces i » . s . . . - ” -— 
s bundredfold, bw the correspondence they operate to-day | In many instances classifieds are still published in A” and 
| copies. Figures given here and on the opposite page represent space 
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occupied in one copy 


Ready shortly 
ORDER NOW ~— = 


seuece | WESTIRN | 21.500 
GUARDIAN— |“ wecnuy un 


sane natt IN AND, POST TOPAY” | TTOTNES TIMES] s0u7H « mio-oevon 


Please send me immediately on publication one copy of the 1950 ADVER AND 
TISER’S ANNUAL, for which invoice me on deapetch at the Lpost-free 


a MID-DEVON | (Gost 


8. FLEET ST.EC4 


Address TIMES CEN 2715/4571 
i ak 


Overseas : cash with order, please 
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MEDIA SPACE RECORD (Continued) 


Provincial non 
Weeklies LR. 


(omches) 


Accnagton Observer 
& Times 
Bedfordshire Times 
Berrow's Worcester 
journal! 
Birkenhead News 
Group 
Blackpool Gaartte & 
Herak 
Bournemouth Times 
Brighton & Hove Gaz 
Bucks Free Press ’ 
Chester Chronicie 
Cumbertand News 
Darlington & Stockton 
Times 
Dudiev Herald 
Pastbourne Gazette 


Harrogate Advertiser 
Hastings Observer 
Herts Advertiser 
Hertfordshire Medigury 
1, of W. County Press 
Kent & Sussex Courier 
Kent Mexsenger 
Kentish Express 
Keptub | unes 
Luton News & Bed-| 
fordshire Advertiser | 
Manchester City News | 
Middieses Chronicle 


Series 
Prescot & District 
R 


eporter 
Rochdale Observer 
Rugby Advertiser 
Salisbury & Winchester 
Journal 
Somerset County Gar 
Southport Visiter 
South Vorkshire « 
Rotherham Advtr 
South Yorkshire Ti 
Series 


Stourbridge Cry. Exp. 
St Helens Keporter 
Surrey Comet 

Sussex Express 
Walsall Observer 
Warrington Guardian 
Welbagtoo Journal } 
West Herts & Wattord 


SPACE IN COLUMN INCHES 


( lasstfed 


Daspiey 


When more than one eclition is published, figures are for main edition ouly 


Radio Show Sets New Ad. Problems 


Holding the National Radio 
Exhibition at Castle Bromwich 
Birmingham, this year (Septem 
ber 6-16) instead of at Olympia, 
London, where it has been since 
1926, has presented new prob- 
lems to the P.R. Committee of 
the Radio Industry Council and 
the advertising agents, Rumble, 
Crowther and Nicholas 

The old name, Radiolympia, 
cannot be used 17th National 
Radio Exhibition” is rather a 
mouthful and gives no indication 
of location Finally it was 
decided that the exhibition 
should be advertised simply as 
the “National Radio Show,” with 
the emphasis in advertisements, 
including posters, on the last two 
words 

Advertising will be mainly 
confined to the area covered by 
the T.V. transmitter at Sutton 
Coldfield, embracing § at 
extremities | Manchester, 
pool and Nerth Wales, 
cester and Swindon, Northamp- 
ton and Lincoln 

Rumble, Crowther and Nicho- 
las have prepared a Press cam- 
paign with 54 in. and 8 in. dc 
spaces with one to three inser- 


tions in a large number of pro 
vincial dailies and weeklies 
throughout the area; a 16-sheet 
poster Campaign not going quite 
so far north-west and north-east, 
but otherwise covering much the 
same area; double crown posters 
fer radio dealers, with a special 
one for the Birmingham area 
and car stickers 

Although not in the title, tele- 
vision will be emohasised in all 
advertising. and the Radio In 
dustry Councils winged lion, 
which was adooted in 1947, will 
still be used 

A catalogue which will be a 
souvenir with public appeal is 
being devised for this year 
Forty banners hired by exhibitors 
will hang across the approach 
road to the Exhibition building 


SCOTCH HERRING 
FOR U.S. 

A £30,000 selling organisation 
is being set up in the U.S.A. to 
publicise Scottish herrings. Sir 
Frederick Bell, chairman of the 
Herring Industry Board told the 
Scottish Economic Conference in 
Edinburgh last Friday 
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FIRST-CLASS 


VISUALISER 
Layout Artist 


for 


PRITCHARD, WOOD 


A man is wanted who has had the 
experience in leading agencies which 
enables him to handle the art direction 


of national accounts. 


Apply in confidence to: E. 8. DOWDALL 


F.C. PRITCHARD, WOOD AND PARTNERS LTD. 
25 Savile Row, W.1. REGent 7080 


, 


0 


People with limited incomes are 
the most discriminating of pur- 
chasers. Such are the eight and a 
half millions in the “ over-sixties ” 
age group, catered for solely by 


PENSIONERS 
ICTORIAL 


113 SHOE LANE LONDON - EC4 
Telephone CENTRAL 6447 (3 LINES) 
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ADVERTISER'S WEEKLY 


THAT C. E. Wallis, chairman 
and managing director of Asso 
ciated Lliffe Press, arrived back 
from Canada last week 
* oS aice 
THAT R. Aynsley-Cooper has 
heen appointed British representa 
tive for Might’s Directories, of 
Toronto, Canada. 
* * * 
THAT Cart Bedford is buck in 
Fleet Street again after his recent 
iness 
* * 
THAT James Wentworth Day, 
director of Business Press Bureau 
Lid., has been re-adopted Con 
servative candidate for the Horn 
church division of Essex 
* 
THAT Miss S. Phillips, directo 
of Hyde & Partners Lid, has re 
turned from a month's visit to th 
United States 
* * * 
THAT a recent demonstration o! 
drilling and fixing on the tele 
vision programme “Picture Page 
was carried out with Rawiplusg 
Durium Drills and Rawiplug 
Fixing Devices. 
* * * 
THAT the famous but “myster- 
jous” sportsman on the Brylcreem 
advertisements has now appeared 
in support of Brylshave 
* * * 


THAT A. E. Alvarez, of Irving 
Productions Ltd., Irving Displays 
Ltd., and A.E.A. Advertising Ltd.. 
is now in Middlesex Hospital 

* * * 
THAT after the SD.MAA 
monthly dinner at the Strand 
Brasserie last Wednesday, two 
parties of members toured the 
Daily Express offices 

* * 


THAT David P. Luke of /risi 
Modern Life and Print, and hon 
orary secretary of the Publicity 
Club of breland, has returned .o 
Dublin after a brief business trip 
to London 


The Birmingham 
Gazette Ltd. (pub 
lishers of the “Bir 
mingham Gazette 
Fvening Des 
patch, “Sporting 
Buff.” “Sports 
{reus’ and “Sun 
day Mercury) pro 
duced this window 
drape for the 
ROS Lid in 
which a reproduc- 
tion of the rotary 
letterpress web was 
printed on butter 
muslin, using letter 
press ink and a 
sterec moulding 
press. The results 


were satisfactory 


We 


THAT the present trade cam 
paign for Cooper's Household 
Acrosol may extend to consumer 
Press shortly. Agents are C. F 
Higham Ltd 
* * * 
Roger Fatk, director 
British Export Trade 
Research Organisation, returns 
to-morrow (Friday) from his 
American visit, on which he has 
been completing arrangements for 
the collaboration between Betro 
and the Federation of British 
Industries 


1HAI 
ueneral 


* * * 
THAT Miss D. M. Newton, 
recently with Everetts Advertising 
Lid space department has 
joined William Samuel & Co., as 
personal secretary to W. Samuel. 

* * * 
THAT Walter Pearce & Co 
printers and publishers, took « 
stand at the Brentford Industrial 
Exhibition last month, the theme 
of which was “Photography in 
Print.” 

* > * 
IHAT Eamonn Aadrews, ques 
tion master on Ignorance is 
Bliss.” has had to resign his work 
is compere for several sponsored 
radi shows broadcast from 
Radio Eireann, because the 
B.B.C. show is going on tour 

* * * 
THAT the Incorporated Adver 
tising Managers Association 45 
hoping to be represented on the 
informal group which has been 
set up to advise the Festival of 
Britain on public relations and 


publicity 
Re! 


Pe “es 


Tx 


even the S} point on the news pages being clearly legible 


Serves 1644 Reto: 
Wholesale and Export outlets 
in the London Posta! area alore 


Apply for perticulars to Advertisement Manager, UNDERWEAR & STOCKINGS, 47 Hertford 


car— 


THAT Paul Wright, director of 

Publicity, 1951 Festival of Britain 

who returned from America on 

Monday, contracted jaundice just 

before coming home. He expects 

to be back at his desk next week 
. > * 

1HAT George Pounder, of the 

National 

Necdlecraft 

Bureau, Inc 

of New 

York, is in 

London 

studying the 

work of the 

British 

counterpart 

the National 

Needle Arts 

Bureau Ltd 

He will ex 

change ideus 

and = discuss 

problems arising from British and 

American approaches to the home 

sewing markets 


LLP.A. Conference 
At Rothesay 


The provincial committees of 
the Institute of Incorporated 
Practitioners in Advertising were 
strongly represented at the 
annual conference held at 
Glenburn Hotel, Rothesay 
land of Bute, last weekend. The 
Scottish Committee were hosts 

At the official dinner given by 
the Scottish Committee on the 
first evening, presided over by the 
chairman, Scottish (€ ommittee 
Mr. J. Bernard Crabbe. the 
guests included the Provost of 
Rothesay, Mrs. Elbert, and the 
Marquis of Bute The Lady 
Provost replied to the toast of 
the guests and the ladies 

The revly to the toast of the 
Institute. proposed by the Mar 
quis of Bute. was made by the 
president of the Institute. Mr 
Hugh T Appleton. who had 
travelled from London, accom 
panied by the director, Mr. ¢ 
Anstice Brown 

At the business session on 
Saturday a number tomes of 
specific interest to agency mem 
bers was discussed. ranging from 
the “Educational facilities pro 
vided in the provinces for 
LLPLA. examinations to the 
general ethics of agency practice 

On Saturday evening the 
Civic Chiefs of Bute gave a 
reception and dinner to the 
members 


Street, 


May 18, 1950 


64 Competitors In 
N.A.G.S. Meeting 


The Newspaper and Adver- 
tsers’ Golfing Society held a very 
successful Spring Meeting a! 
Wentworth on Wednesday of last 
week. The flag presented to the 
Society last year flew gaily to 
welcome the 64 competitors, and 
the whole day was most compet- 
ently organised—even to the 
brilliant weather 

The Society's Captain, Mr 
E. C. Millard, had sent a tele- 
gram of good wishes to the presi- 
dent. Lord Camrose, whose 
cordial reply was read at the 
prize-giving. Results 

Morning: Sir Emsiey Carr Cup 
and replica, A. Nelson Allen 
(Golf Ulustratedy, runner-up 3 
Rafter (Keliher, Hudson & 
Kearns); best scratch, Peter Need- 
ham (J. Walter Thompson), after 
a te with E. C. Millard and A 
Nelson Allen; be@ first nine, 
J. M. Ryan; best second nine 
H. M. Garland Wells; nine 
hidden holes, E. D. Caird 

Afternoon: Advertising Wori! 
Cup and replicas (foursomes v 
bogey), G. P. Jackson and A 
Nelson Allen; runners-up, D. M 
Haig and G. W. Hougham, after 
a tie with K. V. Braddon and 
Peter Needham and G. Martin 
Lewis and E. Noel Evans; best 
first mine, K. V. Braddon and 
Peter Needham, best second nine. 
G. M. Lewis and E. Noel Evans 


Scottish Boxmakers’ 


Centenary Dinner 

Andrew Ritche & Son Lid... 
Scottish boxmakers and packag- 
ing experts, held a centenary 
dinner in Glasgow on May 12. 
attended by some 200 guests 
from all over Britain 


Robert Appleby & Co., are the 
importers. and not the manu- 
facturers of “Macintoshes,” as 
stated in our issue last week 
The manufacturers are Chas 
Macintosh & Co.. Ltd 


ADVERTISING 
DIARY 


» May 19. 
Pusucity Cum oF 
Speaker. Dr T J Honeyman 
director, Glasgow Art Galleries on 
Mpressions of recent trip te US 
Thursday, May 25. 
Pusuicrry Crus of Leeos annual 
Northern Hotel 


Giascow 


Travel! Through 

m 

Tuestay, May 30. 

BieMInGHAM Pusiictty AssOcta- 
TION. Exhibition Hurling Match in 
aid of .the National Advertising 
Bene em Society M_ Sport 
Ground, Barrow's Sheldon 
Birmingham 


Lane 


Mayfair. 


wom 


London, W.!. Tel.: REG 75578 
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We have been 
match-making ! 


Forgive us if we see marriage and a home 
awaiting every HEIRESS reader... 
Even if we are over-optimistic 

in this respect and 

they don’t all become wives, 

they will at least continue 

to buy stockings and suits, 

gloves and girdles, 

shoes and shampoos... . 

Our point being: 


If you want to reach these girls 


in the 17-21 age group— 


tomorrow's homemakers and mothers— 


advertise in 


WMERMESSs 


GEORGE H. PHIPPS, Advertisement Manager 
LUTTERWORTH PERIODICALS LIMITED - 35 John Street - London + W.C.1 
Telephone : CHAncery 6151-2 
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ADVERTISER'S WEEKLY 
Dual y 
Dual , 


DISPLAY 


EXHIBITION 


OTR Saas 
Lully, - SCREEN 


Priestleys 


COMMERCIAL ROAD. GLOUCESTER 
london. Phone ; TEMple Bar 7965/6 


SILK SCREEN ARTS L™ 


97 SHIRLEY ROAD CROYDON 
aoor omer 3147-6 

D LED 4 
LAN & SHAI > 


; 
THERE 15 WO SUBSTITUTE fos EXPERIENCE 


| 
| 


DISPLAYS 
EXHIBITIONS STANDS 


MERCURY 


DISPLAYS LTD. 


S VAUSHWALL BRIDGE ROAD 
c 


24 
VICTORIA S.W.t TEL VIC 0912.5 


POSTER SITES 
BULLETINS 
HENDON 


COMPANY 
37, Spring Street, W.2 


PADOINGTON 01807 


BILLPOSTING 


SIGNS 


surrcr ene 


POSTERS 
© WINDOW BILLS: ao ETc. 


@SHOWCARDS - 


SILK SCREEN PRINTED 


PUBLICITY SERVICE 
39 WEST HILL, LONDON, S.W.18 


Phone VANdyke 6667 


342 
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| PUBLICATIONS NEWS AND NOTES 


_~ SS 


Second Edition 


| Administration 
of Marketing 
and Selling 


By Harold Whitehead, 8.8.A., F.LLA. 
A new edition of this standard work 
@by the well-known business consul- 
tant. ADVERTISER'S WEEKLY said 
of the First Edition “This book is as 
timely as it is important. tt should be 
in the hands of everyone concerned 
with selling, advertising and market- 
ng, for its Contents are an authorita- 


tive survey of the entire field of 
producing, distributing and selling 
goods". 


A Pitman 
Book 


Sian 


JOSEPH GILLOTT AND SONS LTD, 
Victoria Works. Birmingham. 1 


London Office, 
28, New Bridge Street, E.C.4 


@ILL KITCHW JR LTD NEWSPAPER ABO 
ZINE REPRESENTATIVES KILL KITCHE 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 

T. ROBINSON 
STUDIOS, LINETTED 
72a Plough Rd., Battersea, S.W.!I 


| Engineering Journal 


For Overseas 


First issue of a new quarterly 
| journal for circulation overseas, 
The British Cons En- 
gineer, published by the Contract 
Journal Co., Lid., appeared this 
week. 

Editor 
Carthy, 


is Mr. Lawrence Me- 
editor of The Contract 
Journal. The advertisement man- 
ager is Mr. Laurence A. Pitman, 
advertisement manager of The 
Contract Journal 

It contains 52 pages on art 
paper, including 34 of advertise- 
ments, plus covers, which also 
carry advertisements. 


The American monthly boxing 
magazine The Ring, available in 
this country only on subscription 
for 11 years, is to be published 
here. from June, by Hermitage 
Publications, of Leicester. Mr. 
Sydney R. Smith has been ap- 
pointed advertisement manager, 
with offices at 28-29. Southamp- 
ton Street, Strand, W.C.2. Type 
area, 104 in. x 7 in., imitation 
art paper, three colours available. 
The return of this magazine to 
this country is being announced 


in a substantial trade Press ad- 
vertising Cc: am paign 
Embroidery, the ” qua rterly 


publication of the Embroiderers’ 
Guild, is now on public sale at 
2s. 6d. The Spring number has 
been increased to 32 pages and 
contains 12 pages of advertise- 
ments. The advertisement and 


New res 


WwW. S. Ellaby Ltd... >< Newman Srrect 


Wai Advertising and blicity agents 
and specialists Nom apital: £100, 
Ss — — J A I and R 
( 
“Mall “Marketing A gee Bae Zl Bride 
i adv ertising 
a! capital £250 
P. A. Hughes 
Fleet Street 
ss of publicity 
f y Ernest R 
J Ames. Nominal 
pita $00 E. R. Asscher 
and F. J. Ames 
Coa line ag oe Ltd., 1 and ta 
Susan R Eastt Publishers 
and ff » on s of b ¥ guides ravel 
guides Nomina! tal £1,000 
Directors: F. A. Reekic and Mrs. E. \ 
Reekic 
(ihe above-mentioned particulars of 


few companies recently registered are 


gal and Gazette 


circulation management is being 
handied by John Pinder-Wilson 
& Cc 0. 


First issue of the 
Magazine, published by the 
Shrewsbury Chronicle Lid., ap- 


pears this month, price Is. Many 
aspects of country life are re- 
viewed in its 52 pages; there are 
18 pages of advertisements. Type 
area is 94 in. x 7} in. 


Following the installation of a 
Cossar B.16 printing machine, the 
Mid-Somerset series of news- 
papers, comprising Wells Journal, 
Central Somerset Gazette, Shep- 
ton Matiet Journal, found it pos- 
sible to reduce advertisement 
rates, and to introduce a flat rate 
for the complete series. 

There will be a slight increase 
in advertisement rates for the 
Evening Argus (Brighton) from 
June 1. 


The Irish Contractor, a monthly 
magazine for architects, survey- 
ors, and building and decorating 
contractors, is to be published 
this month by Fleet Publications, 
Dublin, price 6d 


The first issue of a new pocket- 
size quarterly, The Crabtree, for 
circulation in the holiday trade in 
Sussex, appears this month, Pub- 
lished by the Crabtree Press Ltd., 
of Brighton, the inaugural issue 
has 32 pages, 21 of which are ad- 
vertisements, and a_ two-colour 
semi-stiff cover. 


taken from the Daily Register complied 

by Jordan and Sons, Lid, Company 

Registration Agents, 116 Chancery Lane, 
London, W.C.2.) 


, > y 
WINDING-UP ORDER 

On the petition of Wattam Haroiw 
Downs, Mr. Justice Vaisey in the Chan- 
cery Division on Monday made an order 
for the compulsory winding-up of Rally 
Press, Lid 

Counsel for Mr. Down said be was a 
creditor and a contributory of the com- 
pany. Five other contributories supported 
the petition and there was fo opposition 


WILLS 


Mr. Aima James Clane, chairman and 
joimt managing director of C'are, Son & 
c Lid.. printers and publishers of a 
mid. Somerset scrics of newspapers. 
£66,487 10s. 6d. gross, £56,220 2s. 74 
net 


ARTISTS AND 


SIUDIO 


Tel. Nos. Battersea 5300 & 4886 


PHOTOGRAPHERS 
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PPOINTMENTS VACANT 


sTUuUDIO 
ASSISTANT 


(MALE) 
Leatherhead 


Required to design and build 
display units for electrical goods. 
Art training an advantage. Good 
lettering essential. 


Salary rising 
to maximum of £385 per year 


according to age and experience. 


Superannuation will be arranged 


Applications, 
referees, 


giving two 


must reach Display 
Supervisor, South Eastern Elec- 
tricity Board, Electricity Works, 
Bridge Street, Leatherhead, 


Surrey, by 10th June, 1950. 


YOUNG MAN (aged 20/25). wamed to 
conduct correspondence with travel'ers 
© assist gencraly with advertising 
talogue production Progressive 
reht man, pension scheme 
age. cxpericnce and sal 
! crusing Manager 
Lid... N irsery man and Secdsman. 
Mill Street, Liverpool, & 
ADVERTISEMENT MANAGER required 
for cading old~<stablished monthly 
enginecting journa Remuneration by 
ommission. Only 
justify four figure 
income feed apply Full details age 
experience, to 
Box 9487 Ad Weekly 180 Pieet St BC4 


GEORGE NEWNES LTD. 
Require 
EXPERIENCED 


LAYOUT ARTIST 


for 
National Periodical Publicity 
Campaigns 
Write in first instance stating 
experience and salary required 
to Publicity Production Man- 
ager, George Newnes Ltd., 
Tower House, Southampton St., 
Strand, London, W.C.2 


PHARMACEUTICAL MANUFAC. 
TURERS in Siough, require young 
man. age 20/2 in their Advertising 
Department Fis r for Copywriting and 
must have had some experience in this 
hed. preferably with Agency 
education exsentia Write, giving full 
part culars of age. experience and salary 
required to 
Bow 960) Ad. Weekly 180 Fleer St BC4 


competent 
figure artist 


Work mainly in line and 
wash, for soundly estab- 
lished provincial Agency 
handling national accounts. 
Exceptional opportunity for 
the right man. In first 
instance do not send speci- 
mens, but write to 


Box 9550 
Advertiser's Weekly, 180 Fleet St. E.C.4 


ADVERTISING REPRESENTATIVE re 


Qu.red by old-established trade journal 
in Lond arca Must be - ew 
man well-known among agents 

35 45 Superannuation Write stating 


remuneration required 
Box 9603 Ad. Weekly 180 Fleet St BC4 


| 


} erature 


343 


CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS VACANT 3. per tine APPOINTMENTS WANTED 
other classification. }. 


insertions, 54, on 13, 104, oo 24, 15% 
tmertions MUST BE a 
Loadoa, E.C.4. 


panel 30s. per inch. AS 


even 
Address: “Advertwer'’s Weekly,” 180 Fleet Street, 
‘Phone: Cenecery 8544. 


APPOINTMENTS VACA 


COMPETENT LADY PRODUCTION 
fe ae a= required by General Man 
Medium size Agency Side 

oar act on Own initiative and mus 
undertand and prove cxperic 
oducton Her duties will entail 
Maintaimng Production Schedules, Block 
ordering. Preparing copy 
peppers; Proof reading and Voucher 


capericnce need apply Shorthand not 
essential but an advantage Give full 
Gctai's. age, and salary require 


cs] 
Box 9689 Ad. Weekly 180 Pleet Si BC4 


INTERESTING OPENING 
FOR 
EXPERIENCED AGENCY- 
TRAINED MAN 


An appointment is pending 
the London Office of a large 
provincial Agency for an all- 
round Agency Man to contact 
clients and to liaise with head 
office. 

We seek a man who has had 
complete experience in the 
technical and administrative 
functions of agency pract'ce. 

State fully experience, age, 
record of employment, salary 
required, etc., to 

Box 9613 
Advertiser's Weekly, 160 Fleet Se., E04 
(All our employees know of this opening) 


INVOICE TYPISTS, aged 16/18. re. 
quired by well-known Fleet Street group 
of magazine and book publishing com- 
panies £3 10s. a week 

Box 9875 Ad. Weekly 180 Pleet St BC4 


EXPERIENCED SALESMAN 
required for first class 
Display Studios 


Box 9549 
Advertiser's Weekly, 180 Fleet S¢., E.C4 


34 SALESMAN National 


detai's { career so fer. and age ‘no 
wWigita) testumonials * stamped reply 
picase) 


LAYOUT MAN AND 
COPYWRITER 
Vacancies for young men with ideas 
Large manyfacturers in $.W. London 
Write giving age, experience and 
salary required 


Box 9546 
| | Advertiser's Weekly, 180 Fleet Sc. E.C.4 


PHOTOGRAPHER, Inte ligem 


young 
| lady needed with dark room exper 
i ence copying enlarging refies 
j d&xument printing ek Good cos 
ditions, five-day week, 9.10 to 5. Weite 
fully to Box 11320 © Streets. 110 Old 
froad Street, E.C.2 
ce NERAL ARTIST wanted for Stadio 
€ London Advertising Agency. Good 
lettering, Layout and Design Abc to 
work from Copywriters vieua's. Agency 


experience preferred Permancnt pos 
tion = rite stating age. experience and 
“ 


ry 
Rox 4540 Ad, Weekly 180 Pleet St BC4 


LAYOUT 
TYPOGRAPHER 
WANTED 


An imeresting job with excellent 


opportunities for advancement for 
young man (25-35), with agency 


experience and gecnuine intctest 
in advertising as well as typo- 
maphy. Holidays by arrangement 
Box 9629 
Advertiser's Weekly, 160 Fleet Sc., E.C.4 


Quali 
charee of 


TYPOGRAPHY AND LAYOUT. 
fed man wanted to take 
depanment Should be able wo origin 

have sound know'edee of 

Apply wih copie 
pies work to Andrew 


RESEARCH SERVICES LID... Dave a 
vacancy for a Research Officer Aacd 
preferably between 25 and 35, he must 
have had suffic.emt capericnce in the 
field of cOnsumer and opinion resear.h 
to be able & 
compicte pr 
of writing 


ence and required, 
addressed 1 Secretary 

Services Lid., 91 Shaftesbury 
London, W.1 


EWOODS OF LIVERPOOL re 


Research 
Avenue 


a thoroughly compgicm layout 
f ali types of Mail Order 
Catalogue and reali =ostore = sales 


Applications giving full 
details of age. experience and salary 
Personnel Manager, End- 
butt Lane. Liverpool, 2 


RETOUCHER AND GENERAL ARTIST 


required Must be fully experienced 
ay week Phone Temple Bar 27 ™ 

2 i ocock 

65 Long 


Acre, W 


DEPUTY STUDIO MANAGER required 
by «2 Publishing House of well-known 
Trade Journals Age 30-40 Must be 
able w design selling advertnements 
and direct othen w do wo Should 
also be a good letterer, typographer 
and be able to order blocks correct’y 
This is & good position and carries « 

Apply first by letter. stating 

age. qualificauons, experience and 

sal 


ary 
Box 9507 Ad. Weekly 180 Fleet St BC4 
~ 


t 
Printers, Strawberry 
pon Tyne 

ASSISTANT required 

End adverusing agency 

Experie one of layouts typography 

blocks, etc Five-day week Good 

| opening for ge ver. Write Mating 
expenence 

Rox 968) Ad Weekly ‘180 F cas Bca 


ADVERTISER'S WEEKLY 


for a first class 
LAYOUT ARTIST 


You are already in a job—but 
don't let that deter you. This 
might be a better one for you. 
Write and tell us your capabili- 
ties and the type of work you're 
good at. State the salary you 
would want. 

Your letter will be treated In 
strict confidence, and a reply 
will come to you at once. 

Don't wait—write now. This 
is a fine job for someone; for 
you? Our staff know of this 
vacancy 

Box 9618 
Advertiser's Weekly, 180 Fleet S.. 6.0.4 


DESIGNER, fully experienced in modern 
packaging required by Raymond Loewy 


Awociates, 10 Upper Grosvenor Street 
London, W.l 
COMPANY MANLFACTURING well 


known products in the Eastern Counties 
freaguires dewener 
had experience in Label 
demen Ability to 
lettering essential allied to « first-class 
colour semee and good all round know. 
ledge and appreciation of typography 
App'y stating age, qua‘ifications, experi- 
ence and salary required to oat 
Secretary, Recki? & Colman Lit, 
Carrow Works, Norwich 
CLASS — TRCTINICAL 
GENERAL peach ty eal 
for stud of growr Aecncy 

Row 9615 Ad Week's 180 Pieet St BCS 


PERSONAL 
ASSISTANT 


required to Senior Executive 

in West End Agency hand- 

ling mostly important 
Fashion Accounts. 


AND 
required 


Smart appearance, pleasing 
personality and knowledge of 
production essential. 

Write perticulars to 
Box 9536 
Advertiser's Weekly, 180 Fleet St., E.C.4 


JUNIOR COPYWRITER. Interesting 
” rs in Publ chy Department of 


for Copywriter to assist 


im «(the anon (of Mogrammes 
broch caficts Write giving 
Cetails and salary required to 

Box 9617 Ad. Weekly 180 Feet St BO4 


and methodical mind, 


FRIDAY HOUSE, 


production 


Somewhere in London there is a Production 
Assistant who has learned the technicalities of 
Advertising and Printing, has initiative, an orderly 
is not afraid of hard work 
and is now ready to take an interesting and 
responsible job. Knowledge of typography, 
adaptations, copy dispatch, etc., essential. 
first instance to Managing Director 
WILKES BROS. & GREENWOOD LTD. 


INCORPORATED PRACTITIONERS IN ADVERTISING 
39 CHEAPSIDE, 


Write in 


LONDON, E£C.2 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


Stay South, 
Young Man— 


We, of Geoffrey Dadd Lid, 
who handle a large number 
of technical accounts includ- 
ing quite a few famous ones, 
pow to keep the roar of 
ondon's traffic at a comfort- 
able distance. So we work 4 
little way out—at Carshalton 
Beeches. 

If you are an experienced 
layout artist, with a know- 
ledge of typography as well, 
there is a chance to join us, 
We need such a man right 
now, and if he can turn his 
hand to finished lettering oc- 
casionally, so much the better. 
"Phone for an appointment. 
GEOFFREY DADD LTD 
12 Southway, Carshalton Beeches, Surrey 

Telephone : Vigilant 0122-3-4 . 


GENERAL ARTIST, capab'c of good 

leucring required for London 
Write stating experience and 

required 

70 Ad Weekly 180 Peet St EC4 

SHORTHAND TYPIST Uemalc). required 
in the Advertising Departmem of a firm 
of Enaineers district 
Previous experience in an advertising 


office would be an advantage St-day 
week, every alternate Saturday free 
Write, stating age. experience and 


ea'ary required w 
Gon 9538 Au. Week'y 180 Peet St BC4 
MANUPACTURERS of X-ray Appar 
ates have vacancy in their Publicity 
Departmem for man fully experienced 
‘in the of class of 
literature to describe 
t best advantage. the 
applications of X-ray apparatus. Write 
with full particulars and indication of 
salary required to 
__Bou 9519 Ad Weekly 180 Fleet St ECS 
ASSISTANT required for Advertising 
Department in London Must have 
thorough and practical knowledge of 
copy-writing, layouts, blocks, cata'ogues 
and the gencral routine of an Advertis 
ing Departmen Excellemt prospects 
for a capab'e, steady and reliable man 
Fall particulars, inctuding salary. to 
Box 9604 Ad. Weekly 180 Fleet St BC4 


j 
| 


CLASSIFIED ADVERTISEMENTS 


WANTED 


2 RETOUCHING ARTISTS 
AND 


| LETTERING & GENERAL 
ARTIST 


Only experienced first class 
men need apply 


Ber 9543 
Advertiser's Weekly, 180 Fleet St., £.C.4 


DISPLAY STUDIOS require wriver 
artist, write in Gret instance to Window 
Are Lid. 9 Shirland Mews, W.9 

VOUCHER CLE . Old-establiahed 
London Advertising Agency has vacancy 
for Voucher Clerk Age not over 45 
Some previous experience desirable but 
not essential Write giving particulars 
and salary required 
Box 9531 Ad. Weekly 180 Fleet St BCs 


SAWARD- BAKER 


require the 
services of a 


FIRST CLASS 
COPYWRITER 


For Technical Accounts 

Experience in writin popular 

versions of technical subjects to the 
general public is necessary. 


also 


Apply with specimens, which will be 
rewrned, to F. R. S.. Saward, Baker & 
Ca ied., 27 Chancery Lane, W.C2 


LETTERING ARTIST (Studio or Agency 
experience essentia’), required by pro- 
efestive agemy: holidays with pay this 
year Details of expenence and salary 
required wo 
Box 9688 Ad. Weekly 180 Fleet St BC4 


of advertising, print 


ADVERTISER'S WEEKLY, 


GENERAL SALES 
MANAGER 


£1,500 PER ANNUM MINIMUM 


Leading Manufacturers of Surgical Equipment re- 
quire a top-flight Sales Manager fully experienced 
in all branches of selling and control of sales staff at 
home and overseas. Pharmaceutical, surgical or 
chemical experience an advantage. Applicant must 
be prepared to travel extensively at home and 
abroad. Should also have sound working knowledge 
control 
generally. Full superannuation scheme, and ex- 
cellent prospects for the right man. 

details of career and recent photograph to 


BOX 9542 
180 FLEET STREET, LONDON, E.C.4 


and sales aids 


Send full 


PHOTOGRAPHIC WATER COLOURIST 


required Firsi<iass work only con- 
sidered permancnt position Write 
with full detai’s to Row'ecy Studios, 7is 
High Street, Beckenham 

PiRS it” GLASS” VISUALISER, who, 
among his capabilites: bas a fair for 
Fashion crawing in a tiively style. 


characteristic of popular Stores, is re- 


Quired by a medium size agency. For 
a competent and conscientious cheap 
this is a first-class opportunity Write 


in confidence giving full — ape 
ence, age and salary requ 
Box 9547 Ad. Week'y 180 "leet ’st BCs 


AN 
EXCEPTIONAL 
OPPORTUNITY 


Exceptional opportunity for a 
really first-class Space Sales- 
man presents itself with an 
important London Company, 
publishing large circulation 
weekly and monthly period- 
icals. Applicants must be 
under 40 and definitely be 
proved salesmen of outstand- 
ing ability. Experience of 
space selling not essential. 
Good salary and early pros- 
pects of promotion to execu- 
tive position. Applications 
and details of qualifications, 
which will be treated as 
strictly confidential should be 
sent to 


Bo» 9544 
Advertiser's Weekly, 180 Fleet St, 0.0.4 


BBC invites applications for ost (of 
Assistant in the Radio Times Editorial 
Depart ment Main dutics of the post 

! tO assist the Literary Editor 


Candidates must have extensive journal- 
ist: experience in the magazine fic'd 
have a keen sense of news values and 


interest in drama. yet be competent to 
write lively paragraphs about Varicty 
Shows and peop'c They must - 
capabd'e sub-cditor , Exper jence as 

radio journalist we © an additional 


also 
experience 


advantage Candidates should 
State whether thew practica 


is sufficient for them to undertake the 
make up of & magazine page direct 
from copy and pictures. Salary is in a 
scale rising by ann increments of 
£0 w a maximum of (890 per 
annum Detai'ed app’ ations to 
Appointments Officer BBC Broad- 
casting House. London, W.1, within 
seven days, marked ‘RT. Asst... A.W." 
or acknowledgment cnclose stamped 
atdressed enve'ope 

SMART. cflicent, we educated secre- 
tary receptionist for fira<'ass London 
photographers Experence in adver 
Using an advantage Write for appoint- 
ment stating full experience age 
salary required 
Box 9617 At. Wecek'y 180 Fleet St ECS 


May 18, 1950 


IN APPOINTMENTS VACANT 


| MANAGER required for Classified Adver- 
| usements Section of the ADVErTIsEn’s 
i Weea.r. Excepuonal opening 
man. aged 25/30 
or phone) 
Ficet Street oe 
LAYOUT ARTIST required 
or femaic) State age. experience 
and sa ary required Applications in 
strkt confidenc 
Rox 960 Ad ‘Weet'y 180 Feet St ECS 


e 
? 
=e 
t 


dmale 


ARTIST WITH 
A PURPOSE? 


} if you feel your art should 
serve a socially useful pur- 
pose you might like to apply 
for a vacancy in our Studio. 


| We need an imaginative 
| artistidesigner, not un- 
acquainted with repro. 


| processes, able to work to 
economical budgets. 


Write in first place for 


| appointment giving age, 

experience and salary 
bracket to 

Box 9614 


Advertiver’s Weekly, 180 Fleet St., E.C.4 


YOUNG MAN required. aged 20/25 
capabic of producing icticring and lay- 
outs of reasonable standard Hours 
o—S.15 m No Saturdays Write 
Stating age experience and salary 

i required 


° 
Box 9620 Ad. Weekly 180 Fleet St EC4 

JUNTOR” DISPLAY ASSISTANT 
required Quick lettering, knowledge 
of silk screen and general disp ay work 
essential Age, ¢xper.cnce and salary 
required to 
Box 9616 Ad 


Weekly 180 Fleet St EC4 
| REPRESENTATIVE required by Sik- 
Screen Printers good commission 
Modern Pubiicity Service, 39 
est it Wandsworth S.W.18 
Vandyke 6667 
| SPACE SAI ESMEN in all 
districts Permanent Salary 
and Commiss 
Box 240 Ad Weekly 180 Fleet St BC4 


basis 


“required — 
media 


McCANN-ERICKSON 
ADVERTISING LTD. 


require a 


FIRST CLASS 


LAYOUT 


GENERAL MANAGER 
(PRODUCTION) 
Required by London Agency handling 
numerous medium sired accounts to 
take complete charge of production side. 
Profits participation tc be ed after 
successful trial 
Box 9627 
Advertiser's Weekly. 160 Fleet St., E.C.4 


ARTIST 


experienced in 


National Advertising 


APPLY 


VISU ALISER Cony WRiten requires ’ 
for well-know m Agency. Must 110 Jermyn Street, s.w.l 
be young ss, experience in 
modern agency Write (with- WHITEHALL 541! 


Out sending specamens 
tioulars and salary 


giv ay Dae par- 


_ Box 9611 Ad PRODUCTION MANAGER of large 

COPYWRITER as asiccant to Grow Publishing Company requires sieno- 
Exccutive Young mbi itiows man oF erapher. Must have know edge of book 
woman with prov ative ability and =magazine = production Write 
AND AGENCY EXPERTENC E re- Stating age, qualifications and salary re- 
quired 10 assist in the: management of quired 
an interesting group of accounts A Rox 9610 Ad Wee'y 180 Feet St BCS 
genuine flair for writing original, con- OPPORTI NiTy. Young man required 
vincing copy and the ability to accept London Agency for copy despatch 
the responsibility of administration ceparimen Good opportunity to 
absolute’'y cwsentia WRITE giving learn advertising. Write fully including 
fullest’ particulars — experience. age. cxperience, if any, salary required 
salary required. etc. 


Box 9619 Ad. Weekly 180 Fleet St BC4 


required, 
Weekly 180 Fleet St BC4 


to 
Box 9698 Ad. Weekly 180 Fieet St BC4 { 
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May 18, 1950 


APPOINTMENTS VACANT 


ADVERTISEMENT MANAGER 
Assistant Advertisement Manager re- 
quired by well-known old-cuablished 
group of companies publishing business 
journals and reference 

40. Must have had several 
sound space-sciling —— 
oy im strkt confidenc 
mm 9661 Ad. Weekly 180 Fleet Ss BC4 
BOY WANTED tor Commercial Studio 
t drawing 
18) Pleet St BCS 

ADVERTISING SPACE SALESMEN 
required for established speciality publi- 
cation 


Box 241 Ad. Weekly 180 Fleet St BC4 


AEROGRAPH ARTIST 


One of London's largest Studios 


offers position to retouching artist 
of ability. Interesting work in 
colour, and black and white. Photo- 
Lithoand Letterpress reproduction 
The work requires a craftsman with 
well developed artistic feeling and 
the experience to colour and re- 
touch photographs and drawings 
of figure work as well as mechanical 
subjects. The engagement is per- 


manent and remuneration com- 


mensurate with che position. If you 
are interested and feel you have 
the qualifications please write or 


ring for appointment to 


PULFORD PUBLICITY LIMITED 
42 GLASSHOUSE STREET, LONDON, WI 
Telephone : REGent 1084/5 


SECRETARIAL POST with Head of 
Adverusing department of one of the 
experienced National advertusers 
lady required Some knowledge 
State 
oan 
33 MuUSswoodes $2 
Bedford Row c 
JULNTOR (Male required for Studio in 
a Publishing House of Women's Maga 
zines Excellent opportunity to 
commercial art after an Art 
Training, providing he is willing t& 
from the bottom. Write for interview to 
9532 Ad. Weekly 18 Fleet St EC4 


Benson’s 


require a 
TYPOGRAPHER 


accustomed to working 


on 
National accounts 


Write to the Art Director 


S. H. BENSON LTD. 
Kingsway Hall, London, W.C.2 


PPOINTMENTS WANTED 


ADVERTISING MANAGER, 1}! 
keen Ww versed im all 


Very 

aspects of 

hange Specialised 

casuiied advertisements 

Adverusing department 

Al present manager 

| onder anything 

worth while 3 1 carrying responsibility 

Reply 

Box 9608 Ad Weekly 180 Pleet St EC4 

SECRETARY | GESOR ESA ND TYPIST 

wih Adve noe m actcy 

now with desires samiiar 
iMeresting posite 


Box 962) Ad Weekly 180 Pieet St EC4 


APPOINTMENTS WANTED 


BUSINESS OPPORTUNITIES 


FULLY EXPERIENCED 
ADVERTISING EXECUTIVE 


will shortly be free to consider 
position as Publicity Manager to 
industrial or Public concern 
Would also be interested in 
Northern representation for reput- 
able Advertising Agency 


Box 9625 
Advertiser's Weekly, 180 Fleet St, E.C.4 


HOUSE ORGANS 

Our pocket size House Organs written 
specially for YOU will help r sales- 
men and create goodwill So for a 
copy of ‘Food for Thought’ full of in- 
teresting littie icems of wit, humour and 
good sense. No odligation 

HOUSE ORGANS UNLIMITED, Grays inn 
Chambers, 20 High Holborn, W.C.! 


SHORTHAND - TYPISTS _ Private 
retaries, Clerks, etc. If you afe 


House, W 

Whitebatll 
talise in efficient 

(Gut 17)), 1 year 

Printer’s studic layout 
figure Agency or Studio 
Box 9622 Ad Weekly 180 Fleet St BC4 
JUNIOR ARTIST. Commercial, still-life 
icticring and layout Studio cxpenence 
Box 9009 Ad. Weekly 180 Fleet St BC4 
SEEKING NEW PASTURES. 4 years 
Post-war Agency cxperience Sound 
know ledgc Administration (including 
Buying), Creative Production 
in charge Production small 

Please write 

Weekly 180 Fleet St BC4 
ARTIST-DESIG NER, 25. Studio exper 
designing decoration § childrens 
tops. labels, seeks change 
post) Excellent bright 
Knowledge = childrens 


experience 
typography 


ue 
Box 9624 Ad. Weekly 180 Pleet St BC4 


SHE KNOWS HER JOB! 


Account executive, copy-ideas woman 
fully ecapenenced National Accounts 
trom finance...to fashion and Stores 
a branches publicity W cli-known 
sound sciling sense For Agency, of 
Advertisement Managership 
Box 9628 
Advertiser's Weekly, 180 Fleet Sc., E.C.4 


EXHIBITION AND DISPLAY MAN, 

ser chanec At present responsibic 

stages Of production of stands 

displays Personally attends to 

- gy drawings, display and some 
desig 

Box 9541 Ad. Weckly 180 Fleet St BC4 


YOUNG WOMAN GRADUATE would 
im the long run prove to be tremendous 
asset 10 agency offering ber opportunity 
of LEARNING advertising 
Box 9554 Ad. Weekly 180 Fleet St EC4 

CREATIVE EXECUTIVE, 3°. first-class 
agency experience 5 years’ Advertise 
ment Manager well-known firm, seeks 
London Agency or departmental post 
Highest references 
Box 9607 Ad. Weekly 180 Fleet St BC4 


BUSINESS OPPORTUNITIES 


PROFESSIONALI MAN with 
comnecvions wishes t acquire cont 
ling imtercst in well-established 
Adverusing Agency Reply: Box No 
20, ¢/0 Dawson's, 129 Cannon Street, 
E« 

SMALL AGENCY, 
take the 
finished 


equipped to under- 
highest class of creative and 
aceept overflow 
Artwork, copy, 
Juc Photo retouching 

phone “TEMolc Bar 7411 
PUBLISHERS small but rising 
Magazine seck link-up with progressive 
Aim mutual cconomics by 

a faciiitics 

130 Ad. Weekly 180 Fleet St BC4 


PUBLISHERS of well-cstablished annuals 
of navonal importance and prestige 
(some baving official support), wish to 
comact quality primer, London a 
Provincia with a view to discussing 
printing and financial facilities. Printing 
bi alone exceeds 0000 pa All 
high-grade productions. Principals only 
Box 9515 Weekly 180 Fleet S& BC4 

FREE - LANCE ARTIST WANTED. 
Used tw drawing comic animals, ctc 
in line, wash and colour, $.W. London 
arca Write with specimens to 


Box 9545 Ad. Weekly 180 Pleet St BC4 © 


PHOTOGRAPHIC 
PRINTS 


Any Size — Any Quantity 
Write or Phone 


PHOT oOwork LTD. 


LILYWHITE LTD. 


73 Baker Street, Suest, Lenten, Wt 
Tel. Welbeck 0938 


‘ADDRESSOGRAPH’ SERVICE 
MECHANICAL PLATE-CUTTING 
AND ADDRESSING 
Private Mailing Lists a Specality 
All Plates Accurately Checked. 
Strict confidence guaranteed 


CiTy 4877 & 4009 


FOOD MANUFACTURERS 


Clent, exceptionally well known 
throughout and having extensive 
connections among enti UK 
Grocery, etc Trade, prepared 
make immediate cash purchase 
either whole, controlling or 
share in Proprietary fooa 
kindred) Manufacturing Business in 
London, S$. or SE. England produc- 
ing net profit region €2,500/10,000 
p.a. Preliminary written particulars 
of genuine propositions will be 
treated in strictest confidence if 
addressed to 


“FOOD,” MACINTYRE, HUDSON & CO., 
25 Whitehall, Londen, 5.W.! 


ADVERTISING 
CONSULTANT 


desires to contact letterpress 
printer willing to undertake 
a limited amount of good 
class work. A_ smallish 
concern is preferred where 
one can be assured of 
personal contact at a 
Director's level. Incident- 
ally, studio and a creative 
service is available to any 


printer who may require it 


Box 9548 
Advertiser's Weekly, (80 Fleet Se. E.C.4 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


SPACE 


FREE LANCE ARTISTS 


at low rent with good light, 
telephones, desks, 
cabinets, all studio facilities, 


plan 


plus a fair amount of work 
8.5.P. STUDIO 


% Southampton St., W.C.2 
TEMple Bar 9920 and 048) 


Telephone 


CAN ANYONE put 


TYPESETTING and 


PRINTING FIRM in Yorkshire 


( opywriter 
future wife on t© 4 moxierate u f 
Box 9601 Ad. Weekly 180 Fleet S 


mercial Artist Phone 


OPFPSET, 
Ome brome 
Dugdale 


Prinung nas 
“ ardo m Street 


London 


Plate Making 


and 
flac? 
boa 
SMALL STUDIO in Holborn for Com 
CENwal 7911 


PRINTERS 


LETTERPRESS. GRAVURE. 
and 


Forean 
DD 


for 


Muluith and Rotaprint Machines also 


Onffect 


Letterpress; Multiiith and Fac 


simile Letter Priming. Good dependable 


service. Leighton 
wo iV 4223 
line to London, can undertake 
work, colour brochures, tabe's, etc 
to double demy 
Box 95137 Ad. Weekly 180 Fleet 5 


High quality work 
m4 


70 Gienthorne Road, 


on main 
tithe 


up 


PRINTING 
Leaflets — Booklets 
Good work — Keen prices 


WINTERBOTTOM & SON 
25 Prince George St., Portsmouth 


ING LISTS 


CANADA & 
U.S.A. 


OPEN UP NEW BUSINESS AND 
BACK UP YOUR DISTRIBUTORS 


WITH A DIRECT MAIL 
CAMPAIGN | 


You can do this without ony dollar 
expenditure. Payrnents made entirely 
in sterling 


| represent the leading mailing list 
houses in these countries, can pro- 
vide market research and the 
Twenty-five 
years (experience in]Canadian and 
American}Direct Mail assures you 


correct ‘copy angles”. 


fof competent advice. | 


Ask about Central and South American 


Australien, and New Zealand 


R. AYNSLEY-COOPER, B.Sc., 


A.M.1.Ex. 


Asso. American Chamber of Commerce 


VILLA ROAD, P.O. BOX 136 


LONDON, S.W.9 
Phone. BRixton 5644 


lists | 
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ADVERTISER'S WEEKLY 


Tuurspay, May 18, 1950 


D. a copy 
40/- a year 
Post tree 
(45/- overseas) 


You can command exceptional plant and interested 
men and women for letterpress, lithography, colour 
photography, offset deep plates, foundry, machine 
composition, joined with our wish to support your 
plans. 

When you and we have agreed dates for delivery, 
that timetable will be adhered to. 


are reliable printers. 


STOP PRESS 


K.H.K. SHARE 
TRANSFER 


Illustrated London News and 
Sketch Lid. has acquired from 
chairman and directors Keliher. 
Hudson and Kearns Lid. suffi- 
cient ordinary shares in latter 

give it voting 


E. C. Keliher will continue as 
chairman and ma 
director. Major H. Davenport 
Price, A. C. 8. Irwin and A. R. 
Alexander a pointed directors 
in pence of N. D. Grundy, C. 
Whitley and D. Peal, who have 


‘REYNOLDS’ PLAN 
A NORTHERN 
EDITION 


Possibility of launching a 
Northern edition of “Reynolds 
News” through Manchester 
offices, recently acquired, was 
mentioned by Arthur J. Tap- 
ping. chairman, at “Reynolds” 
centenary celebrations, at Albert 
Hall, Tuesday. 


L.M.P.A. TO MEET 
MINISTRY TO-DAY 


(see page 304) 
Understood meeting to-day 
(Thursday) arvanged between 
L.MLP.A. and Ministry of Labour 
=. eae ban imposed by 


Robert Willis secretary, 

L.S.C., told “Ad. Weekly” pro- 

int meeting— 

M.P.A.. L.S.C—had 

been rejected by L.MLP.A. unless 

L.S.C. withdrew overtime ban. 

Said no arbitration tribunal 

could force union to amend 

rules and agreements as lodged 
with Registrar of Companies. 


DEATH OF JOHN CHAPLIN 

Funeral took place Leng | 
of John Chaplin, manager 
advertisemen representative. 
London office, John Leng & Co. 
who has died, aged 78. Joined 
advertisement staff, “Dundee 
Courier” in 1895, worked in 
London 33 years. Was one of 
earliest members, Press Adver- 
tisement Managers’ Association. 


DEATH OF W. B. LEGG 
William B. Legs. head of copy 
section for provincial and Scot- 
pers, 


4 ndon 
“Newcastle Daily Chronicle” in 
1902. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Led. at their office at 180, Fleet Street, 
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rest, London, establishment. 
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